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Date: 08.09.2020

Minutes of Meeting of Board of Studies of School of Business

An online meeting of Board of Studies (BoS) of School of Business (SoB) was held on 05.09.2020
from 12.00 p.m. The following members attended the meeting:

1. Dr. Saurabh Head SoB- Chairman

2. Prof . Raj Kumar Vice Chancellor , Punjab University, Chandigarh, Expert member
3. Ms. Neetu Jain Head Finance, SKF Ltd. Bangaluru, Expert Member
4. Dr. Suparn Kumar Sharma Member

5. Dr. Ashutosh Vashishtha Member

6. Dr.Jyoti Sharma Member

7. Dr.Sushil Kumar Mehta  Member

8. Dr. Hari Govind Mishra Member

9. Dr. Arti Maini Member

10. Dr. Rashi Taggar Member

11. Dr. Syeda Shazia Bukhari Member Secretary

12. Dr. Deepak Jain Member

(Dr. Sanjay Kumar Mishra, Assistant Professor, School of Business and Prof. (Dr.) Dinabandhu

Mukhopadhyay, Professor, SoB and Dean, Faculty of Management, SMVDU did not attend the
meeting.)

The member secretary welcomed the members of Board of Studies (BoS) of School of Business
(SoB), and invited their suggestions/ recommendations over the following agenda item:s.

Agenda 1: Review of the program structure and course content of Introducing Five Years

Integrated MBA Program {BBA (Hons.) + MBAY}, with an exit option after BBA {Hons) and Two
Year MBA Program for Academic Year 2020-21

a) With reference to the minutes of meeting of Academic Affairs Committee of School of
Business issued vide No. SMVDU/SoB/20/95 dated 19/03/2020 regarding introducing five
years Integrated MBA Program (BBA (Hons.) + MBA) with exit option after BBA (Hons.),
and the course structure of the same, the Board of Studies SoB, deliberated on the
program structure and content of courses, Head, School of Business informed that the
syllabus committee of the School of Business has proposed the program structure and
content for the five years Integrated MBA Program (BBA (Hons.) + MBA) with exit option
after BBA (Hons.), after the consultation with various stakeholders and deliberations at
various levels, However, based on the discussions held in the Dean, FoM and Head of
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Based on the observation of the expert members the BoS recommends the focus on
delivery of management education in School of Business in line with Bhartiya Gyan
Parampara. The case-studies and pedagogy should focus on using modern techniques
and requirement of digitisation as well as well as preparing the youth with modern
techniques along with bhartiya traditions, culture and value system,

Regular workshops and seminars/ webinars and training programs must be organised
at School of Business, in the field of Bhartiya Gyam Parampara, Indian Tradition
System, Cultural Adaptation and Cross Cultural Management and Modern
Technologies. The students must be given business and industry exposure zlong with
the exposure of digital dynamics, robotics and artificial intelligence, to keep them
abreast with latest tech nologies.

It is recommended to explore for more specialization areas and introduce them at
the subsequent stages in the syllabus.

The University shall be adopting the New Education Policy 2020. In view of this the
BOS-SOB recommends, that the program structure as recommended above, may be
reviewed as per the University policy in this regard at subsequent stages.

The meeting ended with the expression of gratitude.

Copy to:

oo
(Dr. Syeda Shazia Bukhari)
Member Secretary, BOS, SoB

1. Dean, Faculty of Management

VoA W

Dean (AA) for information

Members, Board of Studies, School of Business
Registrar

PS to VC, for the information of HVC
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i Aructure under the Credit
Schools committee, the committee has reviewed the program stru ture u

Based Choice Scheme of the University Grants commission, (UGC) Nt‘\fv I?t;ll:ll I::i:«tl(.‘}lrolrsfc‘:;.l
forth the committee proposes a revised structure for the i_H’u'\ (1 |_0|."f".} o ‘ .'our'-ij."( _”;d
program. The credit distribution has been I'GSlI'UCllll;L?(! lgr- 5% uut.ms, for I:(JlrL ;. £ [h( ;UW
open electives/ interdisciplinary/generic elective/ discipline elective courses ar :
credits for the skill enhancement/ ability enhancement courses. . . _

b) The expert member Prof. Raj Kumar, Vice Chancellor, Punjab University, Chz'mdlgarh
praised the efforts of the syllabus committee and the members of School of Busmess for
the elaborative and contemporary design of the syllabus. Prof. Raj Kumar emphasized on
the requirement of making the program structure aligned with the New Education Policy
of the Government. He also stressed on designing the syllabus in such a way so that the
students have an understanding of the Indian traditions and value systems as well as
develop an aptitude to solve the range of problems from local to global level. He
suggested to include the concepts of Start-up India, Aatm-Nirbhar Bharat, Unnat Bharat
Abhiyan etc in the contents at the appropriate space in the syllabus.

c) Ms. Neetu Jain Head, Finance, SKF Ltd. Bangaluru, an expert member, appreciated the
program structure and contents. She suggested to include the concept of digitization and
robotics and process automation (RBA) in the program structure.

Recommendations of BOS, SoB:

1. Based on the discussions and the suggestions the BOS recommends the syllabus and
structure for Introducing Five Years Integrated MBA Program {BBA (Hons.) + MBA},
with an exit option after BBA {Hons} and Two Year MBA Program for Academic Year
2020-21. The concepts of Aatm Nirbhar Bharat and Start-up have been included in
the courses such as Business Environment and Entrepreneurship. The courses such
as Digital Innovation Strategies as well as Rural Marketing include the concept of
digitalisation strategies. The students admitted at the undergraduate level shall be
allowed for credit transfer and the syllabus has been adapted accordingly
The proposed structure includes the inter disciplinary requirement of the UGC and
hence the students may be allowed to explore the courses under open elective from
other schools such as humanities and social sciences/ literature and language/
sciences/ engineering, specially at undergraduate level.
3. Itis recommended to encourage the students to take up the elective courses from
various disciplines. The proposed structure has the subjects such as Discourse on
Human Virtues, Professional LCthics, Morality in Indian Tradition and Know your
Constitution etc. that shall add to the personality and serve in nation building.
Itis recommended that the undergraduate students shall be devoting the NSS hours.
The NSS of the University includes the engagement of the students under Unnat
Bharat Scheme, Swachch Bharat Abhiyaan, and Local/ Community engagement. Also
the summer training of the students shall be aligned with the Start-Up India.
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Business Mathematics and Statistics [ Pre Requisites
L-T-P o ~rs
L T | 8P| ¢

Co-requisites

, Major Internal Minor-I Minor-1] Major Total
Minar Duralion Duration Marks Marks Marks Marks Marks
2Minorsof 3 | -
4 2 0 6 Hours (1 11r 30 3 Hours 10 20 20 50 106
L minules each)

After successful completion of this course, students shall be able to:
COI: Explain basic statistical & mathematical concepts in the applicd form.

CO2: Interpret the meaning of the estimated statistical & mathematical tools in business problems.
CO3: Apply different measuring and relevant tools/ methods for data in business problems.
CO4: Differentiate between statistical and mathematical concepts

Unit1

(10 Contact Hours)
Theory of Sets: Meaning, Elements, Types, Presentation and Equality of Sets; Union, Intersection, Compliment and Difference of
Sets. Anthmetic and Geometric Progression Growth rate: Simple and Compound, Depreciation- Time Value of Money- Future
ated Pecactt Value, Cumpoutiding end Discounty

& Mattivea-Typoo, Maula mwanipuletions and el sules. Gider of
Transpose of Matrix, Inverse and Cramer's Rule.
Unit 1

(12 Cantact Heaire
Calculus: Meaning & applications in business. Constant and variables, Functions. Limit & Continuity; Differentishility &
Differentiation, Differentiation by First principle, Partial and Total Differentiation; Derivatives — First order and Second arder
Derivatives; Maxima & Minima usin

e
flaid i A,

g Lagrange transform; Fundamentals of Integrals Applications in corporate world.
Unit TN (12 Contact Hours)
Definition, Scope and Limitations of Business Statistics-Frequency distribution- Representation of data by Freguency
distribution, Measures of Central tendency- Mean, Median, Mode, Mean. Quartiles, Deciles and Percentiles. Measures of
Dispersion: Absolute and Relative measures of Range, Standard Deviation, Coefficient of Variance & Variation, Skevwness and
Kurtosis.
Unit IV

Correlation and Regression: Meaning & Significance in business, Scatter diagram, Karl Pearson’s Coeffic
Multiple & Partial Correlation, Rank Correlation, Regression lines, Regression coefficients & Application
Correlation in Business. Index Numbers: Significance of Index Numbers in Business, Time Reversal & Fa
Base Shifting, Splicing and Deflating, Prohlems involved in constniction of Tndex Num

Unit V

Time Series Analysis: Meaning
Business Analytics Probabili
events; Mathematical Expect

(12 Contact Hours)
ient of Correlation,
s of Regression and

ctor Reversa] tests -
hers. applications in business

(12 Contact Hours)
& Significance in business, Moving Average Method, Method of Least Squares. Concept of
ty: Meaning & Significance in business, Independent and dependent events

; mutually exclusive
ation. Theoretical Distribution: Meaning & Significance and applications in business.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 30 Marks f

NOTE: Internal Marks shall be awarded on students' work in the form of Case Study analysis/ quizzes / Reports
Presentations / Seminars/Assignments, which shall be evaluated by the concerned faculty. Hands-on sessions on

a statistical software

Reference Books
1.

Allen R.G.D ‘Mathematical Analysis for Economics”. SIM Press.
Andy Francis, Business Mathe

Baumol, W.J.
Budnick, I.8.
Chiang, A.C.
Henderson,

matics and Statistics, Cengage Leaming

“Economic Theory and Operations Analysis, Prentice Hall’,
‘Applicd Mathematics for Business, [iconomics and Social
‘Fundamental Methods of Mathematical Eeconomics’
‘Microcconomic Theory' A M
Hooda, R. *Statistics for Business and |
Thukral, J K. Business Mathematics
- Medhi, J, “Statistical Methods: An
10, Nagar, A.L. and R K. Das, I3
L1, Bhardwaj, R, 5. Mathematies
17 Ruo, C R
13
14,

Sciences', MeGraw Hill.
» McGraw il

athematical Approach, McGraw Hill

iconomics’, Maemillan.

and Statistics, Scholar Tech Press

oductory Text, New Age Intemational.

as1e Statsties', O

and Statistics for Busine
Linvar Ststien| I lervenee s
Gupta, 5.1, Sratistica) Mcthods, S, Clu
Saha, Suranjan, Practical Bus

O I N

58, Excel Books

FApplwcations’, Wiley and Sons
and & Co Ly

iness Mathematies & Statistics, Tata MeGraw Hill

4



Pre Requisites —
Business Environment ——
BULLOL1 Co-requistes ) e e
= Major Internal Minor-I I hﬁ:;nfﬁ;“ ;VI af'ks e
L T Sk | € Minor Duration Purativi Marks Marks arks
2 Minors of 3 20 20 50 100
4 2 0 6 | Hours (1 Hr30 3 Hours 10
minutes each)

—_—

COURSE OUTCOMES

i ' g nts able to; _ .
: l letion of this course, students shall be ab - _ _ , CA—
‘éﬂOe}l S;t?::c:cs:uf: ai:::t]:’ of the Indian Economic Environment and the policy and planning framework underlying

system. ) ] ] ) . i
CYSE: Student should be able to meaningfully follow and interpret major economic and environmental trends and governm

policy decisions and understand their implications on industry.

URSE CONTENTS
(‘L:I?JIT? | (11 Contact Hours)
Concept ol business envionmient: Significance and nature, the interaction matrix of different environment factors, the process of
cnvitonmontal scans .:.'.';,_ babic i-!.i!f.-.‘ﬂ." hiee uf e ;pzlqli:::; zaul c.c;gi-_a!}:j;) wiith thsir varierio
UNIT1I (11 Contact Hours)

Polimco-legal environment Relanonship between business and Government of India; Constitutional provisiens affecting

busmess; Introduction to some important business laws: MRIP, Industrial (development and regulation) Act 1951, FEMA, SERI

Act, Consumer Protection Act, Changing dimensions of these Jaws and their impact on business,

UNIT 11 (12 Contact Hours)

Economic environment: Philosophy and strategy of planning in India; Problem of poverty; Concept of mixed economy: the

public sector and the private sector, their changing roles; Industrial policy in India in recent years; Policy with regard to small

scale industries and labour; The monetary policy, fiscal policy and union budget as an instrument of growth and their impact on

business. Financial institutions and their relevance to business operations.

UNIT IV

']gcchrl-io]ag'ical and socio-cultural environment: Impact of technology on Organization, Process of Technologi
evelopment, Patents, Technological Collaborations, Government Guidelines Technol s

Standards and Bureau of Indian Standards, Impact of culture and values: Sal;ent feaul?iyo?ﬁzsisafizllf:riz‘:én gﬁ?t IEVZL ISQ

implications for industrialization and cconomic growth; Emergence of middle class and consumerism; Devel il

entrepreneurship in India: Social responsibility and Indian business. g opment of business

UNIT V

Li‘t;eralisation in India: The New Economic Policy; Globalisation; Policy changes for libe

policy: Banking policy; FDI olicy; Reforms in capital market; Structural reforms- -

of WTQ, Insight]?mo .l)ﬂatm Nli)rbhar Bharat campaiz] of India. % limpact of reforny feasures, Salient Features

Natural Environment: Economic Development and Pollution, Increased Pollution Leve i

Regulations and jts impact on business & industry, Green Marketing, Environmental T:clllfl’olggingé:glomi]e Io'f G?\’emmentl

technology, Sustainable Development, , sical implications of

(12 Contact Hours)
cal Adaptation and

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks

NOTE: 10 Intemal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concemed faculty. '

Reference Books
. Paul, Justine- Business Environment: Text & Cases (Tata MeGraw-] lill), Latest edition,
*  Cherunilam, Francis- Business Environment: Text & Cases (Himalaya Publishing), Latest edition.
*  Shaikh Saleem- Business Environment (Pearson), Latest edition,
. Adhikari M- Economic Environment of Business (Bxcel Books), 2000, 8ih ed, Sultan Changl.
. Ghosh- Economic Environment of Business (Vikas), 2004,
. Morrison J- The International Business Environment (Palprave, 2003,
. Agarwal R- Business Environment (Iixcel B3ooks), 2002,
. Bedi S K- Business Envitonment {Lxcel Books), 2004,
. Gieorpe A and Stener O A= Business, Goverament andd Soviety (Macinllang
. Ashwathuppa - Business Environment (1 fimaluva Pubbshing), 2006, 1 e 1o
» Kuppuswamy. B Social Change i India (Vikis Pubilishing), Latest Fdion 1) Kivpss Microccononues for maniecrs

CaNaERRn g, Suins
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\ - Principles of Management Pie Regu i :
L-T-p _ o S _ Co-requisiles |
L \ T ' SP | € M-\iu::__ Internal Minor-I Minor-11 Major Total |
M. J ;t, il] . i l} (11 H! l}
e ri“n "_m__ ~ Duration Marks ~ Marks Marks Marks Marks
l [ [ 2 Mimors of 3 |
b 4 | 2 1 0o | o | Uourstt 30 | 3 Hows [0 2 2 ' )
\ 1 ‘ | 1 }||:.I|]|.|I‘t~ i \l- ||I . o L “ : I. o | IUH I

COURSE OUTCOMES
After successinl completion of this conrse, stidents shall be able fo;

CO1. Demonstiate proficicncy w fundamental tanagement theoties annd concepts and how they apply (o rcal world situations.
CO2: Develop an understanding of the challenges of management and successfully manage and resolve conflict.
CO3: Employ analytical tools to assess management related business problems and reach defensible conclusions.

COURSE CONTENTS
UNIT I Introduction to Management and Organizations (12 Contact Hours)
Definition of Management — Science or Art — Manager Vs Entreprencur ~ types of managers — managerial roles and skills

Evolution of Management — Scientific, human relations , system and contingency approaches -Organization culture and

Environment — Current trends and issues in Management. Learnings from Indian Management System
UNIT 1I: Planning

Nature and purpose of planning - planning process - types of planning - objectives — setting objectives
premises — Planning Tools and Techniques — Decision making steps and process.

UNIT 11I: Organising (11 Contact Hours)
Nature and purpose — Formal and informal organization — organization chart — organization structure — types — Linc and staff

authority — departmentalization — delegation of authority — centralization and decentralization.
UNIT 1V: Directing (12 Contact Hours)

Foundations of individual and group behaviour — motivation ~motivational techniques — job satisfaction — job enrichment -
leadership — types and theories of leadership — communication — process of communication — barrier in communication -
effective communication — communication and IT, Coordination.

UNIT V: Controlling (12 Contact Hours)

System and process of controlling — budgetary and non-budgetary control techniques — use of computers and IT in Management
control — Productivity problems and management — control and performance — direct and preventive control — reporting.

(11 Contact Hours)
policies - Planning

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
NOTE: 10 Internal Marks shall be awarded on students’ work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.
Reference Books

e Vasishth, Neeru, Principles of Management, Taxmann

«  Koontz & Weihrich, Essentials of Management, TMH

e«  Mullins, Management & OB, Pearson

Stephen P. Robbins, Mary Coulter, Agna Fernandez, Management, Pearson

James A. F. Stoner, Danicl R, Gilbert, R. Edward Freeman, Management, Pearson.
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i - Qe ‘o-requisites

[ LA | - ____—,—(i;r SICS
T Major Internal | Minor- i
i T S|« Minor Duration I)ur:iliun A arks _M;”_il fark

e e e o S

' Tl {3 Hours 10 2
= | 0y & h Houes (L Hi 30 | e ! ‘

| myates cacl)

OVRSE OUTCOMES
‘-\[1:11 }l::a.l‘r:‘cclnl completon of thie convee, students shall be ahle 1o
COL Provide basie knowledpe of Computer hardwaie and sofiwae.
CO2: Create and analyze tables and chants.

CO3: Conneet and create via G-Suite,

COURSE CONTENTS
UNIT I: Introduction

“Minor-ll- Major Tota]

_Mm'k.s_ _ _.'"-/I-’u}:_',

‘ 1 | 1O

(11 Contact Hours)

History of Computers, Input and Output Devices, Parts of Computers, Types of Computers, History of MS-Windows, Intemnet,

Intranet, Extranet.
UNIT 11: Ms-Word

Toolbar, Tabs, Ribbons, Ruler, Text Basics, Proofing Features, Text formatting, Modifying Page layout, W

Lists, Wordan

UNIT 1 Ms-Excel

Entering Data in Excel. Transforming and Mana
Data Visualization, Data Extraction.

UNIT 1V: Ms-Power Point

Presentation Ti ps, Templates, Adding Tables, llustrations

UNIT V: G-Suite
Connect via G-mail, calendar, currents and hangouts. Create via Google forms, she
Search,

Evaluation shal] be carried out in three stages, 2 Minors 0f 20 Marks cach + 1 Major of 50 Marks
‘ NOTE: [7p Intemal Marks shall he awarded on sn

fCase Study / Assignments / Presentation< / ]

idents’ work in the form o

| |_Seminars, which shall be evaluated by the concerned facul

Reference Books

*  Rajaraman, V; Introduction to Information chhnt;logy, PHI.
* Sinha, P.K. and Sinha Priti, Computer Fundamentals: Bpg Publication.
s Computer Application in Management, Vikas Publishing,

*  Data Visualization & Presentation With Microsoft Office by V.

o

ging Data, Pivot Tables and Charts, Formulas and Functi

(11 Contact Hours)
orking with Tables,

(12 Contact Hours)
ons, Data Analysis,

(12 Contact Hours)

(12 Contact Hours)
,» Google Drive, Cloud

aleric M. Sue and Matthew T. Griffin (Sage

!



l BUL1061 Business Economics Pre Requisites ]
| L-T-P Co-requisites
L X ‘ S/P Ninor Duraiion Mnj{_)r Internal Minor-I Minor-II Major Total
Duration Marks Marks Marks Marks Marks
2 Minors of 3
4 2 0 Hours (1 Hr 30 3 Hours 10 20 20 50 100
minutes each) J
COURSE OUTCOMES

After successful completion of this course, students shall be able to;
CO1: Students will be able to think in the terms of a rational business economist.
CO2: Students will be able to solve firm’s related questions in the field of business economics.

CO3: to appraise, understand and use information captured from different market indicators.
CO4: to conduct analysis and understand the demand behaviour.

COURSE CONTENTS
UNIT1

_ (11 Contact Hours)
Micro Economics and it’s scope. Wants & scarcity, Functions of Economic system, Circular flow of economic activity — price

determinetion end functivay of gricce-cuncept of gy, Economic Models, Methiodology, Value judgment, Positive and
normative analysis,

UNIT 11 {11 Contact Honirs)
Market analysis-market demand and market supply-market equilibrium-adjustment to changes in demand and supply / static and
dynamic analysis- comparative static analysis, Types of elasticity-price, income & cross elasticity.
UNIT II

(12 Contact Hours)
Utility Analysis — Total and Marginal Utility — Cardinal & Ordinal Utility. Indifference Curves-Characteristics, MRS-Special
Types of Indifference Curves, Consumer’s Income. Budget Line-Changes in Income and Prices and Budget line, Consumer’s
choice, Utility Maximisation, The Changes in demand and Engel’s Curve, Changes in Price Substitution Effect and Income
Effect / Hicksian and Slutskys Analysis Normal, Inferior and Giffen Goods, Revealed preference theory. Strong Ordering and
Weak Ordering.

UNIT IV

(12 Contact Hours)
Fundamental Theorem of Consumption Theory, Derivation of Demand Curve under Cardinal, Ordinal and Revealed Preference

Theory, Production function —AP and MP Production with one variable input, Production with two variable inputs, Cost of

Production, Nature of Production, Costs, Short run and Long run Costs.
UNITV

{12 Contact TTours)
Least cost mput Combination, Expansion path, Introduction to Modern Cost Curves. Concepts of revenue. Price and output

determination under different market structure. Price output decision under perfect competition, monopoly, discriminating
monopoly, monopolistic competition, and oligopoly.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
Internal Marks shall be awarded on students' work in the form of Case Study analysis/ quizzes / Reports /
Presentations / Seminars/Assignments, which shall be evaluated by the concerned faculty.

NOTE:

Reference Books

Stigler G., ‘Theory of Price’, Prentice Hall of India, New Delhi.
Sen A. ‘Microeconomics: Theory and Application’, Oxford University Press, New Delhi,

s Kreps David M., A Course in Microcconomic Theory', Princeton Univesity Press, Prnceton,

*  Verian H., ‘Microeconomic Analysis’, W.W Norlon New York.

=  Koutsoyiannis, A., ‘Modern Microeconomies’, Macmillan Press, London.

e Layard, P.R.G. and A.W. Walters., ‘Microeconomic Theory', MceGraw Hill, New York.

=  Ahuja H.L., ‘Advanced Economic theory: Microeconomic Analysis’, S. Chand and Co. Ltd. New Delhi
L]

Sen, A “Microeconomics: theory and Applications”, Oxlord University Press, New Delhi,

49



— : Pre Requisites |

: TP seision Making ' .

BUL1271 Pl Secsniing fov BRe o = Co-requisites : Total |

Lo Major Internal Minor-I Minor-II hh;ajgr M;Eq |

L 3 e Minor Duration Duration Marks Marks Marks arks ) _‘J|

|

2 Minors of 3 20 50 100 |

4 | 2 0 | 6 | Hows(lHr30 | 3 Hours 10 20 ! _}l
minutes cach)

COURSE OUTCOMES
After successful completion of this course, students shall be able to;

CO1: Understand the relevance of financial statements for various stakeholders of business.
CO2: Apply the concept of accounting cycle for preparation of financial statements.
CO3: Analyze the Key elements of the financia

CO4: Analyze the financial statements to asse

| statements like revenue, inventories,
COS: Assess the impact of changes in the acc

long lived assets and accounts receivables.
ss the financial health of the business.

ounting policies on the financial health of business.
COURSE CONTENTS

UNIT 1: Introduction to Financial Accounting
Elements of §

iancil Statements, Key Stakehiolder,
Accountme. A

Accounting Regulation: JCAL. IASB, FASE, Accounting Standards: IFRS, Ind-AS.
UNIT 2° Accounting Principles & Accoumting Cyele
Accounting Principles, Accounting Cycle, Prep
UNIT 3: Analysis of Key Elements of Financis

¥sis of Revenue: Concept
Inve_nlury: Nature of Inventory, Inventory Valuation,
Agemg of Receivables, Analysis of Long-Lived Assets: Initial Recognition, Deprepiat: P A!lowanc.?
Intangible Assets and Amortization. PR
UNIT 4: Cash Flow

(10 Contact Hours)
s of Business, financial Accounting vs, Management

: . _ ) (10 Contact Houre)
araion of Financial ents using Accounting Cyele.
al Statements

for Credit Losses
Asset Revaluation ang Impairment
Statements
Cash Flow Statements- Elements of Cash Flow Statements Pre
Statements. ’
UNIT 5- Finzneia]

12 C
Paration of Cash Flow Statcments, Intemreta(tion ::fr'} ?:;Pf{; ?:i)
Statement Analysis

. (12 Contact H
ement Analysis: Common Sjye Analysis, T?-:;ZJ

Reference Books
.

Accounting-Text and Cases, 13¢, Rohe
Hill Education, 201 > Robert Newton Anthony,

*  Financial Acmuming

David Hmvkius, Kenneth A Merchant

Manapement: Ay Anulytic erspective, Ambiigly Ciupta, p

al

(AHM), McGraw
earson l’:'dl.lcntian, India,

gl



[ BUDI Environmental Studies Pre Requisites -l
I L-T-p Co-requisites
L T S/P . . Major Internal Minor-I Minor-IT Major Total
L Minor Duration Duration Marks Marks Marks Marks Marks
2 Minors of 3
4 0 0 Hours (1 Hr 30 3 Hours 10 20 20 50 100
minutes cach) |
COURSE QUTCOMES

After successful completion of this course, students shall be able to;

Understand about basics of envivonment and the impact of human

aclivities,
*  Understand the importance of multiple disciplines in addressing (he environmental issues.
*  Understand sustainable environmental management approaches.
COURSE CONTENTS

UNIT I: The Multidisciplinary Nature of Environmental
Definition: Scope and importance, Need for

Natural resources and associated problems.
[esourcgs,

UNIT I1: Ecosystems
Concept of an ecosystem. Structure and functio
chains, food webs and ecological pyramids,

UNIT HI:

Definition, Causes, effects and control mea

pollution,
industrial

UNIT IV: Social issues, Human Population and
From unsustainable to sustainable developme
rehabilitation of people; its problems and conc
Education, Women and Child Welfare, Role of

UNIT V:
L]

Studies and Natural Resources (14 Contact Hours)
public awareness. Natural Resources, Renewable and non-renewable resources.
Forest resources, Water resources, Mineral resources, Food resources, Energy

Land resources,

(14 Contact Hours)

n of an ecosystem, Foergy flow in the ecosystem, Feological succession, Food

Forest ecosystem, Grassland ecosystem, Desert ecosystem.
Environmental Pollutions (12 Contact Hours)
sures of Air pollution, Water pollution, Soil pollution, Mari

ne pollution, Noise
ds, Solid waste Management: Causes, effects and control measures of urban and

Thermal pollution, Nuclear hazar
wastes.

the Environment

(11 Contact Hours)
nt, Urban problems related to energy, Water conservation, Resettlement and
emns. Population growth, Environment a

nd human health, Human Rights, Value
information Technology in Environment and human health.
Field Work
Visit to a local area to document environ

mental assets-river/forest/grassland/ hill/mountain.
Visit to a local polluted site-urban/rural/i

(7 Contact Hours)
ndustrial/agricultural,

Study of common plani, insecie, binds,
Study of simple ccosystems-pond, river, hill slopes, ete.

NOTE:

Reference Books

Evaluation shall be carried out in three sta

ges. 2 Minors of 20 Marks each + | Major of 50 Marks
10 Internal Marks shall be awarded on students’ work in the form of Case Study / Assignments / Presentations |
Seminars, which shall be evaluated by the concerned f:

aculty. ’

Bharucha E, Environmental Studies for Undergraduate Courses, 2nd Ed., University Press (India) Pvt. Ltd. 2013
Cunningham W and Cunningham M, Principles of Environment
Shamma PD, Lcology and En

al Science, 9th Id., McGraw-Hill Education, 2019
vironment, 13th Ed, Rastogi Publications, 2017
Gary S and Thorpe MS, Barron's AP I

nvironmental Science, 6ih Ed., Barrons Dducational Series, 2015
Romm I, Climate Change: What Everyone Needs to Know® |st Ed., Oxford University Press, 2016
Fortey R, The Wood for the Trees: One Man's Long View of Nature, Knopf, 2016

s



l BUL2261 \ Fundamentals of Organizational Behaviour Pre chu.ls_ltes
‘ L-T-p Co-reqmsltt:’,s :
1A T Se | C : , Major Internal Minor-1 Minor-II Major Total
\ \ e Duration Marks Marks Marks Marks Marks
2 Minors of 3
- 2 0 6 | Hours (1 Hr 30 3 Hours 10 20 20 50 100
minutes cach) J

COURSE OUTCOMES

After successful completion of this course, students shall be able to;

CO1: Understand behavior of the individuals at individua
theones.

CO2: Understand group behavior in organizations,
negotiations.
CO3: Understand the organizational system, including organizational structures, culture, and change.

COURSE CONTENTS
UNIT |

!d.ﬂ;agx:h;':u & UL, Clisllenges and O
Individual Behaviour: Leaming.

INIT )

Attitudes. Personality, Perc
UNIT 111

Foundations of Group Behaviour: Group Development;
UNIT IV

Conflict management. Transactional anal
UNIT V

Organizational Culture; Organizational Development; Stress management.

ppottugities for Organisation Behgivour, Orgasiiration Behavious

eption. Emotional Intelligence, Motivation Theories and Applications,

Group Behaviour; Sociometry.

ange.

Ev

NOTE:

aluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
10 Intemal Marks shall be awarded on students' work in the fo

tefaence Bouks

Koontz & Weihrich, Essentials of Management, TMH
Mullins, Management & OB, Pearson

Robbins, Judge, Sanghi, Organsiational Behaviour, Pearson

Greenberg et al. ,Managing Organsitional Behaviour , Phi
Fred Luthans, Organisational Behaviour, TMH

Y

including communication, leadership, power and politics, conflict,

mm of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

1 including attitudes, learning, personality, perception, and motivational

and

(11 Contact Hours)
Audel, Poundations of

(11 Contact Hours)

(12 Contacy Hours)
i i Wi ‘i 12 Cont

ysis; Johari Window; Organization as a system: Organizational Ch ( ntact Hours)

(12 Contact Hours)




| BUL2271 Cost and Management Accounting Pre Requisites
a - L-T-P Co-requisites
\ ) ) S/ | C Miror Bt h-lajt?r [nternal Minor-1 Minor-[1 Major Total
Duration Marks Marks Marks Marks Marks
\ 2 Minors of 3
4 2

0 6 Hours (1 Hr 30 3 Hours 10 20 20 50 100
minutes cach)

COURSE OUTCOMES

After successful completion of this course, students shall be able to:
CO1: Cost and management accounting concepts,
CO2: Applications of concepts in decision making.

COURSE CONTENTS
UNIT I: Basic Coneepts and Definitions

(10 Contact Hours)
Evolutionary phases of Cost Accounting — Cost Accountancy, Cost & Management Accountancy and Management Accountancy,
Cost concepts: Mecaning, Scope, Objectives, and Importance of Cost Accounting, Cost, Costing, Cost Control, and Cost
Reduction. Elements of Cost, Components of total Cost, Cost sheet. Classification of costs: Fixed, Variable, Semi-variable, and
Sup coste, Preduct, snd Perlod corts, Ditedt, and Indlieat wusts, Kelevanl, and Lrrelevant costs; Shut-down, and Sunk costs
Controllable, and Uncontrollable costs; Avoidable, and Unavoidable costs; Imputed / Hypothetical costs: Out-of-
Opportunity costs; Expired. and Unexpired costs: Conversion ¢
Cost Allocation and Cost Apportionment; Cost Reduction and Cost Control. Role of Management Accountant as a Business
Strategist and advisor 10 the top management of a firm, Installation of Cost and Management Accounting system in a firm.
UNIT 11: Cost Management Methods and Techniques (11 Contact Hours)
Coneept of cost, meaning and significance of cost management as business strategy, Significance of cost efficiency, cost culture
and cost effectiveness, Tools and Techniques of Cost Management of different sectors of Economy. Cost Management with
respect 1o different elements of total cost of production and services generated, techniques for Single, Output or Unit Costing, Job
and Baich Costing, Contract Costing, Process Costing and Service Costing Methodologies with Case Study approach, TQM, Six-
Sigma. JIT, Lean Manufacturing, Kaizen Costing.

UNIT I1I: Swategic Planning and Decision Making Techniques and Methods

(14 Contact Hours)
Cost-Volume-Profit Analysis - Contribution, PV Ratio, Margin of safety, Break-even

-point, cost break-even-point, cash break-
even-point. Composite break-even-point, Key Factor, Break-even Analysis. Relevant Costs and Decision Making: Pricing,

Product Services, Make or Buy, Exploring new markets, Shut down or continue, acceptance of an export order, Activity based
costing. Activity based Management. decisions on further processing with respeet of Joint products and by products - profit
planmng and reporting for new business, existing business, Product profitability, Customer profitability, Segment profitabiliry
elc.. Basic concept of Transfer Pricing under the Spirit of goal congruence,

UNIT I'V: Budgeting as Expenditure Management Technique (11 Contact Hours)

Budgets and Budgetary Control - Meaning, Types of Budgets, Meaning of Functional Budgets, Preparation of Budgets - Budget
monitering, Variance analysis and reporting for Strategic Management actions, Steps in Budgetary Control, Fixed and Flexible
Budgeting, Responsibility Accounting and Reporting with respect to Strategic Business Units (SBUS), Strategic Management
aspects of Cost Centre, Profit Centre, Investment Centre and Performance management of them.

UNIT V: Cost Control and Management by Exception (12 Contact Hours)
Standard Costing and Variance Analysis - Material, Employee cost & Overhead Variances, Sales Variance Analysis, Variance
accounting, investigation of Variances, statutory Cost Audit and Reporting as a tool of Performance Management. Evolution of
Cost Audit in India, definition, meaning and significance of Cost Audit, Cost Audit as a tool and technique for efficiency and
performance evaluation, Cost Audit as a guide to the Management in Tormulating Business Strategies- both in context of short
term and long tenn with reference to Case study, Appomtment, Qualilications and Disqualifications of Cost Auditors and

Preparation of Statwtory Cost Audit reponts under the spirit of Cost Accounting Standards issued by the Institute of Cost
Accountants of India (1CAL).

pocket costs
ost (Cost Ascertainment: Cost Unit. Coet Center, Profit Canter.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks cach + | Major of 50 Marcks
NOTE: 10 Internal Marks shall be awarded on students® work i the form of Case Study 7 Assignments / Presentations /
Seminars, which shall be evaluated by the concemed faculty

Reference Books
*  Maheshwan, SN, and Miual, 8 N, Cost Accounting: Theory and Problems, Shiee Mahavir Book Depot (Publishers),

Delhi,

M N Arars, Mansgement Accounting, Theory, Problems and Solutions Himalaya Publishing Nouse

Homgren, C T, Foster, G, and Datar, 5. M . Cost Accounnng A Managenal Fmphasis, ]'rm;tu‘u Hlall ot Tndea Par L

New Delhi

Haike, LO. and Spucde, LW, Cost Accounting: Managenal Use of Accounting Data, PWS-KENT Publishine
Company, Boston L.

§¢h



e Co-requisites jl Major Total
T - 7 | Minor-I | Minor-Il | VAT | Mirks
L-1-P | | '\{Ejm' Intema ( “-fﬂ]’ks | },{a‘}j | N]args
&P | € ! . srsts | . : zrk Marks ; 5 2 |
P =5 % . Minor Duralion | puction | Marks | MAPS —————— !
| | ! | ‘
!T_ | i \ | 2 Minorsof 3 - i 20 i 20 | 50 I, 100 |
b4 2 o | 6 | Hours(1Hr30 | 3Hous I ,
\ l[ 'u, l1 minutes each) |

COURSE OUTCOMES .

After successful completion of this course, students shall be abl_e l(_),

CO1: To explore and further the understznding of marketing _pnnc;p!es,

CO2: To understand of both the internal and externzl marketing environment.

CO3: To be able to assess the positioning and targeting opportunities for appropriate markets.

CO2: To develop skills for continuous leaming 2nd adeptation to the dynamic 2nd competitive market environment in which one
will be working.

COURSE CONTENTS

UNIT 1 (11 Contact Hours)
Mancung s Valuc o Comuiiers. Fump and Socicty. Marketing Proces, Merketiny Dvnamnios. Bcope of Markating, Corc
Concepts of marketmg. Philosophies of marketing. Types of Marketing.

I'NIT 1) (12 Contact Hours)
Systems Approach m Marketing marketing Information System. Marketing organization. Sales Policy and Sales Force
Management, Interface of Marketing with Finance, HR and IT; Marketing and Social responsibility.

UNITII (12 Contact Hours)
Classification of Goods, Customers and Markets: Product and product Hierarchy, Customer Classification, Differences between
industriz! 2nd consumer marketing: Consumer buying behaviour: Buying motives, perception, motivation, buying decisions
Indizn consumer znd consumer protection in India. o ’
UNITIV

: 2 2 — . (12 Contzct Hours)
Market Segmentztion: factors, varizbles and strategies, Estimating marker potential: Product pricing: objectives, decisions and
m=thods; Marketing Audit, New product planning and development; Distribution znd Sales management; ’

Characterist
of distributions, Sales force recruitment, training and allocation of work. cleristics, fonms
UNTTV

= 475 - (11 Contact Ho
Advertising: charecteristics, types of adventising, mediz and nature of advertising campaign: Sales promotion: nipes, :;1}
methods, pomty of purchase, online promaotions, brand management; Designing marketing control  systemns =5

Eveluztion shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Maior of 50 Marks
NOTE: | Internzl Marks (10) for Assignment shall be awarded on students’ work in the form of Case Stud

. 2 : . = v /Rolz Plays / |
Projects / Assignments/ Presentations / Seminars, which shall be evaluated by the concernad faculry. J
Reference Books

-

Kotler Philip T. Armstrong Gary Agnihotri and Prafulla, Principles of Marketing 17 Edition Pearson Education
Govindrajzn M., Marketing management: Concepts, Cases, Challenges and Trends, PHI Learning Pyt Lid New Delhi

Rzmzswamy V.S. and Nzmakumari S. Marketing Management: Indian Context Global Perspective, 6 Edition Sage
Publicztions Indiz Pwvt. Ltd. New Delhi

5%



1 BUL2221 Software Packages — I (R Programming) Pre Requisites

[ L-T-P Co-requisites

\ | & \ T ‘ sP-| C W Mo Phinifies Majt.)r Internal Minor-1 Minor-11 Major Total
Duration Marks Marks Marks Marks Marks

L2 1 0o 414 NIL 3 Hours 0 0 0 100 100

COURSE OUTCOMES

After successful completion of this course, students shall be able to;
CO1: To use and program in the programming language R.
CO2: To use R to solve statistical problems.

CO3: To implement and describe Monte Carlo the technology.
CO4: To mmimize and maximize functions using R.

COURSE CONTENTS

UNIT1 (11 Contact Hours)
Introduction to R & Predicting Algae Blooms Starting with R, R Objects, Vectors, Factors, Generating Sequences, Sub-Setting,

use of R as a calculator, functions, assignments and matrix operations, missing data and logical operators.
UNIT I1

(12 Contact Hours)
Conditlond caccutions aud toups, data management with sequences; Data management with repeats, sorting, ordering. lists:

Vector indexing. factors, Data management with strings, display and formatting: Data frames, statistical functions, compilation of
data

UNIT Il (12 Contact Hours)
Arrays and matrices, the use and definitions of procedures, functions, package, control structures (if, while, left), linear
optimization, non-linear optimization, convergence properties and generation of random numbers.

UNIT IV (12 Contact Hours)
Graphics and plots, statistical functions for central tendency, variation, skewness and kurtosis, handling of bivariate data through
graphics, correlations, programming and illustration with examples.

UNITV

(11 Contact Hours)
Simulation; Monte Carlo Simulation; Statistical Forecasting - Neural Networks; Predictive Analytics. Preparing and writing of a
short term paper.

Research article and case studies will be used as per the course content.

Evaluation shall be carried out in three stages, 2 minors of 20 marks each +1 major of 50 marks. B
[ Internal assexsment will be based on practical Taby based assessment catiyiig 10 maiks in totak

NOTE:

Reference Books
L ]

Christian Heumann, Michael Schomaker and Shalabh, ‘Introduction to Statistics and Data Analysis - With Exercises,
Solutions and Applications in R’, Springer.

Pierre Lafaye de Micheaux, my Drouilhet, Benoit Liquet, ‘The R Software-Fundamentals of Programming and
Statistical Analysis’,Springer.

Alain F. Zuur, Elena N. Teno, Erik H.W.G. Meesters, ‘A Beginners Guide to R (Use R)', Springer.

K




Pre Requisites
Co-requisites

Business Rescarch Methods

Major Internal Minor-I Minor-II Maj}(:r N]IU[‘;I-
Minor Duration |y ration Niarks Marks Matks arks

2 Minots ol 3
Hours (1 My 30

minutes cach)

3 Hours 10 20 50 100

COURSE OUTCOMES . " T

After successful completion of this course, students shall be able to; ‘ ’ -

CO1: To explain the basic concepts of rescarch methods in the applied form with real time problems of business world.
CO2: To interpret the estimated results independently.

CO3: To apply appropriate tools as per data/information.

CO4: To apply knowledge to solve simple tasks using software’s.

COURSE CONTENTS

UNIT1 (11 Contact Hours)
Introduction to Research Methods, Definition and Objectives of Research, Various Steps in Scientific Research, Types of
Research: Research Purposes - Research Design - Survey Research- Case Study Kesearch.

UNIT I (12 Contact Hours)
Dsts Collection snd Sampling Decign, Sources o

f Data: Primary Data, Secondary Data: Ouestinnnaire design. Survey »
Experiments — Design of Survey and Experiments.

UNIT 111

nel

. s . : (12 Contact Hours)
Sampling Merits and Demerits - Control Observations - Procedures - Sampling Errors. Statistical Modeling and Analysis
UNIT IV ;

S i 11 Contact Hours
gﬁibabdlty Distributions, Fundamentals of Statistical Analysis and Inference, Spectral Analysis, Error Analysig e
'IT \IF ] -

(

—— Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

Internal Marks shall be awarded on students' work in the form of Case Stud i i |
\ . : X analysis/ zes / 5 /
Presentations / Seminars/Assignments, which shall be evaluated by the conccmcdyfacult; auizees [ fepors

Reference Books

C R Kothari, ‘Research Methodology: Methods and Techniques’, New Age International.
s Prasant Sarang), ‘Research Methodology’, Taxmann

R. Panneerselvam, ‘Research Methodology’, PHIL

Dahlia K. Remler & Gregg G. Van Ryzin, ‘Research M i : e E L.
. “hihy EIhOdS 1 P il - Il TS e 31 E
Sage Publication. n Practice- Strategies for Descniption and Causation

b




\ BUL2262 Introduction to I!un_umic.ﬁ}lt]‘_ﬁ@{l_ﬂ?fz_el{lc_lll | PreRequisites [
| L-'l‘-v‘ . | Coorequisites
5 T | s | C ; . Major Internal | Minor-I Minor-Il | Major | -
' Dur Y0 ajol ['otal
\ \ Mumlf i‘_‘_“mu Duration | Marks | Marks __ Marks Marks Marks
2 Minors ol 3
4 2 0 6 | Houws (111r30 3 Hours 10 20 20 50 100
minutes each)

COURSE OUTCOMES
After successtul completion of this course, students shall be able to;

CO1: To enable student to design an organization’s human resource management process that is compliant with law and Supports
organizational mission and strategy, best practices adopted globally in HRM.

CO2: Assess how human resource planning can be done and Jobs designed in organizations.

CO3: Understand different ways to reeruit, seleet, train employee and to do performance appraisal,

wage and salary
administration and maintain employee relations.
COURSE CONTENTS
UNIT 1 (12 Contact Hours)
ltuducton o Human Kesource Management: Defimuon and Coneept, Features, Objectves, Functions

, dcope and Development

of Human Resource Management, Importance of Human Resource Management, Human Resource Practices
UUNIT T

(12 Cantact Hours)
Human Resource Planning: Concept of Human Resource Planning (HRP), Factors in HRP, Process of HRP. Job Analysis and

Design: Job Analysis, Job Description, Writing a Job Description, Job Specification, Job Design.
UNIT 111

(11 Contact Hours)
Recruitment:  Introduction, Concept of Recruitment,

Factors  Affecting Recruitment, Types of Recruitment,
Selection: Introduction, Concept of Selection, Process of Selection, Selection Tests, Barriers in Selection.
UNIT IV (11 Contact Hours)
Training: Concept and Significance of Training,

Training Needs, Training Methods, Types of Training, Performance

Appraisal: Introduction, Concept of Performance Appraisal, Purpose of performance appraisal, Process, Methods of Performance
Appraisal, Major Issues in Performance Appraisal.

UNITV

(12 Contact Hours)
Wages and Salary: Introduction, Nature and Significance of Wage and Salary Administration, Theories of Wages, Methods of
Wage Fixation, Incentives: Introduction, Concept of Incentives, Effective Incentive System, Types of Incentive Scheme,
Employee Relations: Introduction, Cancept of Employee Relations, Moanaging Discipline, Mamaging Grievance

Trulv!n_\ oy
Counselling.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks l
NOTE: 10 Intemal Marks shall be awarded on students' work in the form of Case Study / Assignments / Prcscu!;uionsJ
Seminars, which shall be evaluated by the concerned faculty.
Reference Books

» Dessler, Human Resource Management, PHI

® Mondy, Human Resource Management, PHI

*  Gomez et al,, Managing Human Resources, Pearson

¢ Aswathappa, Human Resource and Personnel Management, TMIL

. Armstrong, Handbook of Human Resource Management Practices, Sape

L]

V.S.P. Rao, Human Reseurce Management, Excel Publisher
Koontz & Weihrich, Essentials of Management, TMII

SCB



Pre Requisites

T e nemiel . —
l_;lJLa??————“‘l'_—_ — lnl].nducliu“ lﬂ_’,‘_m{‘““hIIM—d" |_’-_!L_ = — {:”_rct][“_‘{_”y_'\ o NI II : l[
Lils 4 - — —— g ot IR
L-T-P I 'I?-I-ﬁﬁ_r 1 ternal Minor-I M“.“.’;i .ll Mu':ks. Marks
s | C R - arks Marks | Marks
1 ' T : Minor Duration | 1o Marks
|2 Minors of 3

20 5(0) [0)()
Hours (1 Hr 30 3 Hours [0 20
i 2 0 0 ours ( :

minateseach) | T

SE OUTCOMES o T A
(L:gg]ﬁim'c a conceptual understanding of various asplccl.\ ol l II'I.IIELI..![ 'M anagement
CO”.: Apply the principles of Financial Management in practical situations.

COURSE CONTENTS

(10 Contact Hours)
}:lrtqu:-fhtclion' Nature, scope and objective of Financial Management, Time value of money, Risk and retumn (including Capital
Asset Pricing Model), Valuation of securities — Bonds and Equities,
UNIT 11

(14 Contact Hours)
Investment Decision: The Capital Budgeting Process, Cash flow Estimation, Payback Period Method, Accounting Rate of

Returm, Net Fresent Value (INFV), Ket Terlual Value, Itermal Rate of Koty (1Y, Mrofltability fndea, Caphtal budgeting
under Risk — Certainty Equivalent Approach and Risk- Adjusted Discount Rate,

UNITIN

Financing Decision: Cost of Capi

capital. Methods for Calculating cost of equily capital Preference Capital,
Weighted Average cost of capital (WACC) and Margi ital st ~Theorics of Capital Structure (Net
Income, Net Operating Income, MM Hypothesis, iti i financial leverage. Determinants of
capital structure.

UNIT IV

Pk . ) ) . (8 Contact Hours)
Dividend Decisions: Theories for Relevance and irrelevance of dividend decision for corporate valuation; Cash and stock
dividends: Dividend policies in practice. ’

UNITV

pts of working capital, the risk

(12 Contact Hours)
-return trade off, sources of short-term finan
ivables management, invento

ce, working capital
Ty management and payables management,

l ’ : Fyvaluation shall he carried ont in three stages. 2 Minors of 20 Murks each 1 | Major of 50 MartLs
NOTE: , 10 Intemal Marks shall be awarded on students'

work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty. Cons
Reference Books

James C. Van Home and Sanjay Dhamija, Financi
Levy H. and M. Samat , Principles of Financial Management. Pearson Education

Joy, O.M. Introduction to Financial Management, Me Graw Hill Education.

Brigham and Houston, Fundamentals of Financial Management, Cengage Leaming

Khan and Jain. Basic Financial Management, McGraw 11ill LEdueation

Chandra, P. Fundamentals of Financial Management. MeGraw Hill Bducation

Singh, J K. Financial Management- text and Problems. 2nd i, Dhanpat Rai and Company Delhi
Rustagi, R.P. Fundamentals of Financial Management. Taxmann Mublication Py, Ltd

Singh, Surender and Kaur, Rajeey. Fundamentals of Financial Management. Mayyy Paperback, New Delhi
Pandey, LM, Financial Management. Vikas Publications

al Management and Policy, Pearson Education

*e o & @ & 8 »
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BUL2281 |

Production and Operations Management
L-T-P

Pre Requisites

\ : Co-requisites
\ L \ T ‘ S/P C Mk Dusatici Major Internal Minor-I Minor-II Major Total
\ .

Duration Marks Marks Marks Marks Marks
2 Minors of 3

0 6 | Hours (1 Hr30
minutes each)

3 Hours 10 20

20 50 100

COURSE OUTCOMES
After successful completion of this course, students shall be able to;
COI: Identify and map the key elements of any production systems.

CO2: Take decisions with respect to key aspects of the design of production conversion systems.
CO3: Plan, manage and control the key elements of operations systems on ongoing basis.
CO4: Understand the complexity in modern production system and how to respond to those complexities.

COURSE CONTENTS
UNIT I: Managing Operations

(12 Contact Hours)
Operations Function in Organization, Management Variables and Operations Conversion System, Historical Evolution of

Froducuon and Uperauons Management. Strategic Role of Operations Management, Recent Irends in Operations M anagement.
UNIT II: Planning (Designing) the Conversion System

(12 Contact Hours)
Forecacting. Decigning Producte. Serviees and Process, Capacity Planning, Loeation Plamming, Layout Planning
UNIT 111: Organizing and Scheduling the Conversion System

(12 Contact Hours)
Job Design, Production and Operations Standard, Work Measurement, Project Planning and Scheduling Models, Operations
Planning and Scheduling Systems.

UNIT 1IV: Controlling the Conversion Systems

(11 Contact Hours)
Inventory Control Systems and Models, Material Requirement Planning, Quality Control Systems.
UNIT V: Dynamics of Operations Management

(11 Contact Hours)
Sources of Complexity in Production System, Modeling Production Complexity, Dealing with Supply Chain Partners, Building

Resilience Production System, Exogenous Factors (STEEP Framework) and Firms Response and Approach.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
NOTE:

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Preszntations /
Seminars, which shall be evaluated by the concemned faculty.

Reference Books

Production and Operations Management: Concepts, Models, and Behavior, 5e, Everette E. Adam.Jr. and Ronald J
Ebert, Prentice Hall of India,

Modem Production/Operations Management, 8e, Elwood S. Buffa and Rakesh K. Sarin, John Wiley and Sons
Cananda.

Production and Operations Management, 3e, S. N. Chary, McGraw Hill Co., India.

Manufacturing Planning & Contro] for Supply Chain Management, Thomas E. Vollmann, William L. Berry, D. Clay
Whybark, F. Robert Jacobs, Tata McGraw Hill Co., India.

Projects: Planning, analysis, Selection, Financing, Implementation, and Review, 7¢, Prasanna Chandra, MeGraw Hill
Co. India.

¢y




Co-requisites

inor fajor | Total
—— i Minor-I Minor-II Major I
Major Internal i .
o x Sk | C Minor Duration Dur;lion Marks Marks Marks Marks Mark
2 Minors of 3 - - |
4 2 0 6 | Hours (1 Hr 30 3 Hours 10 20 20 ‘
minutes each) |

COURSE OUTCOMES

After successful completion of this course, students shall be able to; _ o

CO1: Develop an understanding of basic provisions of business laws and.thclr ‘appllcatlon.

CO2: Develop legal analysis and reasoning, legal research, problem solving skills. ‘
CO3: Demonstrate a commitment to professionalism and responsibility to the legal system of India.

COURSE CONTENTS
UNIT 1: Law of Contract (12 Contact Hours)

The Indian Contract Act, 1872, General Principles; Essential Elements of a Valid Contract, Offer and Acceptance, Competence
of Contracting Parties, Consent, Consideration, Legality of Object and Consideration.

UL 1 Law of Conuact (12 Comact Hours)
The Indian Contract Act, 1872, Void Agreements, Contingent Contracts, Performance of Contracts, Discharge of Contracts.
Ouast Contracts. Remedias for Breach of Contract. Contracts of Indemnity and Guarantee. Contracts of Bailment

UNIT NI: Law of Sale of Goods and Law of Negotiable Instruments

The Sale of Goods Act, 1930; General Principles, Conditions and Warranties, Transfer of Ownership,
of Sale, Remedial Measures. Negotiable Instruments Ac

(12 Contact Hours)
Performance of a Contract

_ t, 1881: Essentials of Negotiable instruments and Kinds of negotiable
mnstruments.
UNIT IV: Law of Partnership (11 Contact Hours)
The Indian Partnership Act, 1932; General Principles, Formation of Partnership, Rights and Liabilities of Partners, Dissolution of
Partnership Firms, Limited Liability Partnership Act, 2008,
UNIT V: Miscellaneous Acts 1T Cont

tH
The Consumer Protection Act, 1986; Cyber Law -Need for Cyber laws — : .

' ‘ : ‘ Cyber law In India — Information Technology Act —
2000 - Defining Cyber Crime — Types of Cyber Crimes — Preventing of Computer Crime, Protecting Intellectual Property Ri ghts.

| Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks j

’ NOTE 10 Inteinal Marks shalt be awarded vn students’ woik in e form of Case Study / Assignments / Peesentations _"

Seminars, which shall be evaluated by the concerned faculty.

Reference Books

*  Pathak, Legal Aspects of Business, TMH

*  V.S. Datey, Business & Corporate Laws, Taxmann

*  Saravanavel & Sumathi, Business Law for Management, HPH
ND Kapoor, Elements of Mercantile Law, Sultan Chand

Dr. Avatar Singh, Principles of Mercantile Law, Eastern Book Company
Maheshwari & Maheshwari, A Manual of Business Laws, Himalaya

(Y



L BUL3221 Software Packages ~I1 (Python) Pre Requisites
L-T-P Co-requisites
\ L ‘ T 5 | € itk Dirsan MaJr_Jr Internal Minor-I Minor-I1 Major Total
Duration Marks Marks Marks Marks Marks
2 Minors of 3
2 0 4 4 | Hours (1 Hr 30 3 Hours 10 20 20 50 100
minutes each)
COURSE OUTCOMES

After successful completion of this course, students shall be able to:
CO1: Describe the Numbers, Math functions, Strings, List, Tuples and Dictionaries in Python.
CO2: Express different Decision Making statements and Functions,
CO3: Interpret Object oriented programming in Python.
CO4: Understand and summarize different File handling operations.

COURSE CONTENTS
UNIT 1

Intreduction to Python and Com
Python adventire
UNITII

Data Types, Variables, Dasic Input-Output Operations,

(11 Contact Hours)
puter Programming Python - a tool, not a reptile; There is more than one Python; Let's start our

(11 Contact Hours)
Basic Operators; Your first program; Python literals: Operators

- dara
fnanipulation tools; Variables - data-shaped boxes: How o falk to computer?
UNITIN (12 Contact Hours)
Boolean Values, Conditional Execution, Loops, Lists and List Processing, Logical and Bitwise Operations; Making decisions in
Python; Python's loops; Logic and bit operations in Python; Lists

- collections of data; Sorting simple lists - the bubble sort
algorithm; Lists - some more details; Lists in adv

UNIT IV
Functions, Tuples, Dictionaries, and Data Processin
environment? Returning a result from a function;
dictionaries; Modules, Packages, String and List

anced applications,

(12 Contact Hours)
g, Writing functions in Python; How functions communicate with their

Scopes in Python; Let's make some fun... sorry, functions; Tuples and
Methods, and Exceptions Using modules: Some useful modules; What is
package?: Errors - the programmer's daily bread; The anatomy of exception; Some of the most useful exceptions; Characters and
strings vs. computers; Python's nature of strings; String methods; Strings in action; Four simple programs.

UNIT V

The Object-Oriented A
Working with Files,

(12 Contact Hours)

pproach: Classes, Methods, Objects, and the Standard Objective Features; Fxception Handline. and

Research article and case studies will be used as per the course content.
NOTE: Evaluation shall be carried out in three stages, 2 minors of 20 marks each +1 major of 50 marks.
Internal assessment will be based on practical lab-based assessment carrying 10 marks in total.
Reference Books

Paul Gries, Jennifer Ca mpbell, Jason Montojo,
Python’, The Pragmatic Bookshelf,

Allen Downey, Jeffrey Elkner, ‘Leaming with Python: How to Think Like a Computer Scientist Paperback’,
Hans Fangohr, ‘Introduction to Python for Computational Science and Bngineering (A beginner's puide)”,
Timothy A. Budd, ‘Fxploring Python®, Mc Graw ITill Fducation.

Charles Severance, ‘Python for Informatics: Exploring Information’.

Mark Lutz, ‘Learning Python’, O Reilly publication.

“Practical Programming: An introduction to Computer Science Using
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—— = B e e i
Logistics Management Co-requisites - —
I .

BUL328I

: Major | Total
L-T-P ‘ al Minor-| '
- | [ Major | Infern Morks | Marks | Marks | Mark
Minor Duratio Duration Marks | Malks | p——
2 Minors of 3 50 100
Hours (1 Hr30 | 3 Hours 10 20 20
minutes cach) =

COURSE OUTCOMLES

Afler successful completion of this course, students shall E.Jc able to; N

CO1: Recognize the importance of business logistic funcnons,-kcy trade-offs and decisions.

CO?2; Recognize the relevance of forecasting in demand planning and man.agement process. .

CO3: Understand the process of initiating a forecast, selecting the appropriate demand forecasting models and review and test the
model using appropriate metrics.

CO4: To establish and review inventory policies within the supply chain.

COS5: Understand the key warehousing functions and recognize how to assess and benchmark warehousing activity.

COG6: Take decisions with respect to transportation mode selection by taking into account all relevant factors.

COURSL CONTEMTS
UNIT I Introduction to Logistic Management (10 Contact Hours)

Busmess Lomstic Management Defined. Imponance of Business Logistics Management, Objectives of Business [.ogist
Management. Key Logisties Decisions, Logistics Performance Measures, Logistics Oreanization h ' S
UNIT 11: Demand Forecasting N - '

Objectives of demands Forecasting, Levels of Demand Forecasting, Forecasting Truism, Forecasting M “(‘J Sogi L)
Demand Forecasting, Time Series Analysis, Exponential Smoothing Method, Forecasting: S ;:cialc g Metnics, Methods of
UNIT I1: Inventory Management j e .

Reasons for Holding Inventory, Inventory Decisions, Inventory Classification (14 Chnase Hoiiss)
Order Quylti_ty (EOQ) Model, EOQ Extensions, Single Periadr};nventcry Mod:i 1];};:; (S:t?;k\/;f. I'_I'Otal Rel?vant e
(s.Q). Periodic Review Policy (R,S), Measuring Level of Service. ’ olicy, Continuous Review Policy
UNIT 4: Warehousing Management
Warehousing Basics, Core Warchousing Functions, Profi
UNIT 5: Transportation Management
Fundamental of Freight Transportation, Transportation Mode Selection, Im
Stock. I.ead Time Variability and Mode Selection, International Transportat

ling & Assessing Performance of Warehouse. SR HhsR)

(12 Contact H
pact of Transportation on C ct Hours)
ion: Key Issues. ycle, Safety and Pipeline

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
1viar

10 Ir_:ternal Marks shall be awarded on students' work in the form of Case Study / Assignments / :

Seminars, which shall be evaluated by the concerned faculty. nts / Presentations /

NOTE:

Reference Books

. Supply Chain Management: Strat Planni i i " o
zogg’y z rategy, Planning & Operation, 3¢, Sunil Chopra and Peter Meindl, Pearson education,

Business Logistics/Supply Chain Management, Se, Ronald H Ballou, Pearson Education, 2006.

P
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g BULG017 Business Communication Pre Requisites
L-T-P _ Co-requisites
L T SP | C Minor Duration Mnjqr Internal Minor-1 Minor-II Major Total
Duration Marks Marks Marks Marks Marks
2 Minors of 3
3 0 0 3 Hours (1 Hr 30 3 Hours 10 20 20 50 100
L minutes cach)
COURSE OUTCOMES

After successful completion of this course, students shall be able to;

CO1: ldentify global issues affecting business communication and to utilize analytical and problem solving skills appropriate to

business communication with use of various types of oral, written and digital communication modes geared to a range of business
audiences.

CO2: The employment of effective techniques to resolve conflict and negotiate in a business settings; and to apply business
communication strategies and principles to prepare effective communication for domestic and international business situations.
CO3: The articulation of the acquisition of the above skills in an individual skills audit and professional development plan for

transition-to-work and career progression purposes; and to participate in team activities that lead to the development of
collaborative work skills.

CU4, Select approptiaic vlganizatonal founats and channels used mn developing and presenting business messages: and (o
compose and revise accurate business documents using computer technology.

COURSE CONTENTS

UNIT 1 (8 Contact Hours)
Communication: Model, Importance, Types, Flows, Barriers. Non-verbal Communication. Effective Business Communication
tips. Preventing Miscommunication. Importance of feedback.

UNIT II (12 Contact Hours)
Written communication; mechanics of writing, report writing, circulars, notices, memos, agenda and minutes. Businsss

correspondence - business letter format, style of letter arrangement, types of letters, electronic mail; resume preparation; Cover
letter Writing.

UNIT III (12 Contact Hours)
Nonverbal communication; gestures, handshakes, gazes, smiles, hand movements, styles of working, voice modulations, business
etiquettes; business dining, business manners of people of different Cultures, managing customer care. Body Language.
Presentation skills, Business Etiquettes. Online Etiquettes.,

UNIT IV

-

((1 Contact Hours)
Developing soft skills for success; Presentation skills, Referencing and Report writing, Role of technology in business
communication, IT tools of Communication.

UNITV (10 Contact Hours)
Modern communication techniques; e-mail, sms, chat; communication network; 3G, 4G and 5G networks; WebRTC and its
applications; role of electronic communication in optimization of business processes; Introduction to Twitter, Facebook, Linkedin
and other social media communication networks and their merits and demerits.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concemned [aculty.

NOTE:

Reference Books

*  HBR Guide to better Business Writing, by IIBR (Iarvard Business School Press India Limited)
Business Communication (SIE): Connecting in a Digital World by V. Raymond Lesikar (MeGraw Hill)
Soft Skills Training: A Workbook to Develop Skills for Employment by Frederick H. Wentz (Oxford University Press)
Bovee, Thill and Chaturvedi: Business Communication Today; Pearson Education
Lesikar, Pettit ; Business Communication: Theory Applications; AITBS
Thorat, A: and Lokhandwala,M, ; Enriching Oral and Written Communication; Orient BlacksWan

Dutt, P. Kiranmal and GeethaRajeevan and CLN Prakash; A Course in Communication Skills: Cambridge University
Press

Y4
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Co-requisites
BUL6091

5 - Major Total ,
Minor-I Minor ' J ._
L-T-P : Major Internal o e Marks Moiike |
L T | S | € | Minor Duration Duration Marks "
50
2 Minors of 3 i 20 20 ||
0 3 | Hours (1 Hr30 3 Hours |
3 : minutes cach)

E OUTCOMES - |
o o ssful completion of this course, students shal-l be able to S S —
égir ?Ciiplain basic and advance statistical concepts in the applied form
: To ex 4

1 isti indicators independently
ired knowledge, to interpret the meaning of the estimated statistical parameters/indica P
CO2: Based on the acquire knowledge,

for effective policy formulation.

i iness problems, compute and
CO3: To apply different measuring and relevant tools/ methods for _data cases & real time business p p
anai).fze the results of different estimations/models with hands on experience.

i 1sti lling usin
CO4: To apply knowledge to solve simple tasks using computer and be able to perform a basic statistical modelling g
computer software like SPSS/GRETL/E-Views.

COURSL CONTEMTG

1 (9 Contact Hours)
l_:NI I— - g = L 5 ¥ g -
Callection of Data, Presemtation of Data, Measures of Central endency, Measures of varaton iu.nl Skewness, Types _nf
Correlation - Measures of Correlation — Properties & types, Partial & Multiple Correlations and applications Regression analysis
- Regression hines - Regression coefficient, Myl tiple Regression Analysis and applications.

UNIT 11

(9 Contact Hours)
Time Series Analysis , Components Business Forecasting - Objectives of forecasting in business - Prediction, projection and
forecasting - Characteristics of business forecasting - Steps in forecasting , Methods of Business Foreca
UNIT 111

sting.
Basic Concepts of probability, discrete probability Distributions. Sampling methods, Sampling Distributio
index numbers, Basc year and current year - Chief characteristics of index numbers i i
numbers, Methods of Computation.
UNIT IV

Testing of Hypothesis, Testing Hypothesis - Null and al
accepted and not proved, selecting a Significance |
UNIT vV

(10 Contact Hours)
n. Classification of

ternate hypothesis - Inte

. (10 Contact Hours)
rpreting the leve] of significan
-evel - Preference of Type-1

ce - Hypotheses are
ertor - Preference of Type-
Functions and Programmes; Applications of Set theory; Basic Calculus and Applications;

(10 Contact Hours)

Matrix algebra and applications,

Reference Books

Gupta S.P. and Gupta M. P,
Levin Richard 1 & Rubin D

, Business Statistics, Sultan Chand
avid, Statistics for Management, Prentice Hall ofIndia,
Narag A S. Linear Programm

ing and Dccisinn-Making, Sultan Ch
Stephen K.C., Harper and Row, Applied Busi

Chudha N K, Statistics for Behavioral
Kazmiot L.J and Pho] N.E,

and & Sons.

ness Statistics- Text Problems & Cases.
und Social Sciences

. Relinnee Publishing [ louse
» Basic Statistics for Business & Economics,McGraw Hill.
. Sharma, 1.X Fundamentals of Operations Research, Macmillan.
*  TerySin

eich, Collior, Business Statistics by Examples, Maemillan,

9@7
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LT Corporate Finaneial Reporting and Decision Making Pee Requini
. ' ey
\ I Qe R . Coaequinites
Nnor Puavation “M“-T_” nternal Minoi-1 Minor-1 Majos Total
ation N ks Mt leu :
2 Mwos ol ) fities Mtk Miks | Marks
} 0 \ 1} Hows (1 e 30 3 Howms 10 20 )
wittes cach) " 50 100

COURSE OUTCOMUEN

Aller successtul completion of this counrse, students shall be able to;

COT: Demonstrate the Faanetal Statenients tor > i “stoke { '

v 1{“1‘1‘1“\:‘:‘ ‘1‘1“:\{I.::“:ﬂlil:‘:::;"..\! Statements tov understanding, of stakeholders, Analyze the fmpact of GAAT and its application
CO2: Evaluate finaneial statements for statepie decision making,

COR: Interpret and apply the ongoing developments ov Finameinl Repotting,

CO- Assist the Management in taking Steatepie Decisions in the aeen of Corporate Finnnee,

COURSE CONTENTS
UNLL L GAAL and Accounting, Standards

\ Ny A : . P . (10 Contact Hours)
Generally Accepted Accourting Paadples ta lndl, Overview of Accounting Btandards, Titcmational Tinancial Keporting
¢

Standards and Overview of Ind-ASs Government Accounting in India - Role of CAG of India, Public Accounts Committee,

Government Accounting Standards issned by Gavernment Accounting Standards: Advisory Board (GASAB). Government
Accounting and Reporting.

UNIT 11 Business Combination and Restructunng,

‘ ibin: (10} Contact Hours)
Relevant ferms and definitions, types of Mergers, Computation of purchase considerations arising on Mergers and Acquisitions,

Accounting for Mergers/ Acquisitions, Corporate Pinancial Restructuring, Reconstruction Schemes, De-mergers, Revenue
Mergers, lmplications of notes to Accounts and Related Disclosures under Amalgamation and Reconstruction.
UNIT 111: Consolidated Finanetal Statements

(10 Contact Hours)
Concept of Goal, purposes of Consolidated Financial Statements, Consolidation Procedure, Non- Controlling Interest, Treatment
of Goodwill, Pre-Acquisition Profit and Post Acquisition Profit and Concept of Fair Value at the time of Acquisition,
Consolidated Income Statement, Balanee Sheet and Cash Flow Statements for the Group of Companics, Impact on Group
Financial Statements at the point of Acquisition,
UNIT 1V: Valuation, Accounting and Reporting of Financial Instruments and Others
Recognition and Valuation of I inancial Insttuments (Ind AS), GST Accounting, NBIFC -
Shares and Goodwill and accounting thereofl.
UNIT V: Recent Trends in Finanetal Reporting
Sustainability Reporting, Triple Bottom Linc Reporl
Business Responsibility Reporting.

(10 Contact Hours)
Provisioning Norms and valuation of

(8 Contact Hours)
ing, CSR Reporting, Fair Value Measurement, Integrated Reporting,

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks cach ++ 1 Major of 50 Marks |
NOTE: Internal Marks shall be awarded on students' work in (he form of Case Study analysis/ quizzes / Reports /
Presentations / Seminars/Assignments, which shall be evaluated by the concerned faculty.

Reference Books
¢  Corporate Accounting — SN Maheshwari —8 Chand
e  Corporate Financial Reporting — Ashish K. Bhattacharya — PHI publishers
e  Financial Reporting - P.C. Tulsian and Bharal Tulsian ~ § Chand
«  Corporate Financial Reporting — Vinod K. Aggarwal = AS FFoundations

«  Financial Reporting — Parveen Sharma, Kapileshwar Bhalla — Texmann
Accounting Standards — Simplified — Uttam Prakesh Agparwal — Lexis Nexis
«  Financial Reporting - MP Vijay Kumar — Showwhite
o Financial Reporting — G Shekar and Saravana Pragath -~ Paduka
e  Students Guide to Financial Reporting with applicable Ind Ass — D, S, Rawat ~ Texmann
o Guide to Ind Ass (Converged 1FRs) = D, S, Rawal — Texmann .
e«  Dharat’s Practical Guide to Ind AS and 1FRS — Kamal Gargy Bhacat Law House New Delhi

Indian Accounting Standards (Set of 2 Volumes) — Dalphy D' Sueza Suowwhite
. Indian Actaunting Standards- 1.0 Chialterjee- Texmann
. ind AS- Simplified Anand 1. DBanka  Valiers Kluwm
o Standards of Auditmg - SA ISA - Nikhil Sipalil - Mukhash

K



_ —
- Pre RCC[U]SIICS
Manaeerial Economics Toites =
\ BUL6062 | i Coteqis] = I Major lotal
\ L-T-P ‘ Major | Intemal | MinorI ‘\ﬂﬁi: Mﬂgks ' et
\ 4 \ T \ S \ € | Minor Duration Diration Marks Marks : —
2 Minors of 3 20 50 100
3 0 0 3 | Hours (1 Hr30 | 3 Hours 10 20
) minutes each)

COURSE OUTCOMES

After successful completion of this course, students shall be_able to; ’
CO1: Students will be able to think in the terms of a professional economist.

CO2: Students will be able to solve stylized quantitative questions in a business and economic context.

CO3: Students will be able to appraise, understand and use information captured from economic articles and debates published or
telecasted in serious print and electronic media.

COURSE CONTENTS
UNIT1

Nature and scope of Managerial cconomics; Demand and supply;
supply. market aquilibyi

(9 Contact Hours)
factors determining demand and sy
um, epplication of equilibrium price in |
UNIT 11

pply; law of demand amd
uoinecs ond pricing decivion.
Demand functions: linear and non-linear;
elements; production funct
Efficiency vs. effec

UNIT I

Cost analysis: concepts, short and long run cost output relationship;

under perfect competition, monopoly, discriminating

concepts of different market scenarios and case analysis,

UNIT IV

Marginalist controversy, Average cost theory, and its applications in corporate  world. M. . 10 Contact Hours)
Simales : Mg > - Manageria] A

maximization theory vs. profit maximization approach, Pproaches Sales

UNITV

Bain’s limit pricing theory of price determination followed by Marris and Williamson approache

and March to det

clasticity of demand;

1on; long run and short run, fixed a

demand forecasting,
tveness.

) (9 Contact Hours)
Firm and industry;
nd variable inputs:

firm and irs goals; time
law of production: Expansion path of outpur.

monopoly,

ermine managerial decision making. Effectiveness of Monetary and Fiscal
nature. pattemns & causes of business cycles.

(10 Contact Hours)
" Approach of Cyert
mess Cycles- types,

s. Behaviora]
policies Byg

NOTE:

Reference Books

Managerial Economies and Business Strategy, Michael Baye, Jeffry T. Prince, McGraw Hill
Mznagerial Economics, Ivan Pn g, Routledge.

Managerial Economics, Mark Hirschey, Cengage Learning
Managerial Economics: Stephen G. Mar

ks, William F. Samuelson; Wiley.



BUL6034 i
\l —— \\ Marketing Management Pre Requisites
L T P | C : _ . Co-requisites
\ \ \ ‘ Minor Duration DMaJ:?r l;;mllal Minor] Minor-11 Major Total
: uration arks Marks Mark
; 2 Minors of 3 S Mo sl
0 0 3 | H
ours (L Hr30 3 Hours 10 20 20 50 100
minutes cach)
COURSE OUTCOMES
After successful completion of this course, students shall be able to;
COl: Unde;sland and apply the concepts of marketing in the organizations.
CO2: 1dentify and demonstrate the dynamic nature of the environment in which marketing decisions are taken.
CO3: Apply the introduced conceptual frameworks, theory and techniques to various marketing contexts.
COURSE CONTENTS
UNIT. 1. _ (9 Contact Hours)
Deﬁnmon_ & Concepts of Marketing Management, Marketing Mix, Extended Marketing Mix, Holistic marketing, Value concept
of Marketing Customer Value Delivery process, Value based models of marketing, Scanning Marketing Opportunities.
L‘i.'\ll i (10 Contact Hours)
Customer Insight and Market Insight: Dynamics of competitors, Company and Complimentary, Marketing research, Introduction
ta Marketin g metr e
UNIT I (10 Contact Hours)
Segmenting, targeting and Positioning: Product characteristics and Product Mix Product Life Cycle and product strategies,
Product differentiation and design.
UNIT IV

(9 Contact Hours)

Price: Setting the price, Pricing components, and strategies, Marketing through Distribution channel, Channel Design, Retziling

and Wholesale, Managing Services and Customer Services.

UNITV (10 Contact Hours)
Branding and Positioning; Promotion Mix; Integrated Marketing communication, Concepts of Direct marketing; Network

marketing: Introduction to Social media marketing and Digital marketing.

[ Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks |
NOTE: ‘ Internal Marks (10) for Assignment shall be awarded on students' work in the form of Case Study / Role Plays / ]
\ | Projects / Assigninents’ Trese ntations / Seminars, whicl shall be cvaluated by the concemned faculty.

Reference Books

« Capon Noel and Singh Sidhartha S.; Managing Marketing, An Applied Approach, Wile:,.r India ‘ .
. Kotler Philip T. and Keller K. Lane Marketing Management, with Indian cases, 15™ Edition, Pearson Education, LndJ:_l
« Govindrajan M., Marketing management: Concepts, Cases, Challenges and Trends, PHI Learning Pvt. Ltd. New Dell
« TyboutM Alice & Calder J. Bobby, Kellogs on Marketing, John Wily & $0ns, NY

Applied Case Studies in Marketing, S Shajahan, Primus Books, New _Delht .

e«  Marketing Concepts and Cases, Etzel, Walker ct. al, Tata McGraw Hill, New Delhi

S¢H



Pre Requisites 1
: re S1IE ——
BULG021 Organization Behaviour _F____Qgﬁ?u’“lm” ey e
: inor- lajor i
L1 Major Internal Minor-I Mmﬂt . M'l:l{k‘ Mt':r'll -
) ‘ T ] 5% | © | Minor Duraion Duration Marks Marks Marks ates | DAMKS
2 Minors of 3 20 50 100
3 0 o | 3 | Hours(1Hr30 | 3 Hours 10 20
minutes each)
COURSE OUTCOMES

After successful completion of this course, students shall I?a able to;

CO1: Understand the management concept and how functions. _ ) ' ) _ bt
CO2: Understand behavior of the individuals at individual including attitudes, learning, personality, perception, and motivational
theories, o _ N ‘

CO3: Understand group behavior in organizations, including communication, leadership, power and politics, conflict, and
negotiations.

CO4: Understand the organizational system, including organizational structures, culture, and change.
COURSE CONTENTS

UNIT 1 ‘ (9 Contact Hours
Management: Nature & Functions: Development of management thoughts; Planning. Organizing, Staffing, Directing. And
Controlling: Coordination and Cooperation. Techniques for effective coordination. ‘
UNIT U

Challenges and Opportunities for
Perception, Emotional Intelligence.

(9 Contact Hours)

OB, OB Model; Foundations of Individual Behaviour: Learming, Attitudes, Personality

UNIT I
{flr;t;art\nfon Theories and Applications. Foundations of Group Behaviour: Group Development; Group Behavi OE.IIP Sij Z?:::;‘e :;!Urb)
Conflict management. Transactional analysis; Johari Window: Organizati x oo (10 Contact Hours)
Culture, ’ W Drganization as a system: Organizational Change; Organizational
UNITV
Organizational Development; Stress management. Case Studies, Role Plays, Activities. (L0 Confaect Bloiite)
, ) Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
L?"OTL- 10 lntemal Matks shall bs awaided oi students’ work in the fomm of Case Study ; Assiglunents / Presents J
Seminars, which shall be evaluated by the concerned faculty. SRaLbns ’

Reference Books

*  Koontz & Weihrich, Essentials of Management, TMH

*  Mullins, Management & OB, , Pearson
Robbins, Judge, Sanghi, Organsiational Behaviour, Pearson
Greenberg et al., Managing Organsitional Behaviour , Phi
Fred Luthans, Organisational Behaviour, TMH



| BUL6241

o Digital Innovation Strategies Pre Requisites
e = 55 = : : : Co-requisites
Minor Duration DMajlt}r 1;:@:11;1[ Minor-1 Minor-I1
uration arks Marks g
2 Minors of 3 ks Morks
3 0 0 3 Hours (1 Hr 30 3 Hours 10 20 20
L minutes cach)

COURSE OUTCOMES

After successful completion of this course, students shall be able to;

COI: Students will understand the fundamentals of innovation and technology for business develo
CO2: Identify the reason of internal & extemnal factors tl

: ; : 1t influence a fi
technological disruption.

_COS: Understand how Indian 1CT industry is partnering with corporations and governments globally in their digitization
joumeys. —

CO4: Evaluate various Digital Government Strategy

for dynamic and flexible mapping for digital transformati i i
A _ ; : £) mation and innovation
aiming at strengthening the relationship between citizens and the Government.
COS: Understand how new digital ccosystems are reshaping consumer-producer interactions in agriculture, healthcare, retail
logistics. and owier sectors. ! '

i pment process.
rm technological stratcgy, diffusion of technology,

COVURSE CONTENTS
UNIT

India'g Digi;al revolution, Overview of digital infrastructure in India, Enabling services for Digital India Transformation,
Capacity Building for Digital India, Digital Gap among India’s Business, Building Digital ecosystem, Implication for companies,
policy makers, and individual, & Digital Environment.

UNIT II

{9 Contact Hours)

: i ; 3 (10 Contact Hours)
Domain of Digital Transformation, Digital Innovation Strategy: A framework for diagnosing and Improving Digital Product and

Scrvice Innovation, Digital Gconomy, Gig Economy, Sharing Economy, P2P Economy, Platform Economy, Collaborative
Consumption, Access Economy, Digital economy & Social design, Factors of Business Models.

UNIT 111

Digital Business Strategy and IT Alignment, Block Chain Technology,
Through Emerging Technologies, Digital Opportunities for Org
Digital Business Identity.

UNIT TV (10 Centact Hours)
Industrial Evolution, Evolution of Innovation, Business Process Management: Potential and Challenges of Driving Innovation,
Build Platforms, Data into Assets, Innovate by Rapid Expansion, Mastering Disruptive Business Model, Digital Disruption,
Ecosystern Orchestration and Management, Industrial innovation, Managing Digital Transition.

UNIT V (10 Contact Hours)
Understanding e-Governance, Managing ¢ Government, Implementing ¢ Government, Regulation of Digital Governance Future

of e-Governance- Health, Education, Energy, Agriculture, Aadhaar and the Reform of Social Protection in India, Digital
governance Framework, ICT and Development -JAM & DBM, Social Capital.

(9 Contact Hours)
Reinventing Business Model, Driving Innovation
anizational Innovation, Designing for adoption, Framing 012,

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks |

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

NOTE:

Reference Books
. Austin, Robert D., Nolan, Richard L., and O'Donnell, Shannon. (2009). “Adventures of an 1T Leader,” Cambridge,
MA.: Harvard Business Press.
. Heeks, Richard, Reinventing Government in the Information Age, Routledge.
e  Rogres, David, The Digital Transformation Playbooks, Columbia Business School.
° Gupta. Sunil, Driving Digital Strategy, Harvard Business Review.
° Daughtery, P & Wilson, H, Human + Machines, Harvard Business Review

S5



.lﬁm—ﬁ_ﬁ._l’r::ic{]_ulﬁlll;ﬂ_ R .
—RUpc003 | Research Methodology Applications WITh Co-requisites e I'otal
—BM———-/; . [W Major
L-T-P ————ﬂm_aﬁ Internal Minor- Marks Marks | Mark
\ L | T |SP|CI vinorDuration | pyion | Marks | Marks | Marks | 2222
0l
2 Minors of 3 i 20 20 50) 100
1 0 B 3 | Hours (1 Hr30 3 Hours -
minutes each)

COURSE OUTCOMES ‘
After successful completion of this course, student Yshall be ablchto,
: ic proficiency in conducting business rescarch. _ ' i onciusicn
ggé ?gicéii;?;lfdgmify 1hc);ppmprialc research methodology tool and technique to analyse and draw meaningful conc
from research. . . 5 o ‘
CO3: To develop basic proficiency in software (like SPSS, E-Views and R) and its application in rescarch.

COURSE CONTENTS

Uglrjrl (9 Contact Hours)
Introduction to Research Methodology: Defining Research Problem and Developing an Approach, Research Design Formulation,
Basics of Exploratory, Descnpuive and Causal Kesearchi Uesign, Ltlies in dolng researdi.

UNITHI (9 Contact Hours)
Introduction to Data Analysis: Data Collection. Data Preparation, Fxploring Data. Deseribing the Distribution of Single Variahle.

Findings Relationships among Categorical and Numerical Variables.
UNIT 111

Statistical Interference: Sampling and Sampling Distribution, Confidence Interval Estimation, Hypothesis Test
UNIT IV

Estimating Relationships: Regression Analysis, Discriminant Analysis, Factor Analysis, Cluster Analysis
Scaling and Conjoint Analysis.
UNIT V

: . ; _ (10 Contact Hours)
Time Series Analysis and Forecasting: Introduction, Forecasting Methods, Testing of Randomness, Regr

ession-Based Trend
Model, The Random Walk Model, Moving Average Forecasts, Exponential Smoothing Forecasts, Seasonal Models.

{10 Contact Hours)
ing.

(10 Contact Hours)
» Multidimensional

Research article and case studies will be used as per the course content. ]
NOTE: Evaluation shall be carried out in three stages, 2 minors of 20 marks each +1 major of 50 marks, ,
- Tnternal assessment will be based on practical Tab-based ngsessment carrying 10 matks in totnl
- 3 = ’
Reference Books

*  Naresh K. Malhotra, Marketing Research: An Applied Orientation, Pearson Education, India
¢ S.C. Albright and W.L. Winston, Business Analytics: Data Analysis and Decision Making, Cenage Learning.

&



BliL6033 Marketing Decision Making Pre Requisites I
-T-P
L T SP | C - Co-requisites —
Minor Duration DMaJt‘_’r Internal Minor-I Minor-I] Major Total
urati : :
3 2 Minors of 3 = Maks Marks Marks Marks | Marks
0 0 Hours (1 Hr30 | 3 Hours 10
: : 20
minutes each) 20 50 100
COURSE OUTCOMES

After successful completion of this course, students shall be able to;

CO1: Understand the dimension of marketing problems and issues and how decision is taken.
CO2: Able to grasp the practical situations and design the solutions for marketing problems.
CO3: Understand the ethical marketing practices and deal with the dilemmas thereafter.

CO4: Leam to design channel, take pricing decisions and media related decisions at national as well as international level.

COURSE CONTENTS

UNIT 1 ) ‘ _ (9 Contact Hours)
Introduction to Marketing Decision Making shall involve describing the approach to develop marketing strategies, eleven P's as
clements of marketing decision making. Building cuctomer relationahip; with respeet o Indlag and Global cubure | and custunel
equity along with the estimation of customer life time Value for decision making.

UNIT I

{10 Cpntact Hours)
Conducting marheting research and using spectfic metrics in defining managing marketing information; Decision variables and

discussions on Value Delivery network; Marketing Logistics, Supply Chain Management,

UNIT III (10 Contact Hours)
Industrial Marketing process; Marketing Channel Design, Sales Management: Selling Process, Sales budget & Sales Quota,

defining Sales Territory, Sales meetings and Contests.

UNIT IV (9 Contact Hours)
Understanding Industrial Marketing Process, Pricing and pricing decisions in two-sided markets, Branding decisions;
International marketing; Decisions in global marketing environment.

UNIT V (10 Contact Hours)
Decisions variables and specific models in Web Marketing; Social Network Management; Sustainable marketing decisions shall

discuss: Consumer impact, Consumerism and Marketing Ethics:. Responsible consumption and disposal with respect to India
ethical systems.

LEvaluation shall be carned out in ﬂlrcestagESZlelorsot 20 Marks each + 1 Major of 50 Marks |
NOTE: Internal Marks (10) for Assignment shall be awarded on students' work in the form of Case Study / Role Plays /
Projects / Assignments/ Presentations / Seminars, which shall be evaluated by the concerned faculty.
Reference Books

Malhotra Naresh k, Marketing Research: An Applied orientation, 2007, 7t Edtn. Pearson Education, New Delhi

Reeder Robert R, Brietry Edward G, Reeder Betty G; Industrial Marketing: Analysis, Planning and Control, 1997, 20d
Edn PHI Learning Private Limited-New Delhi

Tybout M Alice & Calder J. Bobby, Kecllogs on Marketing, John Wily & _Snns, NY
S Shajahan, Applied Case Studics in Marketing, Primus Books, New Delhi

Deshpandey Sameer and Lee Nancy R, Social Marketing: Influencing Behaviors for Good 2012, 4™ Edition Sage
South Asia

e Saxena Rajan, Marketing Management, Tata McGraw Hill, New Delli

Kumar V, Profitable Customer Engagement: Concepl, Metries and Strategies, Sase Publications Pvt. Lts, New Delhi,
India

S(K
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— e . sionMaking | ST~ A .
BUL60A6 Managerial Accounting and DectS10R === Co-requisites ___| P
‘1 5 N A —Major | Intemal | Minor-] Minor-Il. | trhlfi .
T | SP | C : . ; farks | arks vark
( Minor Duration |y ation Marks Marks Marks | M :.
2 Minors of 3 20 50 | 1000}
3 | Hours (1 Hr30 | 3 Hours 10 20 - [
minutes each) —

COURSE OUTCOMES ” sl dliibte

E ssful completion of this course, students sha able to; . ) D — —
ggclr- ‘Qutf:ilccngshall Z’ﬁ through understanding of Managerial / Management Accounting and its application in df'}"c;“ d“i‘;l l‘n:i:r:css‘ "_‘l "1"‘11-“:1’: l
and decision making by preparing internal reports, predicting cost behavior, assigning costs to cost objects, and enable the management in
making decisions under various situations. ) g . . s s 3
Co2: gmdms shall able to apply theories of Management Accounting in the operational, tactical, and strategic decision making domain of a
business organization, NGO's, NPO's etc; identify various cost classifications based on how costs_respond to changes In pmdulctm.n Ieyels. and
how those changes affect managements’ decision to expand or reduce capacity ]evals;_ and can identify the costing method to use in situations. .
CO3: Students should be able to develop their core-competence through various traditional and contemporary methods of costing; and in _dcn!mg
with formulation of business strategies with the help of knowledge acquired in subject; can prepare an income statement required for mternal
reporiing.

CO4: Discuss the cthical constraints that guide a manager in pursuing his/her ultimate goal of maximizing the value of the firm.

COURSE CONTENTS

UINIT I Hasie Concepioal Framewnrk

Basic Concepts - Present Business Enviconment - Definition of Management / Managerial Accounting — Scope ol
Funttions of Management Accounting - Functions and Role of Management Accountant - Mana,
Management Accounting vs Cost Accounting — Cost Concepts ~Product & Period Cost — Controllable and Non-Controllable Cost- Conversion
Cost — Committed Cost- Financial & Non-financial costs — Classification of Cost — Element wise — Function wise — Behavior wise — h

for separation of Costs, Emergence and concept of Strategic Cost management, Limitations of Tradit
Strategic Cost Management.

UNIT II: Cost Management Methods and Techniques

Cost Management — with respect of Material Cost — Labour Cost and Overheads Management & Cost Ascertainment —
& Product / Service Pricing, overview of Unit, Pr

. ocess and Contract costing, Target costing,
accounting, Life cycle costing, Environmental Management Accounting,
Technology Scctor, Power Sector, Steel Sector, Pharmaceutical and Ch
Scctors — through Case Study Approaches.

UNIT II: Decision Making

Techniques for Decision Making — Marginal Costing — BEP & CVP Analysis —
Activity Rased Namygement, Theory and Principles of Product/ Sepviee piic
products and new products.

UNIT I'V: Management Control

Stmlf:gic_: Planning & Control — Strategic Management Acccunting — Management Hicrarchy — Budget & Budgetary Control & Expenditure
Monitoring, Concept of Feedback and Feed towards control, Behavioral aspects of Budgeting —imposed style, Participative Budget, Zero Bascd
Budget, Beyond Budgeting, Standard Costing — as the technique of Cost control and Cost management, Variance Analysis and Reporting
Varance investigation techniques, interpretations of Variance of element wise cost and Sales Variance, Management By Exception, Cost and
Management Audit as a teol for efficiency management and Reporting - Predicting and Preventi ng corporate failure.

UNIT V: Management Accounting, Techniques for Performance Evaluation and Measurement (10 Contact Hours)
Performance Management Information System — Management Accounting Information Needs & Management Structure — Lean Management
Information System — Human Behaviour & Management Accounting System, Responsibility Accounting, Linking Critical Success Factors
(CSFs) to Key Performance Indicators (KPIs) and Corporate Strategy, Performance Management Models — Balanced Scorecard, Performance
Pyramid, Performance Prism and Building Block model, Strategic Business Units (SBUs), Performance Measures — Measuring of goals
congruence — as the foundation of Transfer Pricing — methods of transfer pricing, Intemational Transfer pricing,

(10 Contact Hours)
Management Accounting
gement Accounting vs Fmancial Accountmg

| techniques
tonal cost, cost management, Traditional VS

(10 Contact Hours)

Preparation of Cost Sheet
Value Analysis, Pareto Analysis, throughput
Co_st Management for specific sectors- Agriculture Sector, Information
emical Sector, Textile sector, Footwear seclor, FMCG sector, Cement

(8 Contact Hours)
Activity Based Costing,
ket conditions of the cxisting

Differential Costing — Relevant Costing,
ing strategics under different m

(10 Contact Hours)

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations / Seminars,
which shall be evaluated by the concerned faculty.

NOTE:

Reference Books .
. Advanced Management Accounting — Robert Kaplan & Anthony A Atkinson — Pearson

= Cost & Management Accounting — Duncan Williamson — Prentice Hall of India .

* Modern Management Accounting — A Strategic Emphasis - D. Ml_lkhup:ldhyny ~ Asian Books (') Ltd.

. Management & Cost Accounting — Collin Durry — Cengage Leaming )

o) Mansgement Accounting  Dan B Tonsen & Maryanne M Muowen  Cenpape T eaming R
' Bitroductnn 1o Manapenient Accountng — Cliares ToElmgren, Gary Lbuiden & \.\'nh.mn u.:m.uu-u..l.mmIL“ lal .I-i .:\ i
o Cost Avcounting - A Managenal Emplasis - Chades I Horagren, Seihani M l.J.IIl.u & George boster - Prentive Halv ol india
- Cust Accounting — Theary g—\ Muctice - Bhabotosh Banenjee — Prentece Tl of India

" Advanse Management Acessunniag Bavi M, Koshore  Taxmano

-

Cost Accounting - Prnciples & Practice — B M Lau Nigam & 1O lan - Preatice Hall of India

b
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—BUL6092 . _1?593\_11_1\1mici:§ and Optimization [ ]’.;'é‘ic'q—“-i;;i—m- <
2B P Mie T e __(_;_;J_L‘_lln_*:[l_cq I s
Mivor Duntion | porion | M | Tnrl | MinorT | “Wajor |
— | tation nrks arke o : .
2 Ninors of 3 ——8 | Marks _Matks | Marks | Marky
3] Toues (11130 3 Hows
: : 3 Hours 10
—L_minutes each) & 20 50 100

COURSE OUTCOMES

Afler suceesstul completion of this course
COL: Ave exposed to the various issues re
CO2: Develop skills to formulate and
CO3: Able to formulate
objective function,
CO4: Are exposed to the strate

» students shall bie able (o;
lated to qualitative and «
apply the techniques of
decision models to solve real life

(antitative technigues ol optimizalion,
optimization and simulation to

ds solve problems of business world.
problem and proficicntly

allocating searce resources to optimize the
Ries (o be played (o compele in competilive business world,

COURSE CONTENTS

UNIT' 1 :

TR " o _ . (9 Contact Hours)
iear programming: geneal steucture, formulation of product mix problems. Graphical and Simplex algonthm application for

optimim solutions, Duality & Sensitivity analysis. Transporiation models and optimum solution, Assignment models: Hungarian

alporithm -

LUNIT 1..! ' . (9 Contact Hours)

Non-Linear Programming, Optimization Maodels:

Quadratic Programming. Integer Linear Programming- problems &
Quening system and introduction to stochastic processes, Measures of performance, Arrival and

and multi-server models, channels in parallel with limited applications of Simple Queuing

applications. Goal Progranmiing,
Service processes, Single server
Decision Models.

UNIT 111

Network Models: Shortest Path Models Project Scheduling Models, Decision Analysis:
decision making environment: under certainty, under risk, under uncertainty,

criteria of decision-making under risk: Decision tree; Precision Tree, Add-in D
problems.

UNIT IV (10 Contact Hours)
Game theory: two-person zero sum and constant sum games, saddle point, probability, nature as a player, two-person zero sum

games: mixed or mandomized strategy equilibrinm, domination, Graphical solution, Strategic form of prisoner’s dilemema

Simulation and Optimization and applications. Simulation, Nature of simulation, simulation process, random number generation,
decision noise and biasness.

UNITV (10 Contact Hours)
Dynamic Programming, multistage decision processes, Bellman’s principle of optimality, Selective dynamic programming
applications. Forecasting Models: Overview of Time Series Models, Moving Averages Models, Delphi Method, Expert Judgment
Method, Exponential Smoothing Models, Econometric forecasting modeling,

(10 Contact Hours)
Decision-making process, types of
criteria of decision-making under uncertainty:
ecision making under risk; multistage decision

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major ofSU‘NIurkF,.
NOTE: Internal Marks shall be awarded on students' worlc in the form of Case Study analysis/ quizzes / Reports /
Presentations / Seminars/Assignments, which shall be evaluated by the concerned faculty.

Reference Books ‘ . ' . -

= Anderson, D.R. Sweeney, D.J. and Williams, T.A. An Introduction to Management Science, I‘hom.\on. Publisher
Ravindran, D, T. Phillips and James J. Solberg, Operations Research- Principles and Practice, John Wiley & Sons.
Hamdy A. Taha, Operations Research-An [ntroduction, Prentice Hall, N ‘ _
F.S. Hillier. G.J. Lieberman, Introduction to Operations Researchi- Concepts and Cases, Tata MeGraw Hill.
Vohra N.D, Quantitative Techniques in Management, Tata MeGraw Hill
Wayne Winston and Chris, Albright Practical Managemenl Seience, . o .
Stephen G. Powell, Kenneth R. Baker, Management Science, The Art of Modeling with Spreadsheets, John Wiley and
Sons Inc. .
Hamdy A. Taha, Operations Research-An Intraduction, Prentice Hall.
o S Chandea, Jayadeva, Aparna Mehra, Numencal Optimzation with Apphication, Narosa Pubhishong House

F.S. Lillier and G 1. Licbherman, P esde taom 1o l‘j‘L'lullnlh Researehi- Cong N aaed Civses, Totn Me Uraw 1l

e o o 8 @ @
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~ LTP

Management of Organizations

Pre Requisites

o

Co-requisites

Minor-II , Major [ Total

Marks

X * 'I
) : Major Internal Minor '
\ g \ ! ‘ ST1 | Minor Duration IJur:ﬂtinn Marks Marks Marks Marks
2 Minors of 3 B -
3 0 0 3 | Hours (1 Hr 30 3 Hours 10 20 20
minutes cach)

COURSE OUTCOMES _
After successful completion of this course, students shall be able to;

COI: Demonstrate proficiency in fundamental human resources theories and concepts and how they apply to real world
siluations,

CO2: Develop an understanding of the challenges of human resources management and successfully manage and resolve conflict.
CO3: Employ analytical tools 1o assess HR related business problems and reach defensible conclusions.

COURSE CONTENTS

UNIT 1

Management: Nature & Functions; Develo
Management of Organizations, Undenstand)
UNIT 1I: Managing Human Resources

HRM-concept and philosophy, Need for HRM-nature and
Corporate objectives and Human Resource Planning-

environment.
UNIT 111: Staffing and Training

Recruitment and Selection, Methods of Manpower Search, Attractin
training and development- training need analysis, process,
UNIT IV: Performance and Compensation Manag
Performance Appraisal, 360-degree Feedback, Potential Appraisal,
components, Factors determining pay rates, Job
UNIT V: Human Resource Development and In

Employee Grievances and Discipline, Collecti
and industrial Disputes.

f

ement

ve Bargaining,

Evaluation, an overvi
dustrial Relations

¢ and Selectin

techniques, evaluation.

Trade Unions and Employers’ Associations, |

scope. Job Analysis-nature and me
concept need quantitative and qualitative dj

g HR, Induction and Social

fig tie it between tie individuals and thiatageisent of ulganlzations

Career and Succession Planning,
ew of performance incentives,

(9 Contact Hours)
pment of Management thoughts; Functions of Management, Beh

avioural Issues in

(9 Contact Hours)

thods of collecting information
mensions, HRM in the changing

(10 Contact Hours)
ization, Manpower

(10 Contact Hours)
Compensation-Aim and

(10 Contact Hours)
ndustrial Relatjons

NOTE:

| Ev aluation ghall be carried out in (hree stages. 2 Minors of 20 Marks

each + 1 Mnjor of 50 Marks !

10 Intemnal Marks shall be awarded on students' work in the
Seminars, which shall be evaluated by the concemed faculty.

form of Case Study / Assignments / Prescntationsj

Reference Books

Dessler, Human Resource Management, PHI
Mondy, Human Resource Management, PHI
Gomez et al., Managing Human Resources, Pearson
Aswathappa, Human Resource and Personnel Management, TMIH
Armstrong, Handbook of [Human Resource Management Practices, Sage
V.5.P. Rao, Human Rescurce Management, Excel Publisher

Koontz & Weihrich, Iissentials of Management, TMI

Mullins, Management & OB, Pearson
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B — -
lilf?:% Digital and Social Media Marketing WI—\M—‘
L iy S/p G . Co-requisites
Minor Duration DM“J:?T Interal Minor-| Minor-Il | Major | Total
urati arks " R ¥
. ’ 2 Minors of 3 o Marks Marks Marks Marks | Marks
0 | 3 | Howrs (1130 | 3 Hours 10
; 20
minutes cach) 20 50 100

COURSE OUTCOMES

After successful completion of this course, students shall be able lo;

CO1. Understand; what is Search & Digital Media Marketing Context,

CO2. Evaluate the impact of a digital media campaign in terms of a specific marketing objective,
CO3. How to structure social campaigns and everyday content?

COA4. Understand Social Media Analytics.

COS. Exploring various business model for digital marketing.

COURSE CONTENTS

UNIT‘I _ . ) (9 Contact Hours)
Traditinnal marketingf modam Marketing, By diffcrences in Webil .0, Web 2.0, Webd 0, Dighal Transformational Model.

REAN Digital Marketing Model, Types of Digital Marketing, and Digital Marketing Business Model.

UNIT 11 (10 Contact Hovrs)
Digital Marketing strategy & Koadmap, Digitai Marketing Framework ASCOR - Assessment phase, Strategy, Communication,
Operation Setup, Digital Marketing Revenue, Traffic Building, Web Business Models, Engagement Marketing, Online Campaign
Management.

UNIT III (9 Contact Hours)
Search Engine Optimization, Implementing an effective Search strategy, Search data Improve Business & Product Strategy,
Building Search Process, Working with developers, Social Media & Search.

UNIT IV (10 Contact Hours)
Evolution of Social Media Marketing, Social Media Marketing Strategy, Social Consumers, Network Structure in Social Media,
Social Community, Social Publishing, Social Entertainment, Social Commerce, Social Media Metrics.

UNIT V (10 Contact Hours)
Big Data & Social Media Analytics, Google Analytics, measurement Strategy, Google Tag Manager Concept, Acquisition
Report, Segment, Mobile App Measurement.

Evaluation él::c;ill be carr%eél oﬁt fn thfee stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concemned faculty.

Reference Books )

e Fundamentals of Digital Marketing, 1st edition, Bhatia, P.S, Pearson, ISBN9789332587373

igi arketing, Ahuja, V. Oxford, ISBN0199455449

gl:i 1jl:lrl'h:)[i’ gigit:ﬁ Marlicting, Tan Dodson, Wiley India PvtLimited ISBN 9788126564408
Social Media Marketing, 2nd edition, Tuten, Solomon, Sage, ISBNO789351509240 ‘ o T
Social Media Marketing- The Next generation of Business Engagement, Dave Evnas,Wiley, ISBN9788126331493
The Art of Social Media, Guy Kawasaki, Penguin, ISBN 9780241199473,
Alhlou, Asif, Fettiman,Google Analytics, Wiley

e & & & @
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Pre Requisites

Co-requisites |

Total

~Minor-1 | Minor-I
Major Internal Minor-I e Miatks
Minor Duration |y, ation Marks | Marks | Marks

2 Minors of 3

: ] 20 20 100
Hours (1 Hr 30 3 Hours [__
minutes cach) |
OURSE OUTCOMES

iﬁcr successful completion of this course, students sl}all be able to; .

CO1: Understand the strategic fit of finance function in ovc_aral_i corporate sefting.

CO2: Explain key corporate finance decisions and its impllgathn on the .valuc _of the firm.

CO3: Evaluate the projects and investment decisions by taking into cons_lderatlon a!l rele_:vant faclors._ )

CO4: Evaluate the various sources of corporate finance and choose the right financial mix and financing instruments.

COS: Evaluate the alternative ways of returning cash to shareholders and its implication for the firm.

COURSE CONTENTS

UNIT I: Introduction to Corporale Finance (9 Contact Hours)

Vatlouws Totus of Orgetiizetion, Cutpurationy, Key Charavteristics, Role of Finoncisl Monsger, The Objectives of Corporate

Finance, Comporate Governance, The Time Value of Money.

UNIT 11 Risk and Retumn Trade-offs {9 Contact Hours)
Definiion of Risk, Types of Risk, Measuning Portfolio Risk, Estimating Portfolio Risk and Retum, The Relationship Between
Risk and Retumn, Capital Assst Pricing Model, Estimation of Risk-Free Rate, Beiz and Market Risk Premium.

UNIT III: The Investment Decisions

ST . . _—— ) (12 Contact Hours)
Estimation of Hurdle Rates for Firms and Projects, Estimating Earnings and Cash Flow on Projects, Investment Decision Rules
Investment Analysis: Additional considerations, Investment in Non-Cash Working Capital, Investment in Cash and Marketab]e:
Secunties.

UNIT 1V: The Financing Decisions

' : : i ) _ ) 9 Contact H
Overview of Financing Choices, The Financing Process, The Financing Mix: Trade-off on Theories, The Optimgl Financ{;na K/IUIXSJ
UNIT V: The Dividend Decisions Heny

i 5 ; > (9 Contact Hours)
Dividend Policy, Analyzing Cash Returned to Stockholders, Beyond Cash Dividends: Buyback, Spinoffs and Divestures.

| Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
NOTF:

{10 Internal Marks shall be awarded on gtudents’ work in the forny of Cise Stady 7 Assignments 7 Pn«wm-_"im].‘fj‘
‘ Seminars, which shall be evaluated by the concerned faculty.

Reference Books

Corporate Finance: Theory and Practice, 2e, Aswath Damodaran, Wiley Student Edition, 2009.

Principles of Corporate Finance, 8¢, Richard A Brealey, Stewart C Myers, Franklin Allen, Pitabas Mohanty. Special
India Edition, The McGraw Hill Company.

)



COURSE OUTCOMES

After successful completion of this course, students shall be able to;

CO1: Recognize the three primary flows (i.e. physical, financial and information) inherent in the supply chain of any firm.
CO02: Design and manage three primary flows (i.e. physical, information and financial) within the supply chain environment.
C03: Understand how different firms and supply chain interact with each other.

CO4: Understand how supply chain organizations are typically organized with in the larger organizational setting.

CO5: Design suitable performance metrics for supply chain performance evaluation.

COURSE CONTENTS

UNIT I: Building Strategic Framework to Analyze Supply Chain (8 Contact Hours)
Supply Clisly Manasgement Key Concepts, Logistic vs Supply Chain Management, Supply Chidin Perspective, and Supply Chaia
as a System.
UNIT 11- Destenmge Supply Chain Network {12 Contact Hours)
Introduction to Network Model, Facility Location Model, Supply Chain Network Design, Practical Considerations.

UNIT 11I: Planning Demand and Supply in Supply Chain (10 Contact Hours)
Production Planning: Fixed Planning Horizon, Master Production Schedule, Material and Distribution Requirement Planning:
Available to Promise (ATP), Bills of Material (BOM), MRP Coordination.

UNIT IV: Connecting Sales to Operations (10 Contact Hours)
Aggregate Planning Models: Aggregate Planning Model Levers, Monthly Sales & Operation Planning Process, Distribution and
Channel Strategies, Omni Channel Distribution, Reverse Supply Chains.

UNIT V: Managing Cross Functional Drivers in Supply Chain (8 Contact Hours)
Sourcing Decisions in a Supply Chain, Pricing and Revenue Management in Supply Chain, Supply Chain Finance, Information
Technology in a Supply Chain, Supply Chain Coordination, Supply Chain Organizational, Process, and Performance Metric
Design.

| Fvalunfion shall be carried ont in three stages. 2 Minors of 20 Marks each + 1 Mujor of 50 Marks
NOTE: 10 Intenal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty. ]

Reference Books
. S;gp]y Chain Management: Strategy, Planning & Operation, 3¢, Sunil Chopra and Peter Meindl, Pearson education,
2007.
e Business LogisticsiSupply Chain Management, Se, Ronald H Ballou, Pearson Education, 2006.
o  Supply Chain Architecture: A Blueprint for Networking the Flow of Material, Information and Cash, William T,
Walker, CRC Press, 2015,

S

BUL6051 Supply Chain Management Pre Requisites ]
L-T-P Co-requisites
I T S e Winioe Duiation Major Internal Minor-1 Minor-I1 Major Total
Duration Marks Marks Marks Marks Marks
2 Minors of 3
3 0 0 3 | Hours (1 Hr30 3 Hours 10 20 20 50 100
minutes each)



Pre Requisites l
System s ’ =
Management Control G5 e ‘ )
5 i inor- Major l'otal
B%T'P Major | Intermal | Minor-I ‘ Mﬁ}:?ll(sﬂ ! Mmj'ks [ M
: TS 1€ | Minor Duration Duration Marlks Marks ‘
s g 10 20 20 50 100
3 0 0 3 | Hours (! Hr30 3 Hours
L minules each)

COURSE OUTCOMES

1 1 to; o
letion of this course, students shall be able to; G R Bty
égil sl::cf:f:: lﬁﬂ:ﬁmgc. insights and analytical skills related to how the finance managers g gning

implementing control systems. . . ’ o
C(§'2: To plan and control the organisational systems for :mp]cmf:qung corporate strategies.
CO3: To understand, design and implement strategic cost and pricing decisions.

Sgllfrklss CONTENTS (8 Contact Hours)
Coneeptual framework of management control: Nature of Management Control Systems, Un dcrstls.mdmg Szral'c gies, Bcha:w.o'ur i

Orgenizations, Responsibility Conters, e reuut and Exponse Comters, Peofit Cerdes s, Respunsibility Accountiog, Inter-divis surial

Transfer Pricing,

UNITH

Measurement of Divisional Performance mncluding Performance Evaluation - Qualitative and Quantitative,
Measuring and Controlling Assets Employed. Techniques of management control process: Slrategi
management control process Budget Preparation, Planning and
performance Budgetin
UNIT]II_ . ' _ (9 Contact Hours)
Accom}tmg Aspects of Control including Intemal Audit and Control and Value for Money, Analysis and Reporting, Varjance
Reporting, Analysing Financial Performance Reports, Performance Measurement, Management Compensation Behavioural
aspects of management control such as motivation and morale, '
UNIT IV

Goal Congruency, Participative and Responsive Management. Vg
Differentiated Strategies, Service Organizations, Multinational Organi
UNIT V

Strategic Cost Control: Pricing decision including pricing strategies, Pareto  Analysis. Just-in-time
Requirement Planning, Enterprise Resource Planning, Total Quality Management,
of Constraint, Uniform Costing and Inter firm comparison, Profitability analysis - P

(12 Contact Hours)
Investment Centre and

¢ Planning, Steps in
Procedures, Budgetary Control, Analysis of Variance,

o
5.

_ i _ (9 Contact Hours)
niation in  managerial control system: Controls for

zations and Management Control of Projects.

(10 Contagt Hours)
: ; Approach, Material
Balance Score Card, Bench Marking, Theory
roduct wise/segment wise / customer wise.

I Major of 50 Marks
10 Internal Marks shall be awarded on students' work in the form of Case Study / Assj gnm
Seminars, which shall be evaluated by the concemed faculty,

Reference Bogks

* Allen,B.R, Brownlee, E. R. IT, Haskins, M. E., & Lynch, L. J. (2005). Cases in management accounting and control
System (4th ed.). New Delhi: Pearson Education.

* Anthony, R. N & Govindrajan, V. (2007). Manﬂgememcanfr‘ah‘y.i‘:‘ems (12th ed.). New Delhi: Tata McGraw-Hill.

. Cooper, I, & Kaplan, R. §, (2004), Design of cost management systems (2nd ed.), New Jersey: Prenuee Hall,

*  Kaplan, R. S, & Anderson, S. R. (2007), Time-driven activity-based costing: A simpler and more powerful path 1o
higher profits. USA: Harvard Business School Press,

*  Kaplan, R. S., & Cooper, R, (2009). Cost & effect: Using integrated cost systems to drive profiabiling and
performance, USA: Harvard College.

*  Kaplan, R. S, & Norton, D. P, (2008). Execution premivm, Linking strategy (o operations for competitive advantage.
USA: Harvard Business School Press.

*  Shank, J.K ( 2006). Cases in cost management; A strategic emphasis (3" ed.), USA: Cengage Learning,

» Shank, J. K., & Govimlarajan, V. (2008). Strategic cost managenient: The new wol for competitive advantage. New

York: Free Press, %



‘ BUL7018 Project Appraisal and Planning  Pre Requisites
[ L-T-P Co-requisites
L \ T ‘ SP | C Mitiot Ditakio M:\I|t.3r Internal Minor-I Minor-11 Major Total
Duration Marks Marks |  Marks Marks Marks
2 Minors of 3
3 0 0 3 | Hours (1 11r 30 3 Hours 10 20 20 50 100
minutes cach)

COURSE OUTCOMES

After successful completion of this course, students shall be able to;

CO1: The student should be able to conduct analysis and understand the feasibility of the project.
CO2: The student must be able to develop a project and design a project plan with different scenarios.

CO3: The student must be able to assess the time line and review as well as evaluate the project with business outcomes.
CO4: The student must be able to work on PMIS and integrate the project plan.

COURSE CONTENTS

UNIT 1 (9 Contact Hours)
Project Appraisal: Objective & Significance. Project Identification and Analysis: Preliminary screening and identification;
Projedt e cydle, Market and demand feasibility study; Techmceal feasibiity study; Financial feasibility study. Estunaung cash
flows; Measurement of cost of capital; Project appraisal criteria.

UNIT N (10 Cantact Hours)
Risk analysis — Types and measures of project risk; steps in Risk Management, Risk Identification, Risk Analysis. Reducing

Risks Techniques of Risk Analysis — Simple estimation, Sensitivity analysis, Scenario analysis, Decision tree analysis, Monte-
Carlo simulation.

UNIT 111 (10 Contact Hours)
Project Planning, Need of Project Planning, Project Life Cycle, Roles, Responsibility and Team Work, Project Planning Process,

Work Breakdown Structure (WBS) Project selection; Project Implementation and Management: Project organization; Human
aspects of project management.

UNIT IV (9 Contact Hours)
Development of communication system for project implementation; Project direction, coordination and control; Network

Analysis Project Evaluation: Objectives of project review and evaluation, Checklist for Project Evaluation, Performance
indicators for evaluation, Abandonment analysis.

UNIT V (10 Contact Hours)
Praject Management Information System (PMIS), Planning of PMIS, Design of PMIS. Applications of Project Management

Software, Common Features Available in Most of the Project Management Software; Emerging issues in Project Appraisal and
Planning.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks,.

NOTE: Internal Marks shall be awarded on students' work in the form of Case Study analysis/ quizzes / Reports /

Presentations / Seminars/Assignments, which shall be evaluated by the concerned faculty.

Reference Books

e Jack Gido, James P, Clements, Project Management, Cengage
e Jeffrey K.Pinto, Project Management, Pearson
-

Prasanna Chandra, Project Planning, Analysis, Financing, Implementing and Review, TMH
Samuel Mantel, Jack Meredith, Project Management; A Managerial Approach, Wiley
Clifford Gray, Eerik Larson, Project Management, TMIL

ST



— r— &
ST Pre Requisites | o
5% ll_,__] " Siralegic Management - W - - |
o i S— i i - dajor Oln
: LTe | —— - Mnjur;" Internal anr-'l MhL:?]:g” M;]ﬁ](s —
: s | € Minor Duration Duration_| Marks Marks _
| e ) ' 10 20 20 50 100
0 3| Hows (111030 3 Hours )
| ominuteseack) | Ll

COURSE OUTCOMES . \otie gl A
After successful completion of this conrse, slmotnl:- sh & : : S ———
CO1: Explore the conceptual foundations and 11‘:uncw:n'lfs |n! llllll ors |:| "imll, ;.,,:1 cn,mml
‘A concepls of stratepie planning, fonmulation, implements ‘ ’
*02: Apply the concepts of stratepic planning, | - : e ——
t‘m- 'l'&!cl:\':lc to comprehend the business sitnations and take decisions in the complex business enviro

' igni : ¢ ic Strate i iness
COA: Apply tools of strategic decision making in for designing grand strafegy and generic strategy for different busines
stnations.

COURSE CONTENTS

UNIT 1 (9 Contact Hours)
Concept of Buweghe msnagement, Levels of Buategle Decislon MaRlng, Glategle Management Process, Vislon, Mission,
Policies and Objective, Strategic Intent, Competitive Advantage,

UNITN (10 Contact Hours)

Dynamics capabilities and Measures for amalyzing competitive environment, External Analysis and internal analysis: Porter's

five forces model, Matching Strategies: SWOT, BCG, TOWS, SPACE Matrix.
UNIT I

Strategic mtegration, Grand Strategics: Strategic Alliance
Grand Strategies: Strategic Tum-around, Divesture, Grand
UNIT IV

Strategic implementation: Organization Structure and
Change management with respect to strategy,
UNIT V

Strategic Evaluation and Control; Strategy Review, Strategic
Operations Audit, Strate

(10 Contact Hours)

, Joint venture, Mergers Acquisition and Takeovers, Diversification,

Strategy Selection Matrix; Generic Strategy.

. _ (9 Contact Hours)
Leadership, resource allocation, structuring, re-engineering; HR Issues,
Corporate Social responsibility as a Strategy.

(10 Contact Hours)

Evaluation and Control; Evaluation and Control- Financial and

gic Evaluation and Control; Surveillance and Assessment.

Fyaluation chall be carried out in three stages. 2 Minors of 20 Marks cach + 1 Major of S0 Narks =
Internal Marks (10) for Assignment shall

‘ be awarded on students' work in the form of Case Study / Role Plays /
Projects / Assignments/ Presentations / Seminars, which shall be cvaluated by the concemed faculty.

Reference Books

NOTE:

*  Pearce A John, Robinson Richard, Mittal Amita, Strategic Management: Formulation, Tmplementation and Control,
Tata McGraw Hill.

* Dzvid R Fred, Strategic Management-Concept and Cases, PHI.

¢ Bamey B Jay, Stratepic Manapgement and Competitive Advantage, Pearson Education.

*  Mittal Amita, Cases i Stratepic Management, TMILL

.

Hussy David, Strategic Manapement: From Theory to Implementation, Butterworth Heinemann

ob




| BUL7021 Managing Teams Pre Requisites
- L-?P = = ) Co-requisites |
; e Major Internal Minor-I Minor-I1 Major Total
Minar Buation Duration Marks Marks Marks Marks Marks
2 Minors of 3
3 0 0 3 | Hours (1 Hr30 3 Hours 10 20 20 50

100

minutes cach)

COURSE OUTCOMES

After successful completion of this course, students shall be able to;

COLl: Expose the students with the group dynamics and issues which differentiate between effective and less effective team
performance.

CO2: Students will be able to understand and apply various conflict resolution strategies in group while working collaboratively.

CO3; Students will be able to analyze the role of leaders in effective group performance and impact of leaders style on each
member as well as team’s as a whole performance.

CO4: Exposure to various decision making strategies while working in a team.

COURSE CONTENTS

UNITI (9 Contact Hours)
The nature of group dynamics and its significance to life contexts: group formation and development; structural snd functional
variahles in groups and their impact on group effectivensss

UNIT I (9 Contact Hours)
Influencing others - working collaboratively, managing change and resolving conflict. Models and tools for systematic
observation and analysis of group functioning.

UNIT 111 (10 Contact Hours)
Contributing to team growth and leadership: Role of the leader, Building high performance teams, Leadership styles, Personality
styles.

UNIT IV (10 Contact Hours)
Building a team culture; the impact of an individual values orientation, paradigms and behaviour on group function;

understanding individual behaviour, working with emotional intelligence; strategies for implementing change in groups.

UNIT V (10 Contact Hours)
Team building exercises, Successful team decision making, providing vision and creating enthusiasm, Delegating.

Fyaluation shall be cartied ot in thiee stages. 2 Minors of 20 Maiks cach 1 Major ol 30 Marks |

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

NOTE:

Reference Books
s  Forsyth, D.R., Group Dynamics, Addison-Wesley, New York, USA.
s  Zander, A., Making Groups Effective, Jossey-Bass, San Francisco, USA.
«  Davis, Group Performances, Addison-Wesley Publishing Co, USA
e Dyer, Team Building: Issues and Alternatives, Addison-Wesley Publishing Co, USA.
s Rupert Brown, Group processes: dynamics within and between groups, Wiley-Blackwell.
Thomas G. Cummings, Christopher G. Worley, Organization Development & Change, Cengage Learning.

(8



/—/— Pre Requisttes [
e — H ________________‘_I__-—'—
~ BUL7016 Entrepreneurship  Corequisies ___{
s n 2 ajor ali
Llb Major Internal Minor-I MlncT: I ;vf :;l k: ¥ e
L | T |8P|C inor Duration : Marks | Marks | ~—— !
Minor Dur Duration Marks | Marks
2 Minors of 3 20 50 100)
3 | 0o | o0 | 3 | Hous(1Hr30 | 3 Hours 10 20 -
minutes cach)
COURSE OUTCOMES
able to; _ .
hip as a profession

After successful completion of this course, students shall be i
CO1: Exposed to discern different entreprencurial traits & understand the basic development of entrepreneurs

& business models. ; :
CO2: Understand strategic entrepreneurship management for small businesses & able to Identify capital resources for new

ventures and small businesses with social responsibilities. ' _ '
CO3: Understand the systemalic process to select and screen a business idea and ability to recognize a business opportunity that

fits an individual.
CO4: To align entrepreneurial knowledge with corporate processes & encourage innovation & entrepreneurship in real life

situanons,

COURSE CONTENTS
(9 Contact Hours)

UNIT1
Entteprencutial strategios & tails, onticprencut v/s Intraprencut, cnfrcprencur v/s inanager.

] s ey 1 | il B el TramEan o 3 T 3 -
entreprencunal culture & mobility, Entreprencurial achievememt motivation, The Entrepreneurial Venture and

Entrepreneurial Organization.
J
UNIT 1 (9 Contact Hours)

I_cadcr;?hip and entreprencurship. Success stories of entrepreneurs. Communications barriers and role of Government in
promoting entre_prcneurslnp._ Fmancgal support system, sources of financial support, MSMEs and industrial policies in India
!a gencies for policy formulation and implementation including SIDBI, Commercial Banks, SFCs, etc. Forms of financial sup]:mrtl
ong-term and short-term financial support, development financial institations. inves! instituti :
: s , Investment institutions.
entrepreneurship development. s e Sehewet for
UNIT I
L8 N 3 . _ (10 Contact Hours)
gp ity recognition an entry strategies: New product, Partial Momentum, Sponsorship and Acquisition. The Strategic
:}}EE:' cr\:{ of Opportunity: Scanning, Positioning and Analyzing, Intellectual Property Management, Creation and Protection -
Y ‘ . . _ _ 10 Contact H.
Upcning the Window. Udiiling Cotiiitment. Techno-ceonomic feasibility asscssient planning business plf)l.u.'m 1u1f:mlgll:$f
of busmess'plan Fo@ulanon—deltlona] and business canvas approaches. E-entreprencurship; business models and strategies;
venture capital financing; angel investors. Securing investors and structuring deals; creating an organization; corporate ventures

and franchising, etc. Training development programmes.
UNITV (10 Contact Hours)

Social_emrepreneunship; Family Business Management and approaches, Marketing Strategies for small business. Various
Agencies for entrepreneurship development. Entreprencurship and small business units, ancillary units etc. Strategies of the
Government for the promotion of MSMEs. Emerging issues in the field of entrepreneurship: Start-Up India

Entreptencutial coinpelencics,
the

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

Af . =
NOTE: I Internal Marks shall be awarded on students' work in the form of Case Study analysis/ quizzes / Reports / ,
| Presentations / Seminars/A ssignments, which shall be evaluated by the concerned faculty ,

Reference Books
*  Charantimath P.M., ‘Entrepreneurship Development in Small Business Enterprises’, Pearson

¢ David H. Holt, “Entreprencurship: New Venture Creation’, Prentice — Hall of India Private Ltd., New Delhi

¢ Drucker, P.F.. ‘Innovation and Entreprencurship, Heinemann®, London ) .
Geoffrey G, Meredith, Robert E. Nelson, and Philip A. Neck, “The Practice of Entreprencurship’, Sultan Chand &

Sons, New Delhi,
*  Gupta, A. Arora, S. and Mittal, S. ‘Handbook of Business Plans, Excel Books
*  Kenneth, R., ‘Entreprencurship and Small Business Management’, Harvard University Press, Boston.
*  Marc J Dollinger. ‘Entreprenenrship: Stratepics and Resources, Pearson Education, New Delh
- Notman M. Scabotough and Thomas W Zinunerer, Essentialy ol | nteeproncueship Ll Stoall Pusuiess

Management, Prentice - Hall of India Pavate Lid., New Delhi .
* Robert D Hisrich, Michael P Peters and Dean A. Shepherd. “Eatreprencurship”, Tata McGraw ThIE b ducation I'rivate

Fimued, New Delhi
. Schumpeter. 1. The Theory of Feonomic Development, Harvard University Press, Harvard

. Econonue and Polineal Weekly, New Delhy, Vanous Issues.



BUL7017 Business Laws Pre Requisites
L-T-p

- : . Co-requisites
1 S | C Mingr Durntion Maj or Internal Minor-I Minor-I1 Major Total
Duration Marks Marks Marks Marks Marks
2 Minors of 3
3 0 0 3 Hours (1 Hr 30 3 Howrs L0 20 20 50 100
| minutes cach)

COURSE OUTCOMES
After successtul completion of this course, students shall be able lo;
CO1: Develop an understanding of basie prov
CO2: Develop legal analysis and re
CO3: Demonstrate a commitment t

isions of business laws and their application.
asoning, legal research, problem solving skills.

o professionalism and responsibility to the legal system of India.
COURSE CONTENTS

Unit I: Elements of Company Law
Companies Act 2013: Company
Association,

Unit 1) Elements of Company I aw
Raising of Capital and Comunencement of Business:

(9 Contact Hours)
and lts Forms, Formation of a Company; Memorandum of Association and Articles of

(10 Contact Ieonurs)
Prospectus, Allotment of Shares, Membership of Company, Corporate
Governance and Winding Up.
Unit 11l Law of Sale of Quods and Law of Negotiable Instruments (9 Contact Hours)
Sale of Goods Act, 1930: Contract of Sale, Sale and Agresment to sell, Conditions and Warranties, Negotiable Instruments Act,
1881: Essentials of Negotiable instruments and Kinds of negotiable instruments.
Unit TV: Law of Contract (10 Contact Hours)
Indian Contract Act, 1872, Nature and Kinds of Contracts,

Essentials of a valid Contract, Contract of Indemnity and Guarantee,
Bailment and Pledge.
Unit V: The Competition Act and the Information Technol ogy Act
Competition Act, 2002: Anti-Competitive Agreements;
Advocacy, Competition Commission of India; Informat
Certifying Authorities, Offences and Penalties.

(10 Contact Hours)
inations; Competition
lectronic Governance,

Abuse of Dominant position; Regulation of Comb
ion Technology Act, 2000: Electronic Records, E

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks ]
NOTE:

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments  Presentations |
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
e  Pathak, Legal Aspects of Business, TMH

= V.S. Datey, Business & Corporate Laws, Taxmann

= Saravanavel & Sumathi, Business Law for Management, HPH

e ND Kapoor, Elements of Mercantile Law, Sultan Chand

e Dr. Avatar Singh, Principles of Mercantile Law, Eastern Book Company
-

Maheshwari & Maheshwari, A Manual of Business Laws, Himalaya

52



Pre Requisites -
— . t ‘
BUL7261 Leadership Developmen e - -
' inor inor- ajor na
& j Internal Minor-1 Minor-II r _
Major ntern : L
: ' ! \ > \ ‘ Mingr Durstion Dur;ftion Marks Marks Marks Marks Marks
2 Minors of 3 - 5 -
3 0 0 3 | Hours (1 Hr30 3 Hours 10 20
minutes each)

COURSE OUTCOMES ; i

After successful completion of this course, students shall be able to; ‘ o

CO1: The students will be able to identify the impact of changing from employee to leader and personality characteristics on
leadership behavior. ny : _ o

CO2: Students will be to understand and apply leaders® role in implementing and managing change; motivation and
communication strategies to manage team performance effectively.

CO3: Decision making skills will be inculcated among the students to gather, assess, and use information to make informed and
well-reasoned decisions as a leader.

COURSE CONIENTS
lT‘.‘:ITl (0 i"‘gr;'_;. ] III;'J!.‘,-)
Leadership Defined. Evolution of leadership, Leadership theories (traditional, Behavioral, contingency), types of Ieadership.

leadership styles, leadership skills, Role of followers in the process of leadership, Leadership and conflict management, authentic
leadership. ‘

UNH Il_ ) _ (9 Contact Hours)
Motivation and Leadership, Understanding role of power and influence in leadership.
J
‘IJ::ilTerIsItllip and group dynamics, decision making styles, techniques & strategi d Leadershi s
5 s egies an adership, icati i
L gt p, communication strategies for
UNIT IV
Leadership and understanding human behavior (personality, learning, attitudes and perception), Personalit (lhﬂ Collta.ct‘Houﬁ)
behaviors of effective leader. T s
UNIT V
. s ; (10 Contact Hours)
Role of Leaders in Organizational Culture and Change. Case Studies and Role Plays.
Fvaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks g |
NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations / |
Seminars, which shall be evaluated by the concerned faculty. /

Reference Books
*  Northouse, Peter G. Leadership: Theory and Practice. SAGE Publications
Yukl, Gary A. Leadership in Organizations. Pearson/Prentice Hall.

Carl D. Glickman, Stephen P. Gordon, Jovita M. Ross-Gordon, Supervision and Instructional Leadership: A
Developmental Approach, Pearson Publications

Gerald C. Ubben, Larry W. Hughes, Cynthia J. Noiris Principal, The: Creative Leadership for Excellence, Pearson
Publications

Gary A. Yukl Leadership in Organizations, Pearson Publications

Carol J. Carter Joyce Bishop Sarah Lyman Kravits Keys to Suceess. Teamwork and Leadersiup, Peason Publicauons
Robert Stringer, Leadership and Organizational Climate (Prentice Hall Organizational Development Series), Pearson
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| LE_Z; P:l Industrial Marketing Pre Requisit
— es
- - T R : Co-requisites
Minor Durntion M _a] or Internal Minor-T Minor-I1 Major Total
: Duration Marks Marks Marks Mark
\ ] , 2 Minors of 3 == e
0 6 | Hours (1 Hr30 3 Hours
8 10
minutes cach) ? s " "
COURSE OUTCOMES

After successful completion of this course, students shall be able to;

C(l)l: TG. outline and list the factors affecting marketing strategies in a typical B-2-B scenario and identify the strategies to sta
relevant in lhe.nmf'kct place; To recognize the impact of traditional consumer behavior theories and decision making processes in
a B-2-B organization as compared to a B-2-C organization. v

COo2: To outline, relate :m}i demonstrate the relationships between applied industrial marketing concepts and its impact on
compeﬂthn. The student will be able to demonstrate, modify and apply the applications and uses of select industrial marketing
concepts in simulated business situations; To choose, compare and evaluate various decision-making processes aligning the

same with specific requirements of the organization and address specific concerns of decision makers and influencers across
hierarchy.

COURSE CONTENTS
UNITI

{11 Contact ”r‘.!1rg[
DBasics of Industrial Marketing; Industnal versus Consumer Marketing; Industrial Marketing Landscape: Classification of

Industrial Customers. The Indusinal Marketing system and the Industrial Marketing concept, Industrial goods demand and
product characteristics, market levels and product types, the industrial customer, buyer motives business and institutional buyers.

UNIT I1 (12 Contact Hours)
Buying Behaviour, Unique Characteristics of Organizational Procurement; Purchasing in Government Units; Industrial Buying
Behaviour in Indian context; Conceptualization of Buying Behaviour; Organisational Buying: BUYGRID MODEL, phases in
purchasing decision process & their marketing implications, Buying centers, value analysis & vendor analysis. Inputs to

Industrial Marketing Uncertainty Management in Industrial Marketing; Purchasing Agents and Negotiation in Industrial
Marketing.

UNIT 111 (12 Contact Hours)
Strategic Planning Process of Strategic Planning; Variables Used to Segment Industrial Marketing; Industrial Marketing Strategy

in India; Managing the Development of Strategic Planning and MeKinsey’s 7-s Framework. Strategy Implementation
Understanding Strategy Formulation and Strategy Implementation; Industrial Marketing Stratepy Components: Tndustrial
Maiketing Suategy in India; Industrial Marketing Research for New Product Development. Targeting the industrial product,
positioning the industrial product. Industrial product life cycle, product mix, Service component—The provision of parts,
technical assistance, terms of sales.

UNIT IV (11 Contact Hours)
Channel Optimization Channel Participants; Channel Functions and Dual Channels; Choosing the Right Distributor; Distribution
and Manufacturers’ Representatives. Logistics and Marketing Control Purchasing Practices of Industn'fll Customers in Indian
Context; Marketing Logistics: Physical Distribution and Customer Services; Marketing Control, Formulation of channel strategy-
conditions influencing channel structure.

UNITV (12 C;gnlac_: Hour.s)
Pricing Price: A Crucial Element in Product Strategy; The nature of Derived Dt:m.and; Industrial Product quc1ng n ll:ld.l:ﬂ:
Segregation of New Product Cost; Pricing in Industrial Marketing. The promotional componcn_l,‘adverjum_ng functions-
establishing recognition, supporting and motivating salesmen and distributors measurement o_{ advertisi ng cffectiveness. S;}Ics
Force Planning Development of Industrial Sales Force; Motivation of Sales Force; Effective Use of Sales Compensation.
Personal selling-Personnel profiles selection and training, supervisions compensation sales promotion and public relations-Trade
shows and exhibits, promotional novelties.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks cach + 1 Major of 50 Marks

NOTE: 10 Interna) Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books ' ‘
- Business Marketing Text and Cases, Krishna i Havaldar, MeGraw Thil, 1SPN: 978125909796 6
& Industeial Marketing, Horey Sonka, Muherjee, acel Buoks, ISTENG 9 7I8-81= Lddo- 100- 3
. Industrial Markeung, I' K. Ghosh, Oxtord, ISBN: O=19-567794-3

Industrial Marketing: A Provess of Creating and Mamntaining Bxehange by Knshnamacharyuly Cspo Talitha
Publisher: Jaivo Hpol Hlomine
3 Industrial Marketing 2e by K ¥ Vavaldar, Pablisher: Tata MeGraw-11101 Publishing Company hinuted
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Pre Rz'ﬁui_f;_ftm
inci / ement e
] BUE3252 l Principles of Sales Manag e |
. SP | C ; Major Internal Minor-I Minor-11 Myt & 1z
- ! | Mitne Dniation Duration Marks Marks Marks Marks | Mark:
2 Minors of 3 _ '
f.( { )
4 2 0 6 | Hours (1 Hr 30 3 Hours 10 20 20) 50) )
L minutes each)

COURSE OUTCOMES
Alfter successful completion of this course, students shall be able to;

CO1: Describe the role of a sales manager and to explain the various activities involved in business development.
CO2: Analyze sales force management practices and to evaluate the sales planning process.

CO3: Demonstrate the selling skills and value ethical sales practices.
COURSE CONTENTS

UNIT

(11 Contzet Hey:r
Nature, Role' and Irnportanc_e of Sa!es Management; Personal Selling ; Types/ Classification of personal selling. [Diffare—-
:n-:'\vem selling and marketing; Skill Sets required in selling. Sales Management overview: Evolution of pers seflin
—lective Bales Manager. ’
UNIT 11

hlcllm_r Skills Communication skills and process ¢ Managing Body Language; Listening
P}egot:atlon- conflict management and Problem Solving Skills, Pre-sales preparation: Methods
Szles Presentation. M i jecti :

UNIT 111

personz! seilsr-

(11 Contact Hours

Skills; Conflict Managemer:

_ of prospecting - Aporo: 5
5; Methods of closing sales and follow up action. e

~
i

-
M

R— I (12 Contzc: Hoursy
. - T sales 1 o ! STITIF e e
portant; how business plan is developed? planning; whty pf“"--“--;- for

Sales Forecasting (Forecasting approaches- qualitative and

. . [2 Cﬁpv‘a 1t Boer—

G = 4 Quantitative for market Demand ( 0niact Hoers)

Desllg:mng and Allocation of Sales Territorjes. Route Planning, Types of Sales Quotas Procedr.l;e ,mf o fomc.?smlg methods,
setting sales quotas, Designing Sales Organization. Quota Setting Probleg:s ;

Sl T

UNIT V

Sales Motivation Factors Influencing Motivation of
Factors mfluencing the design of a Compensation Plan:
Measurement of Sales Organization Fffectiveness.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
NOTE: :

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments
Seminars, which shall be evaluated by the concerned faculty.

s el
Reference Books

* Panda,Tapan K, and Sahadey Sunil,(2013), ‘Sales and Distribution Management, Oxford, 2nd ed.
* Stll, Cundiff, and Gowni, (2011), Sales Management: Decision, Strategy and cases, Pearson. Sth

od.
* Ingram & Lafarpe, Sales management: Apalysis & Decision making, Cengape

"\
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1\ Bli h; 2Ps3 | Advertising and Public Relations Pre Requisites
= 5 55 _ Co-requisites
\ \ C Miiter Dusaiion DMEJ:'" Internal Minor-I Minor-I1 Major Total
) ) T uration Marks Marks Marks Marks Marks
0 6 Hours (1 Hr 30 3 Hours 10
20
minutes cach) » " v
COURSE OUTCOMES

After successful completion of this course, students shall be able to:

Cg?»l:n .D'eﬁne gore 1?11'!15, concepts and principles related to communication mix; Determine, analyze and respond to clients’
advertising and marketing communications objectives by applying principles of marketing and communications and to perform a
market segmentation analysis.

CO;: To undcrsjland the essence of PR as a practical discipline within the organization; be aware of its functions, strategies and
partfcular techniques; and to understand how public relations theory and practice developed and how public relations is practiced
in different countries.

CO3: Aware of different types of stakeholders involved in private and public organizations that use public relations strategies;

and to understand, recognize, and examine the phenomenon of media transparency and its application for the public relations
profeosion and gractice b a globul world.

COURSE CONTENTS

UNIT | . . (10 Contact Hours)
Understanding Advertising: Concept, Nature, Definitions, Evolution and History; Role, Objectives, Functions, and Significance;

Basic Theories and Applications; Types and Classification of Advertising; Factors Determining Advertising Opportunity of a
Product/Service/ldea; Types of Appeals and Advertising Messages.

UNIT II (12 Contact Hours)
Digital Advertising: Evolution and Current Status; Digital Media Landscape; Emailers and Search Engine Optimization; Mobile

Marketing. Digital Advertising Agencies: Structure and Functions; Digital Media Integration across Advertising. Hybrid
Advertising (Online merging with Offline).

UNIT 11T (12 Contact Hours)
Agency Structure: Roles and Responsibilities Across Levels: Evolution of Ad Agencies: Various Stages and Current Status;

Various Functional Departments and Scope of their Works; Ad Agency: Functions, Types, Structure, Departments,
Remuneration, Pitching, Client Agency Relationship; Revenue and Commission Systems. Account Management: Definition,

Responsibilities and Implementation Paths, Agency Operation: Role of Advertising Agency, Types of Advertising Apencies:
Client-Agency Relationship.

UNIT IV (12 Contact Hours)
PR: Concepts, Definitions and Theory; Brief History of Public Relations and Emergence of Corporate Communication;

Understanding Various Concepts, viz, PR, Press Agentry, Publicity, Propaganda and Advertising Defining
Publics/Stakeholders. PR Process: Problems, Media Selection, Feedback and Evaluation. Tools of PR: Media Relations
(Organizing Press Conferences/Meets, Press Releases/Communiqué/ Briefs, Rejoinders etc.) and Media Relations management
(Selection of Media and Reaching out to its various Publics).

UNITV (12 Contact Hours)
The Public Relations Environment: Trends, Consequences, Growth and Power of Public Opinion; Persuasion and Public
Relations: The Power Structure, Roots of Attitude, Culture, Laws of Public Opinion and Governors of Opinion Change. PR and
Writing: Printed Literature, Newsletters, Position Papers/Opinion Papers and White Papers and Blogs. Crisis Communication:

PR’s Role in Business, Government, Politics, NGOs and Industry Associations. Digital PR in Marketing and Brand Promotions:
‘The need for synergy between advertising and PR to achieve marketing goals.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concemed faculty.

Reference Books
e  Elliott Richard: Strategic Advertising Managemeni (NTC Business Book, USA, 2009)
Ghosal, Subhash: Making of Advertising (McMillan 2002)
Jethwancy Jaishri: Advertising management (0% furdd University Piess, 2010)
Jerhwaney Jaishrt & Jam Shrutie: Advertisig Management, 2000 (Oxtord Viniveraity Press)

Singh Nishant (IDr ) Vigyapan Prabandlin (Omega Publications, New Delh, 2010y
The Public Relations Handbook 2nd ed (20011 by Alison Theak

¥ olnd
1 \

Public elativus aud Socdal Theory. ey Liguies and Couecpts (Z007) by Uy v Lhben, Routledge Cotmuuication
Seres )
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e e s —— Pre Requisites —ﬁ\\
Discourse on Human Virtues . Co-rcd‘_‘i_sitfi-—n— Major Total i
—— inor- AR
it Minor-] Mino
ali SARJOE iy Marks Marks Marks | Marks |
Minor Duration Diitalion Marks I
- 2Mworsof3 | 20 20 50 100
Howrs (1 1r 30 3 Hours 10
_minutes cach)

COURSE ouTCcoOMES
Afier successful com
CO1: Understand (1
Co2
Co3
CO4: Gain holistic underst
COS: Enhance clarity,

pletion of this course, students shall be able to;

¢ televance of human values and peaceful co-existence.
: Widen their perspectives in moral decision making,

- Develop right understanding with respect to the basic aspirations of human l_ifc.
anding of the interrelatedness of individual, family, society and nature.
assurance & purposefulness of life,

COURSE CONTENTS
UNIT 1

What is Vahie Fducatinn?
Knowledge and Skill.
Value and Virtue

UNITH

Moral Agency and the

(11 Contact Hours)

Notion of Dharma.
Freedom of Will and Determinism.

UNIT 111
Understandin
The Basic Hu
UNIT IV
Understandin
UNIT V

Understanding harmony at the level of Nature
Cardinal Human Virtyes such
suitable illustrations,

(11 Comtact Hours)

(12 Contact Hours)
g Human Existence: Human Being and Human Person,
man Aspirations: Continuous Happiness and Prosperity.

12 Contact Hours
g harmony at the level of Individual, Family and Society. ( )

(12 Contact Hours)
as Compassion, Wisdom, Justice, Tolerance, Non

-violence, Service to Humanity with the help of

| Lvaluation shal) be carred oul i thiree sia

10 Internal Marks shall be awarded on st
Seminars, which shall be evaluated by th

NOTE:

88 2 Minots of 20 Marks each + 1 Major of 50

udents' work in the form of Case Study / Assign
¢ concerned faculty.

Maiks
ments / Present

ations /
Reference Books

Gurucharan Das, The Difficulty of Being Good, New D
Herry G. Frankfurt (197] ). Freedom of the Will
*  R.R.Gauret al, A Found

elhi: Penguin Books, 199¢ (Chapter 3)
and the Concept of o Person. The Joumal of Phjj

ation Course in Iluman Values and Professional Ethics, New Delhi: Ex
Excerpts from relevant books supplied by the instructor as and when required.

o3ophy, 68 (1): 5 99,
cel Books, 2006,

S48
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L Professional Lithies Pre Requisites
L-T-P Co-requisiles
L T SR | € : : Major Intemal | Minor-I Minor-1T Major Total
Minor Duration Duration Marks Marks ~ Marks Marks Marks

2 Minots of 3
4 2 0 o Hours (1 1 30 3 Howrs 10

minutes cach) !

20) 20 50 100

COURSE OUTCOMES

After successful completion of this course, students shall be able to:

CO1: Identify the nature and moral requirements of their profession,

CO2: Respond to moral issues with integrity and creative imagination.
CO3: Recognize and deal effectively with the conflicts of interests.

CO4: Appreciate the way ethical ideas relate to their professional conduct.
COS: Reflect on professional decisions from an ethical perspective.

COURSE CONTENTS

UNIT I

Piofeasion and Professional Ciiles.

Understanding the Professional Codes of various Professional Bodies.
UNIT I

Conflict between Professional Standards and Moral Rules.

Ethical Theones: (a) Teleological, (b) Deontological, and (c) Virtue Ethical.
UNIT IIT

Professional Autonomy and Professional Responsibility.

Selected Case Studies (the cases, historical as well as current, are to be taken from
could be previous stories and current affairs).

UNIT IV

Gender z2nd Environmental Ethics.

Corruption 2nd Whistle-blowing.

UNITV

Well-being and Intellectual Property Rights.

Ethical Skepticism.

(11 Contact Hours)
{11 Contact Hours

(12 Contact Hours)

the area of the targeted group, the sources

(12 Contact Hours)
(12 Contact Hours)
Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Ma;jor of 50 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
¢ Casc Studies based particularly on the decisions of Indian Judiciary. ) e 2
Justin Ozkley and Dean Cocking, Virtue Ethics and Professional Roles, Cambridge: Cambridge University Press, 2001.

L]

¢ LP. Pojman and P. Pojman, Environmental Ethics: Readings in Theory and Application (6th edition), Boston:
Wadsworth, 2012, ) ; ; ; e o

¢  Max Weber, Vocation Lectures: “Science as a Vocation”, “Politics as a Vocation™, edited wlfh an introduction by
David Owen and Tracy B. Strong; translation by Rodney Livingstone, Cambridge: Hackett Pub., 2004. A

e R.R. Gaur (et al), A Foundation Course in Human Values and Professional Ethies, New l{cltn: Excel Books, 20 l1

e R.S. Naagarazan, A Text Book on Professional Ethics and Human Values, New Delhi: New Age Intemational (P)
s fessional Ethics, Oxford: Elsveir, 2007

Simon Robinson (et al), Engincering, Business and Professional Ethics, Oxford: £ FAEN ford:

e  Vrinda Dalmiya, Caring to Know: Comparative Care Ethics, Feminist Epistemology, and the Mahabharata, Oxfor

Oxford University Press, 2016.
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F—— Pre Requistes

adian Tradition “Co-requisites

B ] }\1111'}11‘1_\- il .
i B = - —r - - ‘-- " Min(}l’.
E ) Major Tnternal M”"?;: .I Marks
: Minor Duranon llur;iliml ol M"”ﬁ: Mf‘[ 4 | e
“ 2 Minors of 3 = 20
6 | Hours(11r30 3 Howrs 10 L
| | minutescach) [ A

COURSE OUTCOMES )
After successfil completion of this cOUrse. students shall be able t0;

CO1: Understand the notion of morality in Indian tradition.
CO2: Get inspired from the cardinal values of Indian culture.
CO3: Appreciate the thinking and reflect on the moral issues 0
CO4: Realize the worth of indigenous thinking in relation to every

COS: Adopt a progressive thinking.

f ancient as well as contemporary times.

form of life.

: -
ES}TRISE CONTENTS (11 Contact Hours)
The Contexd of Drigin of Indisn Mor
\Man as Moral Agent, Freedom of Will and Responsibility.
1 aw of Karma and Jts Moral Implications, Does 1t Entail Selif-Centricity”
UNIT I (11 Contact Hours)
Cardinal Values Emanating from indian Culture: Four Purugarthas.
Concept of Dharma: Mimarmsd, Vaiéesika and the Buddhists’ view.

Jzinism towards Environmental Ethics.
UNIT I (12 Contact Hours)
Debates over Punishment and Expiation: The te
Bhagavadgita's ideal of Niskima Karma
UNIT IV
tmdem Revival of Indian Moral Thinking: Neo-Vedanta, Meditative Traditions and Ethical Skepticism

INIT V 5
Examining Whether There Is Any Distortion in Traditional Way of Thinking or Any Genuine Extension of It RO
Some Contemporary Moral Issues Pertaining to Applied Ethics and Indian Response to Them

2] Thinking snd Tte Pracuppositions

nsion between the Dharmaéastras and State Laws

(12 Contact Hours)

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major ot 50 Marks

NOTE: 10 Intemnal Marks shall be awarded 5’ 1
on students' work in the form of Case Study / Assig :
Seminars, which shall be evaluated by the concerned faculty. EREeni Tsranigie !

Reference Books
e AK. Saran, Traditional Thought, towards an Axiomatic Ap yroach, Sarnath: i
¥ mnt, H i it 5 O l.[l : Centrg 3 ¢ of Hi 2

sof Pl wath: Central Tnstitute of Higher Tibetan Studies,

e Purushottam Bilmoria, Indian Fthics: Classical Traditions and Conte B 0
uru ; ihics: Classical Tri § ontemporary Challenges :

I ialigd. 2007, emporary Challenges, England: Ashgate Publishing
« R, Balasubramaniam and Ramashanker Misra, Man, Meaning and Morality, New Delhi: ICPR, 1995
= Ea]cndra Prasad, Karma, Causation and Retribulive Morality, New Delhi: ICPR 1989. ' i
* ajendra Prasad, Vamadharma, Nigkama Katina and Practical Mo ‘ .

! padhatina, Nigkan g aclicd cality, New Dellus DK Printwor

s Shyam Ranganathana, Ethics and History of Indian Philosophy, Delhi: Motilal Banarsidass, 2{){)('}l @) L, 1999,



Know Your Constitution . Pre Requisites
A Co-requisites
e e Wﬂm 1 mtemal Minor-1 Minor-11 Major Total
Minor Duration Disiatioi Mitks Marks Marks | Marks Sifadlis

L-T-P
L I sP | C

2 Minorsof 3
4 2 0 6 Hours (1 11r 30 3 Howrs 10 20
minufes cach) | i

20 50 100

COURSE OUTCOMES

After successful completion of this course, students shall be able to;
CO1: Comprehiend the basic principles of the Constitution of India.
CO2: Understand the mechanism of governance.

CO3: Prepare themselves to become a responsible citizen,

CO4: Reflect on the national aspirations enshrined in the Constitution.
COS5: See the relevance of special provisions in the Constitution.

COURSE CONTENTS
UNIT1 (11 Contact Hours)
Historical and Cultural Footholds of a Constitution

I'be Making of Indian Constitution.

UNITTI

The Nature and Datic r\t?it.‘.!iun.‘. of the Mation India,

Promises to and Expectations from the People.

UNIT 11

The Constitutional Mechanism to Fulfil the Aspirations.

The Principles of the Separation of Powers and Judicial Activism.

(11 Contact Hours)

(12 Contact Hours)

UNIT IV (12 Contact Hours)
The Relevance of Local Bodies in Indian Democracy.
Civil Servants and Common People.
UNITV (12 Contact Hours)
Linguistic Diversity and National Integration.
The Constitution of Jammu & Kashmir: A Gem, Not a Gym.
Evaluation shall be carried out in three stages. 2 Minors of 20 Marks e_at;h + 1 Major of 50 Marks ]
NOTL. | ]0 Intemal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations rl
Seminars, which shall be evaluated by the concerned faculty.
Reference Books - e
e AS. Anand, Constitution of Jammu & Kashmir: Its Development & Comments (8th edition), New Delni: Universa
Law Publishing, 2016. . & s
i ; a et. al.. India After Independence, New Delhi: Penguin India, 2000 _
e  Bipan Chandra et. al., India After Indep L enition). Delli: Penguin Random House India, 2016,

e  Bipan Chandra ct, al., India's struggle for independence (repri
e  Durga Das Basu, Introduction to the Constitution of India {2[_ :
M.P. Jain, Indian Constitutional Law (7th cdition}), New pt‘.”ll: chlls
e Ramachandra Guha, India After Gandhi: The History ol the World's

e New Delhi: National Book Trust, India, 201 L.

e  Subhash C. Kashyap, Our Constitution (2nd edition), : : e .
« Su]( Sharma Cos:lsrt)itution of Jammu & Kashmir, New Delhi: Universal Law Publishing, 2011

st edition), New Delhi: Lexis Nexis, 2013.
Nexis, 2014,

Largest Democracy, Delhi: Pan Macmillan India.



s Co-requisites :
Minor-11 Major Total
Marks Marks Marks

1 iugoiLie T re Requisites o
Meaning of Life J

Internal Minor-I

Major
j Marks Marks

Duration

Minor Duration

2 Minors of 3
Hours (1 Hr 30
minutes each)

100

3 Hours

COURSE OUTCOMES

Afier successful completion of this course, students shall be able to;
CO1: Idenufy and understand the problems of life.

CO2: Respond to the issues of life with sensitivity.

CO3: Recognize and deal effectively with the conflicts of interests.

CO{: Be aware of the human problems and the relationship between non-humans.
CO3: Adopt a solution-oriented approach.

COURSE CONTENTS

UNIT 1

What are we seeking? How dn we look af the world, the ather and onrselves?
Relationship and Isolation.

UNIT I

Human Inguiry about the Putpusc of Life.

' vity and the Quest of 1dzal Action.

(11 Contact Hours)

{11 Conuact Hours)

UNIT 111

5 _— 12
Action and Responsibility. ki Hay

Self-continuation, Anxiety and Fear.

UNIT IV

What is instinctual and what is human? (12 Contact Hours)

Scrutiny of Libido-centric Criticism of Life and Liberation-centric Morality.

UNITV

What is Death? Authentic Awareness of Death and its Moral Implications. (12 Contact Hours)
' l Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

NOTE: 70 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / p - ‘1

| | Seminars, which shall be evaluated by the concerned faculty. ' Te“?ﬁtatmnil

Reference Books

= Gil Fronsdal, The Dhammapada: A New Translation of the Buddhist Classic with Annotations, Boston Sh
; + Shambhala,

2006.
. J. Krishnamurty, First and Last Freedom; Sri Lanka Talks (3rd Scction); Commentaries on Livin Lach
vol.1), Chennai: Krishnamurti Foundation, 2013. g (selections from

& Soren Kierkegaard, Stages on Life's Way (ed. & trans. Howard V. Hong & Edna H. Hong), Princeton: pr:
University Press, 1988. on: Princeton

e Sri Aurobindo, Life Divinc (chapter. 1, the Quest), Pondicherry: Sri Aurobindo Ashram, 2010.
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L;gU RSE OUTCOMER
E:Oclr t;;zlcccssﬁ:l completion of this course, students shall be able to;
coﬂ: : aborate the nature of thinking process in general.

2: Understand common fallacies and fuzziness.

g O:i Dis_t'mguish ill_us_ory experiences and confabulation.
Oi. Remfor_ce decision making and judgment.
CO5: Appreciate the need to revise beliefs and convictions.

COURSE CONTENTS

i (19 Contact Hours)
What it Critice! Thinking?

The Process of Learning and Critical Thinking.

Thought and Language, )
UNIT 11 (20 Contact Hours)
Problems of Definition and Fuzziness.

Cognitive Illusions: Ambiguous, Paradox, Distorting and Fiction.
Making Sound Decision.

UNIT 111

Pitfalls and Pratfalls in Decision Making.

Common Fallacies: Formal and Informal.

Belief Revision.

(19 Contact Hours)

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

NOTE: 10 Internal Marks shall be ~warded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books . . _
«  Diane F Halpern, Thought and Knowledge: An Introduction to Critical Thinking, Mahwah, NJ: Lawrence Erlbaum

Associates Publishers, 2003.
s Jennifer Moon, Critical Thin
Syven Ove Hansson, ‘Logic ‘_’f Bel
hﬁp:!fp!alo.stanford.cdu!archwcsisum

king: An Exploration of Theory and Practice, London: Routledge, 2008.

ief Revision,” The Stanford Encyclopaedia of Philosophy (S a4
2016/entrics/logic-belief-revision/, P pRamAr 201e Edition)

b



[ preRequisites

1 angnage and ('Tif:"li"”".y_ ————— __—__Cﬂﬂrc_ uisites T
——— Minor-
o ———— = Minor-I
Major [nternal Marks

Minor Duration Marks | Marks

Duration

2 Minotsof 3|
Hours (1 Hr 30 3 Hourts
minutes each)

20

Coel.i ;if;f\si?l completion of this course, students shall be able to;
CO2: Unde q-: S s Ii{ﬂguage is and how it functions.
CO3: Real?;; a]nd Srammatical rules and their correct usages. ) —
CO4: O] the principles qf spt?akltlg and writing; the relevan_ce‘ of speech will be realiz
- Liear the myths and misbelieves among the students pertaining to the language.

large scale.

COURSE CONTENTS

UNIT 1 (15 Contact Hours)
Language: Creativity: — S . S R 2 ey

TINTF ;‘;.L feativity; Grammar and Linguistic Competence; Specialization; Language Fallacy 14 ChntaEk Houie)

What is Lenguage?. Use of Sound Signals; Arbitrariness; the need for leaming; duality; displacement; Creativity; pattemning;
siructure dependence, human language versus animal communication, origin of language; the role of language.

UNIT 111 {13 Contact Hours)
Using Language: the Cooperative Principle; Speech Acts; Tumn Taking; Discourse Analysis; Remembered Frameworks; Repairs,
Politeness.

UNIT IV (14 Contact Hours)

Universal Grammar: Language Universals; Simple Models of Grammar; Deep and Surface Structure; Transformational
Grammear; Transformations.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of S0 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
- Fromkin, V', Rodman, R, & Hyams, N (2013} An Introduction to Language Roston, MA: Cs

Hazen, K. (2014). An Introduction to Language. Hoboken, NJ: John Wiley & Sons.
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L-T-p — 1 Financial Management for Engincers Pre Reg u’:.slﬂcs
= s Co-requisites

Minor-1
Marks

Major Internal

Minor Duration .
Duration Marks

2 Minors of 3
Hours (1 Hr 30 3 Hours 10 20
minutes each)

COURSE OUTCOMES

.étg:.lr slljczessful completion of this course, students shall be able to;
: Unders TR i i i i :
s erstand the principles, tools and techniques of financial accounting and its applications in the decisions making by

CO2: Unders o y TR ; S5 ’
cnoinc[;:-:;mmand the principles, tools and techniques of management accounting and its applications in the decision making by
g A

e 5o :
g gj Understand the pnr_lciples,.tc?o.ls and techniques of financial management and functioning of financial markets.
- Conduct the financial feasibility analysis of project during project appraisal.

COURSE CONTENTS

:.]n].' ] | ] - N B (€ Comtact sy
tancial Accounting: Generally Accepted Accounting Principles and Accounting Standards, Accounting Cycle and Statement of

Financial Information, Understanding Cerporate Financial Statements and Reports,

: :a:l | . ) : _ o I (7 Contact Hours)
Management Accounting: Cost accounting principles, Cost Classifications, Activity Based Costing, Volume-Cost-Profit

Analysis, Standard Costing, Budgeting, Responsibility Centres.

Unit ITT (6 Contact Hours)

Introduction to Financial Management, Time Value of Money, The Basics of Risk, Investment Decisions (Long Term Investment
and Short Term Investments), Financing Decisions, Dividend Decisions.

Unit IV ) (6 Contact Hours)
Valuation: Principles and Practices, Value enhancement Tools and Techniques, Introduction to Financial Markets.
Unit V (7 Contact Hours)

Project Finance: Nature of Projects, Key Elements of Project Report, Introduction to lf’roject Feasibility Analysis, Project
Financial Feasibility Analysis, Project Financing, Project Risk Management, Contemporary issues in Project Finance.

r I Evaluation shall be carried out in three stages. 2 M_i_nnrs__n_t_'_?._ﬂ_M_ar_‘xﬁ each + 1 Major of 50 Marks Il
| hOIL 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / PrcsentalionsT\
| Seminars, which shall be evaluated by the concemed faculty.

Reference Books
e  Pandey, I. M., —Financial Management
e  Fundamentals of Financial Management- James C. Van Horne —
i . ot . A o [T e r‘ into
e  Project Management: Achicving Competitive Advantage 5th Edition Jetirey & y =
Ac:ounling _ Text and Cases, Twelfth Edition, by Robert N. Anthony, David F. Hawkins and Kenneth A. Merchant,

ill (Special Indian Edition) R ! ] _
'Ih;::i:;I;ft:i:#;ilcﬂlol(;[t’l;céaT&I Problems and Cases, by M.Y. Khan and P.K. Jain, Tata McGrawHill Education Private

Limited, New Delhi .
o  Corporatc Finance. theory and Practice, : .
© Projects: Planning, Analysis, Selection, Financing,
McGraw Hill, India

by Aswath Damodacan, Wiley I'ublicnliun. (India Edition)
Implementation and Review, Prasanna Chandra, CFM-Tata

b
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T e = Major = Ls Ly

sk Minor Duration puration | ..Mi'[&-—# F__M_,"[,._ - s 100

fiﬂﬁhrs;i'_l__ L0 20 20 y "
3 0 0 3 Hours (1 Hr 30 3 Tours e e
| inuteseach) | ——

COURSE OUTCOMES : ,
oo basic umlr.:rst:mdmg ol

| be able 10} to develop @

After successful i " se, 8 s shal
successful completion of this course, students sha . '« designed
CO1: An introduction to the concepts and principles of marketing. The paper 1% =

consumers, market analysis, marketing planning, and marketing management.

CO2: Recognize trends based on current research related to consumar‘bcl?awor: . ol Environmcm-
keting at home and marketing in an inter argeling.

CO3: Identify the differences between mar tion and t
CO4: Explain the techniques to conduct market analysis practices including market Segmentatis t for products or 8¢
CO5: Assess and apply the 4 P's (Product, Place, Promotion, and Price) in the B2R eayironiED :
marketed to organizations.
COG: Decide on pricing, prototion, advertising, distribution, product and othe
cuarace in internatinnal markele ang for clrengser '-""’“'*P""mi‘-"f‘ pnﬂil‘imﬂ!‘lﬂ in the g

rvices being

r relevant marketing factors that will allow for

nhal marketplare

COURSE CONTENTS
Uit ] (7 Contact Hours}
Definition & Concepts of Marketing Managemeni, Company orientations towards the marketplace, Marketing needs Re-
calibration: recognizing Value delivery as Marketing’s Central Task, Value Philosophy Marketing.

(6 Contact Hours)

Unit 11
Analyzing Marketing Environment, Global Marketing Environment, Marketing Environment of India and the Marketing

Challenges, Conducting Marketing Research & forecasting Demand.
Unit II1

Analyzing Industry and
Buying Decision Process, Indian Consumer and

Unit IV

- _ ) ) (7 Contact Hours)
Competition, Analyzing Consumer Markets, Analyzing, Business markets, Consumer Behaviour and
the Consumer market of India.

(6 Contact Hours)

Identify Market Segmentation, Targeting & Positioning, Product management, Price management, Promotion Ma
anagement,

Place Management, and Marketing of Services.

UnitV

Brand Managemenl, Retall Management, Direcl and online Marketing, Ruial lllalkcliug; Futute of Bott (6 :ii(ﬁlrlnact Hours)
ottlom ol The Pyranud

Market.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Mark
arks

10 Internal Mgrks shall be awarded on students' work in the form of Case Study / Assi
Seminars, which shall be evaluated by the concerned faculty. ssignments / Presentations /

Reference Books
«  Kotler Phillip, Armstrong Gary, Agnihotri P. Principals of marketing: A South Asi
i : : stan P‘ff"‘-["ccliv
\ (-8 PearSOn

. Saxena Rajan, Marketing Management, Tata McGraw 1Ll

Namakumari R., Marketing Management, McMillan, New Delhi

Alice & Calder J. Bubby, Kcllogs on Marketing, John Wily & Sons, NY
ce Studies in Marketing, S Shajahan, Primus Books, New Delhi ‘

nd Cases, Ltzel, Walker et. al, Tata McGraw Hill, New Delhi

. Tybout M
« Applied Ca
Marketing Concepts @

a9




e S S Pre Requist
[ Leadersip Development for Engincess Courequisites __—_—e T ol
_-_(-‘_ (g Kfaioc Internal Minor-I M]\:[I;?]];S Marks Marks
Minor Duration Dl1|-:"i|ti011 Marks Marks 0
2 Minors of 3 20 50 l
3 | Howrs(1Hr30 | 3 Hours 10 20
nunutes each)

COURSE OUTCOMES

After successful completion of this course, students shall be able to;
COI: To make student understand leadership concept and its relevance for engineers. :
2 2 ill learn to
CO2: Applying the fundamentals of busipess and management concepts relevant to industry globally, students w
develop strategies 1o 2ain competitive advantage through people management.

CO3: develop an understanding of how theory and research are applied to work settings, designing leadership strategies for
promoting innovation.

COURSE CONTENTS

Unit I (6 Contact Hours)
I eaderchip and rngineering Veaderchip in contoyt Eesder. enginesr rolee, the concept sod Leeming process of Mategic
leadership,

Unit 11

(7 Contact Hours)
Key business fundamentals felevant to engimecring leadership, Understanding organizations: nature and functions, leadership
theories, leadership styles and skills.

Unit 111 (6 Contact Hours)
Basics of management concepts, concept of strategy and competitive advantage, Leadership and creativity, developing teams and
leadership.

Unit IV ’ (6 Contact Hours)
People management by leaders, Understanding workplace psychology, understanding motivation,

Unit vV

(7 Contact Hours)

Leadership in global business world, leadership and change, leadership and information technology,

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case
| Seminare, which f:_h:l_l_i_hr_r\'nl_l_lﬁg-d_bj'_ﬁ!_:‘ concerned faculty

Reference Books
®  Northouse , Peter G., Leadership: Theory and Practice, Sage Publications
*  Yukl, Gary A | Leadership in Organisations, Prentice Hall
*  Gomez- Mgjia, Balkin and Cardy , Managing human resources, Pearson

> %



____,_.—-—-—'-'-_-_-_-_
e[ Een piester. |
.o _-______________._.————-— |
pre Re uisites
BUE20133 Dieital Marketing Co-requisites

Total |
Marks

Major

Minor Duration | 1y ration
2 Minors of 3
Hours (1 Hr 30

minutes each)

3 Hours

COURSE QUTCOMES

Affer successful completion of this course, students shall be ableto; to communicate its impact on businesses.
CO1: Discuss the evolution of digital marketing and identify related ethical issues 10

| i i i industries and businesses.
CO2: Explain how to develop effective digital marketing strategies for various types of ind

duct, service or person.
CO3: Describe the major digital marketing portals that can be used to promote company, bﬁ:md, g;‘omeasurcment tools, Semites:
COA4: Put together a digital marketing plan and track progress in achieving goals witl 2 yariety
and metrics.
COURSE CONTEN
Unit I sl (7 Contact Iours)
Digis

12] marketing global londecepe end Pmerging srea , A soreer in digital Marketisg, Digital marketing !"i'-"'!?! Creation, T"‘:
consumer for digital marketing, Digital Marketing Assessment Phase, Digital marketing Strategy Definition, Digital Marketing

Communication and Chanel Mix, Digital Marketing Operation Sctup, Digital Marketing Campaign Management, Digial
marketing Execution Elements.

Unit 1l

Traffic building, Web Business Models.

Unit ITI ) _ L ) . ) (7 Contact Hours)
Consumer Segmentation, Targeting, and Positioning using online Tools, Marketing Influence Analytics in a digital Ecosystem
Inbound marketing, Digital marketing mix, Managing Digital Marketing Revenue, Managing Service Deli :

iy very and Payment
Unit IV

Strategic Planning with Social Media, Digital Communities Social Communities, Social Publishing,
Commerce.

Unit V ) ' -

Facebook analvtics. Twitter analytics. link den analytics, Instagram analytics, Pinterest analytics
markeling -gamification and Apps. ytics,

{6 Contact Hours)
Organic search (SEO), Online Marketing Mix, Customer Relationship Management in A Web 2.0 World, Online Branding,

‘ (6 Contact Hours)
Social Entertainment, Social

(6 Contact Hours)
Blog analytics the future of

1 Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + L YP— -
NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case
Seminars, which shall be evaluated by the concerned faculty.

arks
Study / Assigny

nents / Presenta tions /

ks 5t i
Rcferencegf:zlamcmals of Digital Marketing, Ist edition, Bhatia, .S, Pe
. Digital Marketing, Ahuja, V. Oxford, ISBN 0199455449
. Tllb Art of Digital Marketing, lan Dodson, Wiley India P'vit Limited, ISBN 9783126564403

. S 1zial Media Marketing, 2nd edition, Tuten, Solomon, Sage, ISBN 978935 1509240
e 0 i o e . T - N

2y : arkeung- 1 he Ivexl gencration of Business bngagement, Dave [y 5 Wil
- 2‘{1’:’1‘;:;1\4::;1 %Lf:@q@a Guy Kawasaki, Penguin, ISBN 9780241199473, i Wilky,
[ c 2 ’

arson, ISBN 9?89332587173

ISBN 97881265314

93
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COURSE OUTCOMES

After successful completion of this course, students shall be able to: neurship portfolio.
COI: Exposed to distinet entreprencurial abilities, traits and capacity in ) rmrcpr’ulc | ln{)]j;, in particular.
CO2: Exposed to the entreprencurial environment prevailing in the world in ];t:'-ngml m;.; iness plans.

CO3: Exposed to the process to seleet and sereen business ideas and transcribe umhllc_ ”5"; a tage
CO4: Exposed to the impottance of innovation in the creation of sustainable competitive advantage.

COURSE CONTENTS (6 Contact Hours)
Unit 1 thenrire of

‘ _ : _ ; ent: Fvolution & .
Meaning, defimtion and concept of enterprise, entrepreneurship and entreprencurship M?"?’ml”z ﬂ¢ngnomic environment of
CHlCpChcusiup, catieprencunsup - development; resources and capabilitics;  socio-politica = V entreprencurship,
enfreprencunhip development: entrepreneurial stritegies: entrepreneur vis Intraprencur Eﬂ"_“i“‘:“‘:“’ rabi}
:‘TLF::‘TI-!»HI.« IFve manapar Rale of Fatre pren -rr-.I\;I\ in Feonomie Dey rluinuu nt snd facturs afl ‘.'Ll!!l:; CI'ui'L[J.FChLl:F; .(:if;_‘?::i Hrjur;)
. : ; i ievement
Developing entrepreneunal competencies, entrepreneurial culture & entrepreneurial moblllt)_(. Erftrepreneuna! achie o
motivation, Communications barriers and role of Government in promoting entrepreneurship. Fma.ncm] §UF‘PC'rt system, s .
of financial support, MSME policies in India, agencies for policy formulation and implementation including SIDBI, Commercia
Banks. SFCs. Forms of financial support, long-term and shori-term financial support, development ﬁnance‘mstltullﬂﬂss
investment institutions. New Schemes for entrepreneurship development including Start-up India, Stand-up India, MUDRA

Bank.
(6 Contact Hours)

Unit 111
E-entrepreneurship; business models and strategies; venture capital financing, angel investors. Securing investors and structuring

deals; creating the organization; corporate ventures and franchising; etc., Entrepreneurship and small business units, ancillary
units, etc. Role and strategies of Government for the promotion of MSMEs. Contribution of training development programmes.

Role of MSME sector in economic development of India Industrial policy of the states and country.
Uit TV (/ Contact Hours)

Forms of business ownership, problems and opportunities. Steps involved in setting up a Business — identifying, selecting a good
business opportunity, market survey and research. Techno-economic feasibility assessment; planning business process. Business

plan formulation.
Unit V (7 Contact Hours)

Project management - concept, features, classification of projects, Issues in project management, project identification and design
and network analysis, project evaluation, planning & appraisal. Preparation of preliminary project reports, specimen of a project
report. Emerging issues in the field of entrepreneurship management,

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /

Seminars, which shall be evaluated by the concemed faculty. -

Lach student will work individually or in groups (as per mstruction of concerned thé[ﬁty_tﬁéﬁiger;)_ over Lﬁﬁ;
Semester towards applying the concepls being taught in the program to their business plans. The case studies and
role plays over the semester would help the students to prepare a professional and readily implementable
business plan. The last 4-5 sessions would be devoted towards presenting and discussing their business plans to

NOTE:

improve upon and add the finishing touches to their plans

Reference Books

® Charantimath P.M., “Entreprencurship Development in Small Business Enterprises’, Pearson, 2007

e  Singh B.N.P, ‘Industrial Development under Structural adjustment Programme’, D.D. Publication 2005

e David I1. Holt, *Entreprencurship: New Venture Creation”, Prentice - Hall of India Private Ltd | New Delhi, 2000
Drucker 125 nnovimon and Enteeprencastup, Homemmg’. London. 1085

v

*  (Geolliey G Moredith, Robert E. Nelson, and Philip A. Neck, “The Practice of Entieprencurstup’, Sultan Chand &
Sons, New Dethi, 1994, K

* Crapta, A Arora, 5oamd Mital, 8. ' Handbook of Busimess Plans’ | vee I Mook, 000

¢ Kenneth, K., “Entrepreneurship and Small Business Management® Harvard University Press. Roston. 1080

Marc J. Dollmger, "Eutreprencurship. Stategies and Reso ey, Pearson Lducation, New Delln, 2003

' C
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r | o g teorll
)i i) S £ | Major Internal Minot-I Mmﬂ;ﬂ
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2 Minors of 3
2 0 2 3 Tlowrs (1 T1r 30 3 Hours
minutes cach)

10

COURSE OUTCOMES
After successful completion of this course, students shall be able to;

CO1: Have an advanced knowledge of public speaking.

CO2- Use their communication skills effectively.

- Address the audience; and inculcate in them the values of a good leadership.

CO3

CO4: Express themselves efficiently and effectively.

COURSE CONTENTS

UNITI (9 Contact Hours)
Introduction: The art of speaking; encoding meaning; cross cultural communication; verbal communication; how words work; how
10 use words; how to improve body language.

UNITII (9 Contact Hours)
Elocution: Phonetics; Voice and delivery; how to improve voice; how to improve delivery, pace; pause, pitch; volume; modulation;
resonance,

UNIT IIT (10 Contact Hours)
Conversational Skills: Agreeing and disagreeing; greetings; asking for information; giving instructions; interviewing skills;

f good and bad interview.

appearing and conducting interviews; analysis 0

UNIT IV (10 Contact Hours)

Making and assessing presentation: presentation skills; analysis of bad presentation; analysis of good presentation.

UNITV (10 Contact Hours)
eting; Chairing a meeting; analysis of ill conducted meeting; analysis

Group Discussions and Public Speaking: Participating in ame

of well conducted meeting; Methods of delivery; Influencing the Crowd; Concentration in delivery.

n three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

Evaluation shall be carried out i
Assignments / Presentations /

NOTE: 10 Intermal Marks shall be awarded on students’ work in the form of Case Study /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
s Camegie, D., & Editors, S. (2019). The
e Davidson, J. (2002). The Complete Guide to Public Sp

Art of Public Speaking. NJ. Samaira Book Publishers.
caking. John Wiley and Sons.

o
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L-T-P ] Major Internal M"mli I
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2 Minars of 3 20
3 0 0 3 | Hours (! 1Mr30 3 [Hours
minutes each)

COURSE OUTCOMES
Afier successful completion of this course, students shall be able to;

CO1: Exposed to the fundamental tools of Mathematics. ) o
CO2- Develop skills to formulate and apply the basic techniques in applied form.
CO3: Able to formulate relation to solve real life problem.

CO4: Exposed to the methods to solve real time problems of competitive business world.

(9 Contact Hours)

UNIT1 : i f Li Quadratic and
Exponents and Logarithms - Arithmetic and Geometric Progression- Equations-Types and solutions of Linear, Qua
Simultaneous Equations upto three unknowns.

UNITII (9 Contact Hours)

Theory of Sets: Meaning, Elements, Types, Presentation and Equality of Sets; Union, Intersection, Compliment and Difference of

Sets; Venn Diagrams; Cartesian product of Two Sets; Application of Set Theory.
UNIT I (9 Contact Hours)

Matrices-Types, Matrix manipulations and their rules, Order of Matrix, Transpose of Matrix- Determinants up to order 3x3-
Properties and Value of determinant, Minor and Cofactor, Inverse and Cramer’s Rule.

UNIT IV (11 Contact Hours)
Types of Functions- Rectangular Co-ordinate System and graphs of functions - Slope and Intercept- Equations of straight lines.
Limits and Continuity- Differentiation- Rules, Derivative of Functions except Trigonometric Function, Higher Order Denivatives,
Partial and Total Derivatives in two variable functions. Integration, Consumer’s surplus and Producer’s surplus.

U\IT v N - . _ (10 Contact Hours)
Maxima and Minima of Functions- Curvature Properties-Convexity and Concavity. Growth rate: Simple and Compound

Depreciation- Time Value of Money- Future and Present Value, Compounding and Discounting, Net Present Value and Inlemui
Rate of Return.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

NOTE: Internal Marks shall be awarded on students' work in the form of Case Study analysi ‘
; i ; : nalysis/ 3
Presentations / Seminars/Assignments, which shall be evaluated by the concemedyf‘gm[éms quizzes / Reports /

Reference Books
e Allen R.G.D., ‘Mathematical Analysis for [Fconomics”,

Budnick. F.S., ‘Applied Mathematics for Business, Economics and Social Sciences’, McGraw Hill
Chiang, A.C., ‘Fundamental Methods of Mathematical Economies’, McGraw Hill, ND. y
Dorfman, Samuelson and Solow, ‘Linear Programming and Lconomic Analysis’, MeGraw Hill, NY
Henderson , ‘Microeconomic Theory" A Mathematical Approach , McGraw Hill. R
Baumol, W.J., ‘Economic Theory and Operations Analysis, Prentice Hall', ND.

Handry. AT, ‘Operation Research, Prentice Hall', ND.,

Taha, HA., ‘Operation Research: An Introduction (7¢)’, Prentice Hall, ND.
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e Internal
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2 Minors of 3
Tours (1 1Tr 30
minutes cach)

COURSE OUTCOMES

Afier successful completion 0
CO1- Develop an understanding of basic provisions of busines
CO?2: Develop legal analysis and reasoning, legal research, pro

CO3: Demonstraie a commitment to professionalism and responsibility

{this course, students shall be able to; ) o
< Jaws and their application.

blem solving skills. )
to the legal system of India.

COURSE CONTENTS
(10 Contact Hours)

UNIT 1. Law of Contract
The Indian Contract Act, 1872, General Principles; Essential Elements of a Valid Contract, Offer and Acceptance, Competence of

Contracting Parties, Consent, Consideration, Legality of Object and Consideration.
UNIT 1I: Law of Contract (10 Contact Hours)

The Indian Contract Act, 1872, Void Agreements, Contingent Contracts, Performance of Contracts, Discharge of Contracts, Quasi
Contracts. Remedies for Breach of Contract, Contracts of Indemnity and Guarantee, Contracts of Bailment.

UNIT 111, Law of Sale of Goods and Law of Negotiable Instruments (10 Contact Hours)
The Sale of Goods Act, 1930; General Principles, Conditions and Warranties, Transfer of Ownership, Performance of a Contract

of Sale. Remedial Measures. Negotiable Instruments Act, 1881: Essentials of Negotiable instruments and Kinds of negotiable

instruments.
(9 Contact Hours)

UNIT IV: Law of Partnership
The Indian Partnership Act, 1932; General Principles, Formation of Partnership, Rights and Liabilities of Partners, Dissolution of

Parinership Firms, Limited Liability Partnership Act, 2008.

UNIT V: Miscellaneous Acts (9 Contact Hours)
The Consumer Protection Act, 1986; Cyber Law -Need for Cyber laws — Cyber law Tn India — Information Technology Act— 2000

~ Defining Cyber Crime — Types of Cyber Crimes — Preventing of Computer Crime, Protecting Intellectual Property Rights

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

h(J i I“: ] 0 !ntcm l arKs ! i 5' ) E S
d ]'U'1 k Sha" bc ﬂWﬂ!’dcd on Sludcllls WDl'k mn “lc f()lll'l 0{ c‘dsc Stud }U‘;Sl mments F resentat "[(In !
";:”unals’ Wh!ch Sha" be EVa]ualed by ““: concer I'lcd [11' C“ll y-

Reference Books
o Pathak, Legal Aspects of Business, TMII
¢ V.S Datey, Business & Corporale Laws, Taxmann
e Saravanavel & Sumathi, Business Law for Management, e
¢  ND Kapoor, Elements of Mercantile Law, Sultan Chand
e Dr Avatar Singh, Principles of Mercantile Law, Lastern Book Company
e Maheshwan & Maheshwari, A Manual of Business Liws, Thmalaya
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COURSE OUTCOMES
After successful completion of this course, students shall be able to; _
takeholders of business.

CO1 - Understand the relevance of financial statements for various sta
CO2: Apply the concept of accounting cyele for preparation of financial statements. nd accounts receivables.

CO3: Analyze the key clements of the financial statements like revenue, inventories, long lived assets a

CO4: Analyze the financial statements to assess the financial health of the business. .
COS: Assess the impact of changes in the accounting policies on the financial health of business.

COURSE CONTENTS
UNIT 1: Intreduction to Financial Accounting (8 Contact Hours)
Elements of Financial Statements, Key Stakeholders of Financial Accounts of Business, Financial Accounting vs. Management
Accounting, Accounting Regulation: ICAT, TASB, FASB, Accounting Standards: IFRS, Ind-AS.

(8 Contact Hours)

UNIT 2: A ccounting Principles & Accounting Cycle
Accounting Principles, Accounting Cycle, Preparation of Financial Statements using Accounting Cycle.

UNIT 3: Analysis of Key Elements of Financial Statements (12 Contact H
Analysis of Revenue: Concepts and Applicable Methods, Managerial Discretion and Earning Management, Analysi . f EI!lC O‘JFS?
Nature of Inventory, Inventory Valuation, Analysis of Receivables: Credit Losses, Allowance for Créd't LySIS et o
Receivables. Analysis of Long-Lived Assets: Initial Recognition, Depreciation, Asset Revaluation and Ir;pai?ris: st' ‘?c‘iﬂlng,'bc;t“
nt, Intangible

Assets and Amortization.
UNIT 4: Cash Flow Statements
Cash Flow Statements: Elements of Cash Flow Statements, Prej i (10 Contact H
, Preparation of Cash Flow Statements, ] i - il
, Interpretation of Cash Fl
ow

Statements.
UNIT 5: Financial Statement Analysis
Standalone and Consolidated Financial Statements, Methods of Financi (10c
; ; : _ ; s al Statement A ie i ontact Hours
Analysis, Ratio Analysis, Du Pont Analysis, Qualitative Financial Statement Analysis Eal:zgsgli\ C?mmon Size Analysis Trenc;
* nalysis. E

Evaluation shall be carried out in three stages. 2 Minor,
. s of 20 Marks each + | Maj
jor of 50 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assi
Seminars, which shall be evaluated by the concerned faculty. Y / Assignments / Presentations /

Reference Books
Accounting-Text and Cases, 13¢, Robert Newton Anthony, David F Hawkins Keiniethy A i
5 erch

Hill Education, 2011.

ant, (AHM), McGraw

inancial Accounting Management: A abulisal Paisanms .
Fi £ g n Analytical Perspective, Ambrish Gupta, Pearson Education, Ing
0, India,

_,-—-—‘/-—,-

(/n
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COURSE OUTCOMES _
After successtul completion of this course, students shall be able to; ‘ v to real world situations.
COI1. Demonstrate proficiency in fundamental management theories and concepts and how they :lpplyr cemfiict

¢hallenges of management and successfully manage and resolve

CO2: Develop an understanding of the S
CO3: Employ analytical tools to assess management related business problems and reach defensible $

COURSE CONTENTS (10 Contact Hours)
UNIT I Introduction to Management and Organizations ial roles and skills —
Definition of Management — Science or Art — Manager Vs Entrepreneur — types of managers — managerial role

. ; g . : izati e and
Evolution of Management — Scientific, human relations . system and contingency approaches —Organization cultur

Environment — Current trends and issues in Management.
UNIT I1: Planning (9 Contact Hours)
Natre and purpose of planning — planning process — types of planning — objectives — setting objectives — policies — Planning
premises — Planning Tools and Techniques — Decision making steps and process.

(9 Contact Hours)

UNIT I11: Organising I
Nature and purpose — Formal and informal organization — organization chart — organization structure — types — Line and staff

authority — departmentalization — delegation of authority — centralization and decentralization.
UNIT IV: Directing (10 Contact Hours)
— Job satisfaction — job enrichment —

Foundations of individual and group behaviour — motivation —motivational techniques
leadership — types and theories of leadership — communication — process of communication — barrier in communication — effective

communication — communication and IT, Coordination.
(10 Contact Hours)

UNIT V: Controlling
System and process of controlling — budgetary and non-budgetary control techniques — use of computers and IT in Management
control — Productivity problems and management — control and performance — direct and preventive control — reporting.

[ Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks

NOTE: [ 10 Inteal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
*  Vasishth, Neeru, Principles of Management, Taxmann

¢ Koontz & Weihrich, Essentials of Management, TMH

*  Mullins, Management & OB, Pearson

*  Stephen P. Robbins, Mary Coulter, Agna Fernandez, Management, Pearson

* James A_F. Stoner, Danicl R. Gilbert, R. Edward Freeman, Management, Pearson.
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COURSIE OUTCOMES

Aficr successful completion of (s cOUTSC, S
CO1. Understand the importanec of ctiquelles.
CO2° Mamtain professional appearance and image.
CO3: Influence people and establish networks.

udents shall be able to;

(9 Contact Hours)

COURSE CONTENTS
UNIT 1. Enquettes
Functional. Psvchological an
on professional relationships.

UNIT 1l Professional Grooming
Professional Standards in the Waorkplace,
attitude on being successful.
UNIT 111 Language Skills
Art of Listening, Speaking,
negotiate and influence
UNIT IV: Cultural Diversity
parameters of Cultural Differences,
Formality Vs Informality

UNIT V: Technology
Telephone, E-mail, Social Media,
Misuse of technology an

Reading and

Evaluztion shall be carried
10 Internal Marks shall be

Geminars, which shal

Reference Books
Everything @

[ 3
e  Bridging the Soft Skills Gap. How 1o Tea
. How Lo Develop Gelf-Confidence & Influcn

Master of [3usiness

d Tmotional Aspects 0

Importance of

Cultural Errors, Global Etiquette, Soc!

| be evaluated by the concemed faculty.

bout Corporate Ltiquetic by

Euquette: The Ultimate

{ Etiquette and Soft Skills, Business Etiquette Rules, Impact of good manners

(9 Contact Hours)

being positive and looking good, Dress Codes, Impact of appearance and

(10 Contact Hours)

Writing, How to become a well-rounded communicator, Strengthening the ability to

_ _ (10 Contact Hours)
ial Etiquette, Workplace Civility, Meeting protocol,

(10 Contact Hours)

Video Conferencing Etiquettes, Netiquette Rules, Usage of technology to connect and market

d its impact on Professional life.

out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
- - !
awarded on students’ work in the form of Case Study / Assignments / Presentati ;
B entations

Vivelk Bindra
el the Missing Basies o Todays Young T
' : { 2 Talent by Brue :
ce Peaple By Pablic Speaking by Dale L'ulilcgii e
Guide To Corpatate Etiquette And Soft Sk
[ - . s 1“5 b}' (:ynl
s M. Gonda
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COURSE OUTCOMES _ .
Afier successful completion of this course, students shall be able to; lity pcrceplioﬂs and motivational

CO1: Understand behavior of the individuals at individual including attitudes, learning, persona

theories. s flict and
£ e 2 g — 2 olitics, con ’
CO2: Understand group behavior in organizations, including communication, leadership, power and p

negotiations.
CO3: Understand the organizational system, including organizational structures, culture, and change.

Ergr}f\'lSE CONTENLS (9 Contact Hours)
Management & OB, Challenges and Opportunities for Organisation Behaivour, Organisation Behaviour Model: Foundations of
Individual Behaviour: Learning.
UNIT II (9 Contact Hours)
Attitudes, Personality, Perception, Emotional Intelligence, Motivation Theories and Applications.
UNIT 111 (10 Contact Hours)
Foundations of Group Behaviour: Group Development; Group Behaviour; Sociometry.
UNIT IV (10 Contact Hours)
Conflict management. Transactional analysis; Johari Window; Organization as a system: Organizational Change.

(10 Contact Hours)

UNITV
Organizational Culture; Organizational Development; Stress management.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
*  Koontz & Weihrich, Essentials of Management, TMH

*  Mullins, Management & OB, , Pearson

*  Robbins, Judge, Sanghi, Organsiational Behaviour, Pearson
*  Greenberg et al. ,Managing Organsitional Behaviour , Phi

®  Fred Luthans, Organisational Behaviour, TMH
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COURSE OUTCOMIS

After successful completion of this course, stude
CO1: Cost and management accounting concepls.
CO2: Applications of coneeplts m decision makmg.

nts shall be able to;

COURSE CONTENTS " _ (8 Contact Hours)
UNIT 1. Basic Concepts and Definitions ) : .
Evolutionary phases :I!l‘ Cost Accounting — Cost Accountancy, Cost & Management Accountancy and Man i'-lgcmsfg f:fg::;::;’:;: .
Cost concepts: Meaning, Scope, Objectives, and Importance of Cost Accounting, Cost, Costing, Cost Control, an Od g i
Elements of Cost, Components of total Cost, Cost sheet. Classification of costs: Fixed, Variable, Semi-variable, and Step costs,
Product. and Period costs; Direct, and Indirect costs; Relevant, and Irrelevant costs; Shut-down, and Sunk costs; CO““‘OH?M& and
Uncontrollable costs: Avoidable, and Unavoidable costs; Imputed / Hypothetical costs; Out-of-pocket costs; Opportunity costs,
Expired. and Unexpired costs; Conversion cost. Cost Ascertainment: Cost Unit, Cost Center, Profit Center, Cost Allocation and
Cost Apportionment; Cost Reduction and Cost Control, Role of Management Accountant as a Business Strategist and advisor to
the top management of a firm, Installation of Cost and Management Accounting system in a firm.
UNIT II: Cost Management Methods and Techniques (9 Contact Hours)
Concept of cost, meaning and significance of cost management as business strategy, Significance of cost efficiency, cost culture
and cost effectiveness, Tools and Techniques of Cost Management of different sectors of Economy. Cost Management with respect
{0 different elements of total cost of production and services generated, techniques for Single, Output or Unit Costing, Job and
Batch Costing. Contract Costing, Process Costing and Service Costing Methodologies with Case Study approach, TQM, Six-Sigma,
JIT. Lean Manufacturing, Kaizen Costing. ' ’ 2
UNIT II: Strategic Planning and Decision Makin i
C ost-’\-“alume-Pr%:ﬁl Anal sgis - Contribution PVg Tcichmques‘ g - i 2 _Contaci Hougs)
! : y . 5 Ratio, Margin of safety, Break-even-point, cost break-even-point, cash break-
even-point. Composite break-even-point, Key Factor, Break-even Analysis. Relevant Costs and Decision Making: Pric’in Product/
Se:rw:?cs. Make or Buy, Exploring new markets, Shut down or continue, acceptance of an export order Activ-i b g& l‘o‘ o
Activity based Management, decisions on further processing with respect of Joint products and by Produ::ts - T:Jyr t aic e
reporting for new business, existing business, Product profitability, Customer profitability, Segment profitabili profit planning and
of Transfer Pricing under the Spirit of goal congruence. g ity etc., Basic concept
UNIT IV: Budgeting as Expenditure Management Technique
Budgets and Budgetary Control - Meaning, Types of Budgets, Meaning of Functional Budgets, Preparati f i
monitor_ing, Variance analysis and reporting for Strategic Management actions, Steps in Budéﬂta pC I::Jnlcr FBUdgets — Budget
Budgeting. Responsibility Accounting and Reporting with respect to Strategic Business Units (?BUO rg) » Fixed and Flexible
aspects of Cost Centre, Profit Centre, Investment Centre and Performance management of them s). Strategic Management
UNIT V: Cost Control and Management by Exception ’
Standard Costing and Variance Analysis - Material, Employee cost & i .
accounting. _invesligation qf Variances, statutory Cost Al?dilyand Reportgl‘;:;c:{:o\;laz?l;:?f;s:::cvﬁmncc
Cost Audit in India, definition, meaning and significance of Cost Audit, Cost Audit as a tool “md(: h‘q"_‘age
performance evaluation, Cost Audit as a guide to the Management in formulating Business Stmte;ieq- ECI}':'_%?
and long term with reference to Case study, Appointment, Qualifications and Disqualifications of C OA IEJLU
of Statutory Cost Audit reports under the spirit of Cost Accounting Standards issued by the Institute E?C'ul:t iﬂ
(ICAJ). )

(10 Contact Hours)
Analysis, Variance
ment. Evolution of
for efficiency ang
ntext of short term
s and Preparation

ceountants of India

Evaluation shall be carried oulin three stages. 2 Minors of 20 Marks cach + | Major of 50 Mark
§ Ay S50 Marks

10 Internal Marks shall be awarded on students' work in (he fi — _
: s form of Case S ) T T
Seminars, which shall be evaluated by the concemed faculty. wse Stady / Assignments / P

NOTE:
esentationg /

Reference Books ” ——
» Maheshwari, 5.N., an ital, 5. “ost Accounting: Theory and Problems, Shree Mab 3 .

Delhi. . » Shree Mahavir Book Depot (Publishers),

M.N.Arord, Management Accounting, Ticory, Problems and Solutions, imalaya Publishing House

Horngren, € T., Foster, G, and Datar, S M., Cost Accounting A Managerial Emphasis, Prentice Hall of India Py L

New Delhi . . _ Ltd,,
3 . oede, C.W., Cost Ace » e i )

Henke, E.0., and Spoede, ounting: Managenal Use of Accounting Data, PWS-KENT P“b[ishjng

C(}I"I'lpanyx Boston.

M
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COURSE OUTCOMES

Afler suecesstul completion of this course, students shall be able o; .

CO1 Swdents will be able to think i the terms of'a rational business economist. :
CO2: Swdents will be able o solve firm's related questions in the field of business economics.
CO3: to appraise, understand and use information captured from different market indicators.

CO4: to conduct analysis and understand the demand behaviour.

AT TR SR (3
BS:‘IFISL CORTENTS (9 Contact Hou_rs)
Micro Economics and it's scope. Wants & scarcity, Functions of Economic system, Circular flow of economic activity — price

determination and functions of prices-concept of margin, Economic Models, Methodology, Value judgment, Positive and

normative analysis.
(9 Contact Hours)

UNIT Il |
Market analysis-market demand and market supply-market equilibrium-adjustment to changes in demand and supply / static and

dynamic analysis- comparative static analysis, Types of elasticity-price, income & cross elasticity.
(10 Contact Hours)

UNIT I
Utlity Analysis — Total and Marginal Utility — Cardinal & Ordinal Utility. Indifference Curves-Characteristics, MRS-Special Types
Consumer’s choice,

of Indifference Curves, Consumer’s Income. Budget Line-Changes in Income and Prices and Budget line,
Utility Maximisation, The Changes in demand and Engel’s Curve, Changes in Price Substitution Effect and Income Effect /

Hicksian and Shutskys Analysis Normal, Inferior and Giffen Goods,

UNIT V (10 Contact Hours)

Least cost input Combination, Expansion path, Introduction to Modem Cost Curves. Concepts of revenue. Price and output
determination under different market structure. Price output decision under perfect competition, monopoly, discriminating

monopoly, monopolistic competition, and aligopoly.

’ Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
NOTE:

Intemal Marks shall be awarded on students' work in the form of Case Study analysis/ quizzes / Reports /
Presentations / Seminars/@gmnenls, which shall be evaluated by the concemed facu[[z_

Reference Books
¢ Stigler G., *Theory of Price’, Prentice Hall of India, New Delhj,
sen A. *Microcconomics: Theory and Application’, Oxford University Press, New Delhi.

L]

*  Kreps David M., *A Course in Microeconomic Theory”, Princeton University Press, Princeton.

®  Verian [, ‘Microeconomic Analysis’, W.W Norton New York.

*  Koutsoyiannis, A., ‘Modem Microcconomics’, Macmillan Press, London,

¢ Layard, PR.G. and A.W. Wallers, ‘Microeconomic Theory’, McGraw [ lill, New York,

¢ AhujaH.L., ‘Advanced Lconomic theory: Microeconomie Analysis’, . Chand and Co. Lid, New Delhj
¢ Sen, A “Microeconomics: theory and Applications”. Oxford University Press, New Delhi. ‘

A
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COURSE OUTCOMES
After successful completion of this course, St : ! :
CO1- Students aware of the Indian Economic Environment and the po

system. ) , )
CO2: Student should be able to meaningfully follow and interpret major

decisions and understand their implications on industry.

. ble to; g =z .
students shall be 80! icy and planning framework underlying the economic

economic and environmental trends and government policy

ET(\).‘URISE CONTENTS (9 Contact Hours)
NIT
Concept of business environment. Significance and nature, the interaction matrix of different environment factors, the process of
environmental scanning, basic philosophies of capitalism and socialism with their variants.
UNITT (9 Contact Hours)
Politico-legal environment: Relationship between business and Government of India; Constitutional provisions affecting business;
Introduction to some important business laws: MRTP, Industrial (development and regulation) Actl 1951, FEMA, SEBI Act,
Consumer Protection Act; Changing dimensions of these laws and their impact on business.
UNIT 111 (10 Contact Hours)
Economic environment: Philosophy and strategy of planning in India; Problem of poverty; Concept of mixed economy: the public
sector and the private sector, their changing roles; Industrial policy in India in recent years; Policy with regard to small scale
industries _and labour; The monetary policy, fiscal policy and union budget as an instrument of growth and their impact on business
Financial institutions and their relevance to business operations. _
UNIT IV
Technological and socio-cultural environment: | izati _(1[} i Bone)
; o environment: Impact of technology on Organization, Process of Technological Adaptation and
2&‘\ ec;:rp;nemé f;a{cnts, T?;:h:ilplogslcald(:;otlilaboratmns, Government Guidelines, Technology Assessment at govemmcn:p level I?Sn()
tandards and Bureau of Indian - Qali : s
tandards. Impact of culture and values: Salient features of Indian culture and values and their

implications for industrialization and economic growth; Emergence of middl :
L 3 : , e class and ¢ . .
entrepreneurship in India; Social responsibility and Indian business. onsumerism; Development of business

UNITV
Likeralisation in India: The New Economic Policy; Globalisation; Poli ; (10 Contact Hou
; e - ’ Y ’ ; Policy changes for liberalizati : o i urs)
Brankmg policy; FDI policy; Rcfpnns in capital market; Structural reforms; Imgpac: o refnz:fi:f;’umdu?n?l policy; Exim policy;
Natural Envirenment: Economic Development and Pollution, Increased Pollution Levels Ch;izing[:;l{ Fe;;m(r}es of WTO.
. ¢ of Government

Regulations and its impact on business & industry, Green Marketing, Envi
technology, Sustainable Development. g, Environmental Technology, Ecological implications of

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Mark
arks

10 Internal Marks shall be awarded on students' work i
: : ork 1 . ;
el ket ol e e e o fh:ullt‘yc form of Case Study / Assignments / Presentations /

NOTE:

Reference Books
e  Paul, Justine- Business Environment: Text & Cases (Tata MeGraw-Hill), Latest editi
. Latest edition.

e  Cherunilam, Francis- Business Environment: Text & Cs i
4 A My - Jases (Himalaya Publishing o
e  Shaikh Saleem- Business Environment (Pearson), Latest cdi(lin:mhw Publishing). Latest edition.
e  Adhikan M- Economic Environment of Business (1ixcel 13 :
ps a8 (s ooks), 2 Ah e
«  Ghosh- Economic Environment of Busmess (Vikas), 2004 5), 2000, 8th ed, Sultan Chand.
o Morsonl .rh(:'lrlll.:fﬂfilllfniil “L-Ihillll:!‘i.‘i Environment (Palgrave, 2003)
« Agarwal R- Business Environment (Excel Books), 2002
° Bedi S K- Business Environment (Lixcel Books), 2004,
. George A and Slulnf-‘r G A- ]ilu.sl|ws..~',l(,lul\f-u|-nu|c||| and Society (Macmillan),
Ashwalhﬂppa’ [Business I-.nvuunrlm.n [_ um.luy;. Publishing), 2006, Latest Edition
. Kuppuswamy. - Social Change in India (Vikas Publishing), Latest Edition. 12) Kl'cps-

Microeconomi
1cs for
manage "
I's

—

(wan}, 2007.
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COURSE OUTCONDES
Afler successfinl complenon of this comse, students shall be able (o,

COT Provide basie knowledge of Computer hardware and soflware.
¢
CO3

Create and analyze tables and chats

Connect and ereate via G-Suite
(9 Contact Hours)

COURSE CONTENTS
UNIT T Intoduction :
: g . . ; i - 2 ernel,
Iistory of Computers, Input and Output Deviees, Parts ol Computers, ypes of Compulers, IMistory of MS Windows, Inter
Intranet, Extranct. 2
(9 Contact Hours)
ge layoul, Working with Tables,

UNIT 1. Ms-Word
Toolbar. Tabs. Ribbons, Ruler, Text Basics, Proofing Features, Text formatting, Modifying Pa
(10 Contact Hours)

L 1sts, Wordart
Data Analysis, Data

UNIT HE Ms-Excel
Entering Data in Excel, Transforming and Managing Data, Pivot Tables and Charts, Formulas and Functions,
(10 Contact Hours)

Visualizaton, Data Extraction.

UNIT IV Ms-Power Point
Presentation Tips, Templates, Adding Tables, Illustrations, Animations, Integration with other Software.
UNIT V: G-Suite (10 Contact Hours)
Connect via G-mail, calendar, currents and hangouts. Create via Google forms, sheets, docs, apps, sites, Google Drive, Cloud
Search.
Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books
Rajaraman, V; Introduction to Information Technology, PHI.

Sinha, P.K and Sinha Priti, Computer Fundamentals; BPB Publication.
Saxena, S; Computer Application in Management, Vikas Publishing.

e  Fundamentals of Computers Paperback by Reema Thareja (Oxford University Press)
Data Visualization & Presentation With Microsoft Office by Valerie M. Sue and Matthew T. Griffin (Sage Publications)



Pre Requis! !
t / S—
o Tuman Resource Managemen Total |

BUL2261 j ]nlmdllttiﬂl‘ll Marks
L-T-P
Is T ST

Internal

ajor
Ma) Marks
| Marks

Duration

5 Minors of 3
Hours (1 1 30
minutes cach)

10

3 [owrs

IRSE ne 38 P
COURSE OUTCOMES all be able (o; { with law and supports

After successful completion of this course, students sh nanagement
CO1: To enable student to design an organization's human rcsuu]rlce‘_l HRM
organizational mission and strategy, best practices adopted globally d iﬁ organizations.
CO2- Assess how human resource planning can be done and Jobs designe g

: - - nce appr
CO3- Understand different ways to recruit, select, train employee and to do performa PP
and maintain employee relations.

process that is complian

aisal, wage and salary administration

‘LCJ(I:\)'}IJ‘RISE I (10 Contact Hours)
Introduction to Human Resource Management: Definition and Concept, Features, Objectives, Functions, Scope and Development

Management, Human Resource Practices.

of Human Resource Management, Importance of Human Resource
UNITII (10 Contact Hours)

Human Resource Planning: Concept of Human Resource Planning (HRP), Factors in HRP, Process of HRP, Job Analysis and
Design: Job Analysis, Job Description, Writing a Job Description, Job Specification, Job Design.
UNIT 1 (9 Contact Hours)
Recruitment: Introduction, Concept of Recruitment, Factors Affecting Recruitment, Types of Recruitment, Selection: Introduction,
Concept of Selection, Process of Selection, Selection Tests, Barriers n Selection.
UNIT IV - . o o (9 Contact Hours)
Training: Concept and Significance of Training, Training Needs, Training Methods, Types of Training, Performance
Appraisal: Introduction, Concept of Performance Appraisal, Purpose of performance appraisal, Process, Methods (;f Performanc
Appraisal, Major Issues in Performance Appraisal. : o
UNITV
Wases znd Salary: Introduction, Nature and Signifi i i (10 Contact Hours)
g : ; gnificance of Wage and Salary Administration, Theories of W <
Wage Fixation, Incentives: Introduction, Concept of Incentives, Effective Incentive System Typ::s of Incentive SE}E{GS, MEt:Ellmld >
Relations: Introduction, Concept of Employee Relations, Managing Discipline, Manag; Gri €me, Employee
ging Discipline, Managing Grievance, Employee Counselling.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Mark
rks

NOTE: 10 Intemnal Marks shall be awarded on students' work in the form of Case Stud
Seminars, which shall be evaluated by the concerned faculty. 3

/ Assignments / Presentations /

Reference Books
Dessler, Human Resource Management, PHI

Mondy, Human Resource Management, P

Gomez et al., Managing Human Resources, Pearson

Aswathappa, Human Resource and Personnel Management, TMII
Armstrong, Handbook of Human Resource Management Practices, Sage
v S.P. Rao, Human Rescurce Management, xcel Publisher
Koontz & Weihrich, Essentials of Management, TMI|

v/\f
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COURSE OUTCOMES
After successful completion of {his course, students shall be able 1o;
CO1: Explain basic statistical concepts in the applied form.

CO2: Interpret the meaning of the estimated statistical tools.

different measuring and relevant tools/ methods for data.

CO3: Apply

CO4: Differentiate between statistical and mathematical concepts.

COURSE CONTENTS

UNIT 1 (10 Contact Hours)
tion of data by Frequency polygon, Ogives and

Definition, Scope and Limitations of Statistics-Frequency distribution- Representa ;
Pie Diagram. Measures of Central tendency- Arithmetic Mean, Median, Mode, Geometric Mean and Harmonic Mean-Weighted
averages-Positional values- Quartiles, Deciles and Percentiles-Business Averages- Quadratic Mean and Progressive Average.

UNIT I (10 Contact Hours)

Measures of Dispersion: Absolute and Relative measures of Range, Quartile Deviation, Mean Deviation and Standard Deviation-

Lorenz Curve- Gini Coefficient- Skewness and Kurtosis.
(9 Contact Hours)

UNIT ITI
Methods of Measuring Correlation- Graphical Methods: Scatter Diagram

Correlation-Meaning, Types and Degrees of Correlation-
and Correlation Graph; Algebraic Methods: Karl Pearson’s Coefficient of Correlation and Rank Correlation Coefficient - Properties
and Interpretation of Correlation Coefficient. Simple linear regression-Meaning, Principle of Ordinary Least Square and Regression

Lines.
(9 Contact Hours)

UNIT IV
Index Numbers: Meaning and Uses- Unweighted and Weighted Index Numbers: Laspeyre’s, Paasche’s, Fisher’s, Dorbish-Bowley
orth and Kelley’s Methods- Tests of Index Numbers: Time Reversal and Factor Reversal tests -Base Shiﬁing1

Marshall-Edgew
Splicing and Deflating- Special Purpose Indices-Wholesale Price Index, Consumer Price Index and Stock Price Indices.
(10 Contact Hours)

UNIT V
Time Series Analysis-Components of Time Series, Measurement of Trend by Moving Average and the Method of Least Squares.

Vital Statistics: Meaning and Uses- Fertility Rates: Crude Birth Rate, Net Reproduction Rate, Infant Mortality Rate and M
Mortality Rate-Sex Ratio and Couple Protection Ratio. 24 and Maternal

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + | Major of 50 Marks
NOTE: Internal Marks shall be awarded on students' work in the form of Case Study analysis/ quizzes / Reports /
Presentations / Seminars/Assignments, which shall be evaluated by the concerned faculty.

Reference Books
e Hooda, R.. ‘Statistics for Business and iconomics’, Macmillan, ND.

e Medhi. J, ‘Statistical Methods: An Introductory Text (2¢)’, New Age International, ND.

o Nagar, AL.and RK. Das, ‘Basic Statistics (2¢)', OUP, ND.

e  Rao, C.R., ‘Linear Statistical Inference and Applications’, Wiley and Sons.

Hoel, P.G., ‘Introduction to Mathematical Statistics (5¢)’, Wiley and Sons.

Johnson, R.A. and D.W. Wichern, *Applied Multivariate Statistical Analysis’, Prentice Hall, ND,

o ca
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COURSE OUTCOMLES _ ) 1
CO1- Have a conceptual understanding of various aspects of Fmaqcml _M anagement.
CO2: Apply the principles of Financial Management in practical situations.

T NTE
gg}'ﬁﬂ: B (8 Contact Hours)

Introduction: Nature, scope and objective of Financial Management, Time value of money, Risk and return (including Capital Asset
Pricing Model), Valuation of securities — Bonds and Equities.

UNITTI (12 Contact Hours)
Investment Decision: The Capital Budgeting Process, Cash flow Estimation, Payback Period Method, Accounting Rate of Return,
Net Present Value (NPV), Net Terminal Value, Internal Rate of Return (JRR), Profitability Index, Capital budgeting under Risk —
Certainty Equivalent Approach and Risk- Adjusted Discount Rate.

UNIT T

(12 Contact Hours)
Financing Decision: Cost of Capital and Financing Decision: Sources of long-term financing Estimation of components of cost of
capital. Metho

ds for Calculating cost of equity capital, Cost of Retained Eamnings, Cost of Debt and Cost of Preference Capital,
Weighted Average cost of capital (WACC) and Marginal cost of capital. Capital structure ~Theories of Capital Structure (Net

Income, Net Operating Income, MM Hypothesis, Traditional Approach). Operating and financial leverage. Determinants of capital
structure.

IV (6 Contact H

% ; i — o
Dividend Decisions: Theories for Relevance and irrelevance of dividend decision for corporate valuation; Cash and stock divid e:cli-:)
Dividend policies in practice. :
il ; (10 Contact
Working Capital Decisions: Concepts of working capital, the risk-retumn trade off, sources of short-term finance Work?: I‘;Ia“t::s?
estimation, cash management, receivables management, inventory management and payables management. ’ g capita

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentatio
Seminars, which shall be evaluated by the concerned faculty. ns./

NOTE:

Reference Books
M James C. Van Home and Sanjay Dhamija, Financial Management and Policy, Pearson Education
e LevyH. and M. Sarnal. Principles of Financial Management. Pearson Education
. Joy, 0O .M. Introduction to Financial Management. Me Graw Thll Edueation.
e  Brigham and Houston, Fundamentals of Financial Management, Cengage Learning
Khan and Jain. Basic Financial Management, McGraw 1Hill Education
= Chandra, . FFundamentals of Financial Management. MeGraw Thll l’.tluuullqn
. Singh, 1K, Finaneial Mauugu:fu.:nl- I.u?cl and Problems, ,'!ful Id I)lmnp':l! Rm and Company, Delhi
. Rustagi, R.P. Fundamentals "I. Financial Miillilgt:lll.c.lll‘ Taxmann Publication Pvt Lid
e Singh, gyrender and Kaur, Rajeev. Fundamentals of Financial Management. Mayur Paperback, New Delhi
L ]

# A e e ileae [ s <
pandey. I.M. Financial Management, Vikas Publications n"/
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COURSE OUTCOMES

After successful completion of this course, students shall be able to;
CO1: Flaborate the nature of thinking process in general.

CO2: Understand common fallacies and fuzziness.

CO3- Distinguish illusory experiences and confabulation.

CO4: Reinforee decision making and judgment.

COS3: Appreciate the need to revise beliefs and convictions.

COURSE CONTENTS

UNITI

What is Critical Thinking?

The Process of Learning and Critical Thinking,
Thought and Language.

UNITII

Problems of Definition and Fuzziness.
Cognitive Illusions: Ambiguous, Paradox, Distorting and Fiction.
Making Sound Decision.

UNIT I

Pitfalls and Pratfalls in Decision Making.
Common Fallacies: Formal and Informal.
Belief Revision.

Minor-1
Marks

20

Q- | /

T Co-requisiles

Minor-[1
Marks

Major
M arks

(16 Contact Hours)

(16 Contact Hours)

(16 Contact Hours)

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case Study / Assignments / Presentations /
Seminars, which shall be evaluated by the concerned faculty.

Reference Books

Associates Publishers, 2003,

Diane F Halpern, Thought and Knowledge: An Introduction to Critical Thinking, Mahwah, NJ: Lawrence Erlbaum

e Jennifer Moon, Critical Thinking: An Exploration of Theory and Practice, London: Routledge, 2008.

http://plato.stanford edu/archives/sum201 6/entries/logic-beliel-revision/.

({w

Sven Ove Hansson, ‘Logic of Belief Revision,” The Stanford Encyclopaedia of Philosophy (Summer 2016 Edition)

/
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COURSE OUTCOMTS
After successful completion of this course, students

shall be able to;

CO1: ldentify and map the key elements of any production syslems. ) 3
) , on systems.
CO2 Take decisions with respect ta key aspects of the design of production conversion 5

jons systems on ongoing basis.

1Pk ana ts of operat s
CO3: Plan. manage and control the key clements ol 0p ot 10 sespond 10 {hose complexitics.

CO4: Understand the complexity in modem production system

ET%}.I?SE CONTENTS (9 Contact Hours)
b 1: Managing Qperations ’ ; : -
Operations Fuhncﬁonpin Organization, Management Variables and Operations Conversion System, Hlstgrlca;dﬁvolutwﬂt of
Production and Operations Management, Strategic Role of Operations Management, Recent Trends in Operations Management.
UNIT 1I: Planning (Designing) the Conversion System (10 Contact Hours)
Forecasting. Designing Products, Services and Process, Capacity Planning, [ocation Planning, Layout Planning.
UNIT III: Organizing and Scheduling the Conversion System (10 Contact Hours)
Job Design, Production and Operations Standard, Work Measurement, Project Planning and Scheduling Models, Operations

Planning and Scheduling Systems.

UNIT IV: Controlling the Conversion Systems (9 Contact Hours)
Inventory Control Systems and Models, Material Requirement Planning, Quality Control Systems.
UNIT V: Dynamics of Operations Management (9 Contact Hours)

Sources of Complexity in Production System, Modeling Production Complexity, Dealing with Supply Chain Partners Building
Resilience Production System, Exogenous Factors (STEEP Framework) and Firms Response and Approach. ' -

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks

NOTE: 10 Internal Marks shall be awarded on students' work in the form of Case 8 i
& tud ! T
Seminars, which shall be evaluated by the concerned faculty. y / Assignments / Presentations /

Reference Books
«  Production and Operations Management: Concepts, Models, and Behavior, Se, Ev
Prentice Hall of India. » 26, Everette E. Adam.Jr. and Ronald J. Ebert,
«  Modern Production/Operations Management, 8c, Elwood S. Buffa and Rakesh K. Sari .
«  Production and Operations Management, 3e, S.N. Chary, McGraw Hill Co. lndia ann. John Wiley and Sons, Cananda
«  Manufacturing Planning & Control for Supply Chain Management, Tlmmr‘ts E \.fullm".nn Wil
R, ann, Wi

Whybark, F. Robert Jacobs, Tata McGraw I1ill Co., India. liam L. Berry, D. Clay
«  Projects: Planning, analysis, Selection, Financing, Implementation, and Review, 7e, Pras; %
India. » 1¢, Prasanna Chandra, McGraw Hill Co

e T
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COURSE OUTCOMES

completion of this course, students shall be able to;

anding of marketing principles.

marketing environment.

for appropriate markets.

titive mar

Afier successful
CO1- To explore and further the underst
CO?2 To understand of both the mtemal and external
CO3: To be able 1o assess the positioning and targeting opportunities
CO4: To develop skills for continuous learning and adaptation to the dynamic and compe

ket environment in which one

will be working
(9 Contact Hours)

COURSE CONTENTS
arketing, Core Concepts

UNIT1
Marketing s Value to Consumers, Firms and Society, Marketing Process, Marketing Dynamics, Scope of M

of marketing. Philosophies of marketing, Types of Marketing.

UNITI
Systems Approach in Marketing, marketing Information System, Marketing organization, Sales Policy and Sales Force

Management, Interface of Marketing with Finance, HR and IT; Marketing and Social responsibility.

(10 Contact Hours)

(10 Contact Hours)

UNIT T

Classification of Goods, Customers and Markets: Product and product Hierarchy, Customer Classification, Differences between
industrial and consumer marketing; Consumer buying behaviour: Buying motives, perception, motivation, buying decisions, Indian
consumer and consumer protection in India.

UNIT IV (9 Contact Hours)

Market Segmentation: factors, variables and strategies, Estimating market potential; Product pricing: objectives, decisions and
methods: Marketing Audit, New product planning and development; Distribution and Sales management: Charactenstics, forms

of distributions, Sales force recruitment, training and allocation of work.
UNITV (10 Contact Hours)

Ad_vertising: characteristics, types of advertising, media and nature of advertising campaign; Sales promotion: types, and methods
pointy of purchase, online promotions, brand management; Designing marketing control systems.

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
Inlc_rna] Mark:s (10) for Assignment shall be awarded on students’ work in the form of Case Study / Role Plays /
Projects / Assignments/ Presentations / Seminars, which shall be evaluated by the concerned faculty.

NOTE:

Reference Books
Kotler Philip T. Anmstrong Gary Agnihotri and Prafulla, Principles of Marketing 17" Edition Pearson Education

L]

e Govindrajan M., Marketing management: Concepts, Cases, Challenges and Trends, PHI Learning Pyt Ltd. New Delhi

e Ramaswamy V.S. and Namakumari S. Marketing Management: Indian Context Global Perspective, 6™ Edition Sage
1] (4 =

Publications India Pvt. Lid. New Delln
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COURSE OUTCOMES .
Afler successful completion of this course, students shall be ab_le to;
g : ies. o
i ——— twrtto ‘Bhartiya’ tradit1ons.

CO1- Understand the ethical challeng :
CO2- Understand the importance of ethical behavior in management W.E-% "
], legal and ethical behavior 11 managemen
d high moral values.

CO3: Understand the relations between mora
CO4: Take decisions related with respect 1o ethical grounds an

COURSE CONTENTS (12 Contact Hours)

UNIT1 oS i
Business ethics: Meaning of ethics, why ethical problems oceur in business. Ethical principlt?. .in bu_smcss_: Ut'lhtanamsrr_l: weighing
social cost and benefits, Rights and duties, Justice and fairness, ethics of care, Integrating utility, rights, justice and caring.

(12 Contact Hours)

UNITII
Management process and ethics: learnings from “‘Bhartiya’ tradition and systems, cthos of Vedanta in management, Code of Ethics,

Benefits of Ethical codes.

UNIT I ) _ _ (8 Contact Hours)
Concept of Karma, kinds of Karam Yoga, Nishkam Karma, and Sakam Karma, Quality of life and quality of work life

T 7 y
UNIT IV (6 Contact Hours)

Ethics. Morality and Regulations: Moral issues in business; Worker’s and empl s - 2

s T e : ployee’s rights, duties i =

maximization vs. social responsibility. o and responsibilities Profit

UNITV

Corporate social responsibility: Meaning, Evolution of corporate social responsibility, co i (10 Contact Hours)
: » m 4 :

social performance. ty, common indicators for measuring business

Evaluation shall be carried out in three stages. 2 Minors of 20 Marks each + 1 Major of 50 Marks
ark

NOTE: 10 Internal Marks shall be awarded on students' work in the fi
1 : orm of C ;
Seminars, which shall be evaluated by the concemed faculty. ase Study / Assignments / Presentations /

Reference Books
e  Kumar Shailendra, Rai Alok, Business Ethics, Cengage Learning, India
« Fernando A.C., Business Ethics and Corporate Governance 2™ Edition, P
. ; » = , Pearson B ot .
e  Crane A. and Matten Dirk, Business Lithics, 4" Edition Oxford University l‘ressn[ 0‘:::;‘“‘0“‘ India
Fernando A C Muralidhceran K P, and Satheesh I K, Business Ethics f, e

Pearson Paperback © An Indian Perspective, 31 g diti
> ition,

g r—
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COURSE OUTCOMES
Afler suceessful completi
CO1: To usc and program in the programming langua
CO2 To use R to solve statistical problems

CO3: To implement and desernibe Monte Carlo the technology.
CO4: To minimize and maximize functions using R.

on of this course, students shall be able to;
ge R.

(9 Contact Hours)

COURSE CONTENTS
ors, Generating Sequences, Sub-Setting,

UNIT I )

Introduction to R & Predicting Algae Blooms Starting with R, R Objects, Vectors, Factors :
use of R as a calculator, functions, assignments and matrix operations, missing data and logica operators.
UNITII : i 8 ® (10 Contact Hours)
Conditional executions and loops, data lists; Vector
indexing, factors, Data management with strings,

UNITIII
Arrays and matrices, the use and definitions of procedures, functions, package, control structures (if, whil
optimization, non-linear optimization, convergence properties and generation of random numbers.

management with sequences; Data management with repeats, sorting, order'in &
| functions, compilation of data.

display and formatting; Data frames, statistica
(10 Contact Hours)
e, left), linear

(9 Contact Hours)

UNIT IV

Graphics and plots, statistical functions for central tendency, variation, skewness and kurtosis, handling of bivariate data through

graphics, correlations, programming and illustration with examples.

UNITV (10 Contact Hours)
s. Preparing and writing of a

Simulation: Monte Carlo Simulation; Statistical Forecasting - Neural Networks; Predictive Analytic

short term paper.

Rescarch article and case studies will be used as per the course content.
Evaluation shall be carried out in three stages, 2 minors of 20 marks each +1 major of 50 marks.

on practical lab-based assessment carrying 10 marks in total.

NOTE:

Internal assessment will be based

Reference Books
e  Christian Heumann, Michael Schomaker and Shalabh,

Solutions and Applications in R”, Springer.
«  Pierre Lafave de Micheaux, my Drouilhet, Benoit Liquet,
Analysis’, Springer.
s  Alain F. Zuur, Elena N. Ieno, Erik I1.W.G. Meesters,

“Introduction to Statistics and Data Analysis - With Exercises,
“The R Software-Fundamentals of Programming and Statistical

‘A Beginners Guide to R (Use R)’, Springer.
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